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The music may be "Llle" on 92.7 FM KELT in R11•erside, bill rhe personaliries anchoring rhe early 
(5-9 a.m.) ~how are full of sparkle and spice. These characrers engage in a peppery reparree guaran-
reed ro Jump-swrr rhe morning~ of rheir growing legion of hsrenen! Radio fo lk are ofren idenrified by 
one name; rherefore, from /efr [roll(: production asstSWII(, Samantha; (lefl rear), co-host, Syeda Jafri; 
Brie, standing in for Dan Rivers; and morning producer and programming coordinator, "Baby Joe" 
Espinoza. 
AT DEADLINE 
OSHA Rule on Record Keeping 
for Workplace Injuries to Go 
into Effect as Scheduled 
Secretary of Labor Elaine L. 
Chao has announced that an 
Occupational Safety and Health 
Administration (OSHA) rule on 
record keeping would largely go 
into effect as scheduled on January 
1, 2002. 
"This rule is a big tep forward 
in making workplaces safer for 
employees, which is our goal," 
Chao said. " It is written in plain 
language and simplifies the 
employer's decision-making 
process." 
The final record keeping rule 
is the culmination of an effort that 
began in the 1980s to improve how 
the government tracks occupation-
al inju1ie!> and illnesses. The rule 
increases employee involvement; 
continued 011 page 3 
From Early Morn to 
Midnight, Lite 92.7 FM 
Personalities Sparkle and 
Spin Popular 
Contemporary Music 
by Georgine Loveland 
Listening to the new 
Li te 92.7 FM KELT in 
Riverside can become a 
pleasant habit - begin-
({Getting you 
ready for 
openmg your 
whole day is an 
awesome 
responsibility. 
This is the 
greatest job I 
could ever 
have." 
ning with the "no coffee 
needed" production for 
the listener to jump-start 
his or her day at the dim 
hour of 5 a.m., fea turing 
host Dan Rivers and co-
host Syeda Jafri - to the 
relax ing, tuneful end-of-
the-day show smoothly 
modulated by Ms. "J." 
The morning begin!'. 
with repartee, seemingly 
timed to the nanosecond, 
that nows so smoothly 
and naturally; unless one 
is present in the studio, it 
is hard to imag ine the 
consummate profession-
continued on page 8 
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Japan Economic Currents 
A Commentary on Economic and Business Trends -
What's Unfair?- the WTO Rules on Dumping 
hy Soichiro Sakuma, 
head of the legal depa rt· 
menr of Nippo11 S teel 
Corporation 
The proliferat ion of 
an tidumping world-wide 
has been exponentia l. At 
the end of 1993, just 
prior to the conclusion of 
the Uruguay Round, only 
12 countries had adopted 
a total of 660 antidump· 
ing measures, while 
approx imate ly 1,200 
cases were in place in 28 
countries at the end of 
1999. 
At first, it was pre-
dominantly the devel-
oped countries that used 
ant idumpi ng laws-the 
United States, Austra lia, 
Canada and the 
Europea n Union (EU). 
Today, developing coun-
continued on page 3 
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Ingenious Marketing 
Program Awards Cal 
Poly Pomona Students 
and Local Businesses 
by Janice Prizzi 
Spring is a splendid 
sea-;on for enterprise and 
new beginnings. The O tl 
Poly Pomona College of 
Business held the third 
annual GYL Decauwer 
Competitive Marketing 
Edge Forum 2001 in June 
to laud graduate and under-
graduate students' new 
idea-; for selected business-
es. Viable marketing plans 
culminated in a rousing 
banquet for students, pro-
fessors, spon<;ors and local 
participant companies. The 
function was held at 
Kellogg West on the Cal 
Poly campus. 
((The model was 
polished over the 
past three years 
to guide students 
through the 
complexities of 
marketing. The 
projects involved 
extensive 
research, 
company contact, 
and long hours of 
hard work. " 
During the evening, rhe 
first through fifth place 
winners of the 10-week 
cominued on page 49 
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Japan ... 
contiiiiiCd jimn page I 
tries are active users of antidump-
ing measures. As late a!> 1993, for 
example, India had no cases. But 
in 1999, it initiated 6H cases, the 
largest number of antidumping 
investigations filed that year. 
Indo nesia, Korea, Mexico Brazil 
and South Africa have a lso 
emerged as frequent users o f 
antidumping laws. 
Interestingly, many of those 
cases have been filed aga inst tra-
ditional antidumping users, such 
as the U.S. During the J 990s, 184 
cases were initiated against the 
U.S. - the second most affected 
country of antidumping measures. 
China, accounting for 310 
cases, was the number one target 
for antidumping cases in the last 
decade. 
A logical explanation for the 
spread of antidumping act ions is 
that World Trade Organization 
(WTO) agreements have reduced 
or abolished tariffs - the tradi-
tional tool to protect domestic 
industries. As this tool has been 
scaled back, importing countries 
have increasingly resorted to 
antidumping duties as a fairly use-
ful substitute tool. 
Not surprisingly, as countries 
have made increasing use of 
antidumping measures, they have 
become a major source of WTO 
dispute settlement cases. In 1995, 
only one of a total 25 cases before 
the WTO panel concerned 
antidumping. In 2000, by con-
trast, 11 of 34 dispute settlement 
cases involved antidumping. 
Worse, antidumping duty 
rates are in most cases extremely 
high. Some sources indicate that 
an average rate of antidumping 
duties is in the 30-40 percent 
range for major user countries. 
Following the imposttton of 
antidumping duties, a substantial 
volume of imports sometimes 
ceases. These duties not only 
harm the industry of the exporting 
country, but also victimize con-
sumers and industrial end-users of 
the dutiable products in the 
importing country. 
We clearly need improvement 
in the antidumping rules. 
Antidumping measures by defini-
tion are trade barriers, but they are 
permtttcd under WTO rule!> 
becau~e they are atmed at discour-
aging much more protcctiontst 
actions. 
But they may also distort 
competition. Antidumping duties 
may be permissibly levied where 
a product is sold at a lower price 
for overseas market than at 
home, causing injury, even if such 
a lower price covers its full cost. 
Selling a product at a lower price 
than a competitor's constitutes 
legitimate competition. If compa-
nies do so within the ir own coun-
try, they are applauded. But if 
they do the same thing beyond 
their borders, those acti vities are 
often condemned as unfair prac-
tices and penalized by antidump-
ing duties. 
Today, borders hold less and 
less meaning for business act iv ity, 
but that is not true with the 
antidumping rules. We must con-
tinue to improve antidumping 
rules to minimize the distortion of 
trade and competition. At a mini-
mum, we can work toward the 
proper clarification of the present 
provisions. More ambitiously, we 
can work to abolish an tidumping 
rules altogether or change their 
framework. The position of 
Japanese industry is somewhere 
in the middle. 
Even if this middle road was 
adopted, WTO antidumping rules 
would need to be made more 
automatic, transparent, and effi-
cient, thereby increasing the pre-
dictability for companies' foreign 
business activ ities. Efforts should 
be taken to clarify, among other 
things, the current provisions on 
price comparison. 
Fo r instance, the WTO 
antidumping rules should explicit-
ly prohibit so-called "zeroing" 
practices in determining dumping 
margins . (In order to calculate 
dumping margins, export prices 
and normal value of allegedly 
dumped goods are compared per 
category of those goods. When 
individual export prices of a cate-
gory are higher than its normal 
value on a weighted average 
basis, the dumping margin for that 
category is negative. But in calcu-
lating a final weighted average 
dumping margin for the good as a 
whole, some investigating author-
continued on page 1-1 
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COMMENTARY 
Say Goodbye to Graffiti 
hy Joe Lyons 
Ju!-.t down from our offices, a 
new building has been in the 
works. They took an old burnt-out 
shell of a structure and invested 
some serious dollars to make some-
thing new out of it. Something to 
generate jobs and commerce. 
Something that would replace a 
community scar with a shining new 
bu~iness . Before the doors were 
even open, someone climbed up on 
the roof and marked it with spray 
paint. 
San Bernardino's mayor, 
Judith Valles, calls such items as 
spray cans "graffiti paraphernalia," 
and many cities in this area have 
passed new laws that treat spray 
paint and permanent marker just 
like burglary tools. Most hardware 
stores consider such items to be 
controlled substances-locked up 
or guarded like tobacco-and only 
sold to people over the age of 18. 
Nonetheless, there are those 
who treat graffiti a a new urban art 
form and sing the praises of young 
talents who have found a new can-
vas on a brick wall. Police depart-
ments, on the other hand, have 
trained officers to learn how to 
"interpret" the sprayed gang signs 
that appear as just scribbles to the 
uneducated. "TDK," for example, 
can mean that you've just entered 
the territory of "The Dark 
Knights." 
There are reports that the abili-
ty of police to interpret such "tags" 
led to the arrest of some Orange 
County 'gang-bangers' who are 
now charged with the rapes and 
At d eadline ... 
continued from page 1 
creates simpler forms and gives 
employers more flexibility to use 
computers to meet OSHA regulato-
ry requirements. 
The department will seek com-
ment on two proposed modifica-
tions to the rule's record keeping 
requirements. First, the department 
will propose that the criteria for 
recording work-related hearing loss 
not be implemented for one year 
pending further investigation into 
murder~ that occurred recently in 
the hilb above Irvine. 
Gang violence and drug deal-
ing always o utweighs spray paint-
ing. Gangs u. e marks as a way of 
delineat ing their turf, but such acts 
are really little more than the way 
an animal marks its territory, and 
such habits can be trained out of an 
animal. 
Outlawing the materials used 
for graffiti is one way to combat the 
problem. Putting an end to preten-
tious "alternative canvas" art 
shows would be another. Arresting 
those who feel the need to leave 
their mark is also necessary. 
The people who paid to clean 
up that building down the block 
should not have to pay all over 
again just because someone with 
no respect for other people's prop-
erty felt the need to mark up a clean 
white building. 
Graffiti is not art. Graffiti is not 
a cultural phenomenon. It is 
garbage. Gang tagging is an 
offense to everyone who is exposed 
to it. Tax payers who have to pay 
for repainting freeway walls or 
razor wire around highway signs to 
combat the problem should be out-
raged. 
It defiles and defaces and 
those who do it are causing time 
and money to be spent to repair the 
damage and in that way it is almost 
like theft. 
Robert Frost once wrote that 
there is something in all of us that 
does not like a wall. But even the 
poet laureate would agree that not 
liking that wall should not mean 
scribbling on it. 
the level of hearing loss that should 
be recorded as a "significant" 
health condition. The department 
had received comments pointing 
out that the medical community and 
state worker compensation systems 
do not support the current rule's 
hearing los standard. 
Second, the department will 
propo e to delay for one year the 
record keeping rule's definition of 
"musculoskeletal disorder" (MSD) 
and the requirement that employers 
check the MSD column on the 
continued on page 4 
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The Business of Clean Air 
The South Coast Air Quality 
M~agement District is committed 
to achieving healthful air quality 
and a healthy economy in the 
Inland Empire. That is why the 
SCAQMD offers a number of busi-
ness services to help companies 
comply with its air pollution con-
trol regulations. They include: 
• Economic Development and 
Business Retention Program Office 
- Challenged to help businesses 
start up or expand while maintain-
ing pollution reductions, the office 
uses a team approach to help firms 
identify cleaner, more efficient 
processes and develop new stream-
lined regulatory approaches. (909) 
396-2662. 
•· Small Business Assistance 
Office - The Small Business 
Assistance staff helps owners find 
out which SCAQMD rules apply to 
At deadline ... 
continued from page 3 
OSHA Log. The department has 
announced its intention to develop 
a comprehensive plan to address 
ergonomic hazards and has sched-
uled a series on ergonomics. The 
issues to be decided as a result of" 
these forums include the appropri-
ate definitions of the terms 
"ergonomic injury" and MSD. 
Choa said, "Until a definition 
is agreed upon, the data collected 
will not help us target the injuries 
that need to be eliminated." 
For information contact U.S. 
Labor Department news releases 
on the Internet at www.dol.gov or 
call (202) 693-7773 or 1TY (202) 
693-7755. 
$16.8 Million Awarded to 
Operate Inland Empire Job 
Corps Center in San Bernardino 
Secretary of Labor Elaine L. 
Chao has also announced that the 
Management and Training 
Operation of Ogden, Utah, has 
been awarded $16,764,672 to con-
tinue its operation of the Inland 
Empire Job Corps Center in San 
Bernardino. 
"This money will allow the 
center to continue to provide young 
women and men with vital voca-
tional and academic training that 
will help them enter the workforce 
their operations, fill out applica-
tions for permits and variances, and 
find the most co !-effective way to 
comply with the rules. This group 
also provides technical and compli-
ance assistance and helps small 
businesses obtain financing to pur-
chase air pollution control equip-
ment. (800) 388-2121. 
• Public Advisor's Office -
By working with all segments of 
the public, including business and 
industry, this office helps medium-
sized and large businesses provide 
input into the drafting and interpre-
tation of air quality rules, helps 
them apply for permits and answers 
fee questions. (909) 396-3235. 
• Technology Advancement 
Office - In partnership with the 
private sector and other public 
agencies, TAO initiates the 
continued on page 21 
and become productive members 
of the community," Chao stated. 
The center provides training in 
such occupations as: facilities 
maintenance, carpentry, health 
care, business and clerical, food 
services, and landscaping. 
Academic training includes prepa-
ration for a high school diploma, 
the GED and work readiness. The 
center can serve up to 496 residen-
tial and non-residential students 
annually. 
Established in 1964, Job Corps 
trains 60,000 students a year, ages 
16-24, at 120 campuses. 
Participants in the program receive 
academic, vocational, and social 
skills training, as well as job place-
ment services. 
California Chamber of 
Commerce Urges Overturn of 
New Rules for Paying Exempt 
Employees 
In response to recent major 
changes in California's wage-and-
hour regulations, the California 
Chamber of Commerce is urging 
its members to ask the Industrial 
Welfare Commission (IWC) to 
overturn the new rule, and is work-
ing with the state administration to 
obtain relief for employers. 
In a May 30 letter, The 
California labor commissioner 
continued on page 8 
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EXECUTIVE NOTES 
Bob Kain of HMC Architects and Andrew Wilkin of The Wilkin 
Group, Inc. have been named to the Inland Empire Open Board of 
Directors. Bob Kain is chairman of the board and senior healthcare proj-
ect leader of HMC Architects. Andrew Wilkin is owner and creative 
director at The Wilkin Group, Inc., a full-service advertising agency spe-
cializing in brand identity and marketing communications ... The Forecast 
Group has announced Glenn L. Rowan as the new president of Premier 
Homes in Rancho Cucamonga ... Dr. Robert Murphy, M.D., M.P.H., 
chairman of Desert Orthopedic Center, earned a Master 's Degree in 
Public Health (M.P.H.) in Health Services Management from the UCLA 
School of Public Health. Dr. Murphy obtained his degree while main-
taining an active practice at Desert Orthopedic Center. He is a member 
of Riverside County Medical Association and belongs to the California 
Medical Association and the American Academy of Orthopedic 
Surgeons. He, also, currently serves on the Eisenhower Memorial 
Hospital Board of Directors and is a member of the Executive 
Committee of the Eisenhower Medical Center Board of Trustees. He is 
a past member of the Board of Directors for the California Orthopedic 
Association ... Jack H. Brown, chairman of the board, president and chief 
executive officer of Stater Bros. Markets, announces the promotion of 
Dean Jackson to vice president of insurance administration. Jackson will 
be responsible for all corporate insurance, liability, workers' compensation 
and employee benefits ... The Desert Post Weekly announced its new staff 
members. R. Craig White joins The Desert Post Weekly as director of 
marketing for BWH Publishing in Minneapolis, Minnesota. Eric Olson 
comes on board as arts and entertainment editor and Karen Kalinyak will 
be the graphic designer with a special eye in visuals and advertising ... Hall 
& Foreman, Inc. of Upland, has announced that PACE Engineering, Inc. 
of Chatsworth is now part of the 40-year old civil engineering/surveying 
firm. The addition of PACE Engineering will significantly expand the 
company's geographic coverage and professional service base throughout 
Southern California, according to John Hogan, president of HaJJ & 
Foreman, Inc. Hall & Foreman specializes in land development civil 
engineering, municipal engineering/public works services, land surveying 
and land planning for clients both in the public and private sectors. PACE 
Engineering will adopt the Hall & Foreman name and maintain its pres-
ent office location in Chatsworth. Charles G. Novak will become a vice 
president of the firm and continue to provide management and technical 
direction at the new L.A.Nentura County office ... Robert Half 
International announces the promotion of Amy Dillon to the position of 
Riverside 's branch manager. Dillon is on the Board of Directors of the 
Downtown Riverside Chapter of the Chamber of Commerce and is 
actively involved in the Inland Counties Association of Paralegals and 
the Legal Secretaries lnstitute ... The faculty at Crafton Hills College 
recently selected English professor, Kris Acquistapace, Computer 
Information Systems head, Carolyn Creagh, and History professor and 
Social Science Department head, Mario Perez, as Crafton Hills 
College's 2000-2001 professors of the year. .. Leighton and Associates, a 
geotechnical consultant firm, has named, geologist, Robert F. Riha, a prin-
cipal in the company. Riha, a managing director in Leighton's Temecula 
office, has been honored with the distinction by the company's sharehold-
ers, who elected him with the two-thirds vote necessary for the 
title ... Kessler Alair Insurance Services welcomed Sharon Dennison, a 
new account executive to their staff. Dennison recently served as a life 
underwriter training council moderator and expects to complete her educa-
tion and requirements to earn the Life Underwriter Training Council 
Fellow designation by early 2002 ... Perry Design and Advertising of the 
Inland Empire announced the appointment of Jennifer Haviland as Public 
Relations/Marketing Coordinator. At Perry Design and Advertising, 
Haviland will be responsible for creative marketing strategies for new and 
existing clients, as well as contributing with advertising and public rela-
tions campaigns. 
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THE ISSUE: Wh en the next water crisis occurs, would the privatization of water resources work for the Inland Empire? The history of California 
and even world history can be looked at as the supply and control of water resources. We 'd like to suppose there's an endless reserve of fresh water on 
the earth. But that presumption is tragically mistaken. Available fresh water amounts to less than 0.5 percent of all the water on earth. The rest is sea 
water, or is frozen in the polar ice. Fresh water is renewable only by rainfall, at the rate of 40-50,000 cubic km per year. Global consumption of water is 
doubling every 20 years, more than twice the rate of human population growth. According to the United Nations, more than one billion 
people 011 Earth already lack access to fresh drinking water. If curre11t trends persist, by 2025 the demand for fresh water is expected to rise by 56 per-
cent more tha11 is curre11tly available. 
Privatization of Water Is the 
Answer 
by Robi11 A. JoiiiiSOII 
Water issues facing the Inland 
Empire area of Southern California 
are part of a growing worldwide 
debate over the challenges of pro-
viding safe drinking water supplies. 
While oil was described as the key 
commodity of the 20th century, 
water is increasingly seen as the 
substance that will influence the 
course of human progress and eco-
nomic development in the 21st cen-
tury. 
One element of the debate con-
cerns the role of the private sector 
in the supply, treatment and distri-
bution of water. In the United 
States, where water has traditional-
ly been underpriced, most water 
sysfems are municipally owned and 
operated. In other parts of the 
world, private firms have long pro-
vided water management services. 
In France, for example, privatiza-
tion goes back to charters issued by 
Napoleon Ill. 
The difficulty with publicly 
owned systems is that rates typical-
ly do not adequately cover operat-
ing costs and capital replacement. 
Elected officials face political 
extinction if they set rates at levels 
that fully capture costs. It is politi-
cally popular to keep rates low, but 
subsidization comes at the expense 
of adequately repairing and replac-
ing water infrastructures. The 
Environmental Protection Agency 
estimates that the nation requires 
$150 billion in investments over the 
next 20 years for repair and mainte-
nance of community water systems. 
In response, many cities have 
been turning over operations and 
maintenance of their water systems 
to private firms, generating savings 
of between 20 and 45 percent. This 
is part of a larger trend of injecting 
more market-oriented policies into 
water systems. Prices need to better 
reflect the true economic cost of 
water and balance supply and 
demand. The "commoditization" of 
water will provide a variety of ben-
efits: 
• Economics-An artificially low 
price of water produces economic 
distortions that lead to bad invest-
Privatization of Water Is a 
Mistake 
by Elden Hughes 
One has but to look around to 
see that private enterprise as an 
economic engine has done mar-
The Facts: 
The finite sources of freshwater are being diverted, depleted, and pol-
luted so fast that, by the year 2025 two-thirds of the world's population 
will be living in a state of serious water deprivation. Around the world, the 
answer to the increase in water demand has been to build more environ-
mentally destructive dams and divert more rivers. The number of large 
dams worldwide has climbed from just over 5,000 in 1950 to 38,000 today. 
In the U.S., only two percent of the country's rivers and wetlands 
remain free-flowing and undeveloped; as a result, the country has lost 
more than half its wetlands. In the U.S., the epicenter of freshwater diver-
sity in the world, 37 percent of freshwater fish are at risk of extinction; 50 
percent of crayfish and 40 percent of amphibians are imperiled, and 67 
percent of freshwater mussels are extinct or vulnerable to extinction. 
A"> the water crisis intensifies, governments around the world- under 
pressure from multinational corporations- are advocating a radical solu-
tion: the ··commodification" and mass transport of water. 
ments and prevent the introduction 
of more efficient technologies; 
• Environment-Similarly, cheap 
water promotes usage and discour-
ages proper conservation practices. 
With many parts of the country, 
including Southern California, fac-
ing current and future water short-
ages, market pricing can lead to 
adequate. supplies and better man-
agement of resources; 
• Finances-Enormous sums of 
capital are required to deliver water 
supplies to growing areas and 
repair and maintain existing sys-
tems. Governments simply do not 
have these financial resources and 
must look to the private sector for 
assistance either through privatiza-
tion or public-private partnerships; 
and 
-by John Elkins 
velous things for the United States. 
One has but to study a little history 
to realize that private enterprise has 
limits. 
It doesn't handle health and 
safety issues very well. It has diffi-
culty dealing with the very long 
range or non-economic values such 
as endangered species. It is a total 
failure when dealing with monop-
oly. Greed overwhelms the system. 
Yet some systems are inherent-
ly monopolistic. We have one water 
pipe coming to our home. It would 
be uneconomic to have, say, six. 
Actually, it is quite possible we will 
have two in the not too distant 
future. One will carry recycled 
water for our yard watering. 
Historically, when we must 
have monopoly, the state regulates 
it. In the United States, water and 
its delivery systems have been 
largely community owned. There is 
considerable pressure to privatize 
it. This would be a mistake. 
We look at the mess in the 
deregulated electricity systems. 
Once shortages appeared, greed 
overwhelmed the market. The 
unregulated market allowed astro-
nomical increases in costs and the 
bankruptcy and near bankruptcy of 
once great regulated public utili-
ties. 
In the United States we have 
always had both private water and 
public water. The change in this 
century is that the public utilities 
such as the Metropolitan Water 
District of Southern California 
(MWD) are being forced by law to 
carry private water to private cus-
tomers using the public pipes. 
Private monopoly of water is facil-
itated. It is a potential disaster. 
In the Mojave Desert, a private 
company, Cadiz Inc., with a farm-
ing operation of 1,600 acres, is 
claiming it has the rights to sell all 
the water in the Fenner/Cadiz 
aquifer, which is the size of Rhode 
Island. MWD is lined up to buy the 
water and also carry the private 
water to private customers. It is an 
unconscionable water grab. It is an 
economic fiasco and, if it happens, 
an environmental tragedy! 
Perhaps it would be worse if 
we privatized the air and had it 
metered out to us. We would pay 
any price ... for we would be paying 
to stay alive. Without electricity, we 
are certainly inconvenienced and 
economically harmed. Without air, 
we die in a couple of minutes. 
Without water, we might last a few 
days. This is too great a risk to 
allow privatization. 
Elden Hughes is an environmental 
activist. £-mail him at eldenhugh-
es(jJ)aol. com. 
• Technology-Full-cost pricing 
will allow water officials to invest 
in new technologies th~t can help 
lower the cost of water and increa~e Complaints ... Praise! Suggestions? E-Mail us @ 
iebj@busjournal.com 
continued on page 46 • 
GETTING ORGANIZED 
The Time Now Is ... ? • 
by Carol Wissmann 
One thousand four hundred 
and forty minutes in a day. It 's 
the same tick-lock tempo across 
time zones and on e ither side of 
the international date line. A con-
stant for everyone world-wide ... 
or is it?! 
Anne Mirsky think not. For 
15 years and across five conti-
nents, s he's done consulting and 
training in areas such as time 
management and organizational 
change. Born in Baltimore a nd 
currently residing in J erusalem, 
s he's viewed the planet from a 
tra nsconti ne nta l perspective. 
''I've trained from the Israeli Air 
Force t o ~ Japa nese industrial 
plant - to a Danish pharmaceuti-
cal company," she commented. 
On the subject of time, she 
s hares the opin ions of the likes of 
Albert Einstein. Space-time is rei-
ative, Einstein theorized. For 
instance, it slows in a grav itation-
al field. ·'Earth- time" is relative, 
agrees Mirsky, it slows - or 
s peeds up - depending on where 
one s tands on the globe. Time 
seems to e lasticize in sultry cli-
mates, yet contracts in sync with 
the molecules slowing in colder 
climes. In other words, here on 
earth, time is a cultural kind of 
thing. 
For American business, 
there's I ittle relativity about it. 
Time is money - a commodity 
not to be squandered. But Mirsky 
says, " In different c ultures, punc-
tuality holds different values." 
She recou nts the irritation of an 
American industrialist who set a 
series of meetings with Middle 
Eastern b usiness people. Waiting 
well past 20 minutes in the lobby 
of his motel until their arrival, he 
shook their hands and said, 
Does your office need a facelift? 
Quality Custom Offices & Remodels 
• omce Tenant Improvements 
• Corporate Headquarters 
• BuHding Refurblltnnent 
in the,.st~from~ 
omce ~to ClliJIIII!ftill 
We protide t.Jdri.oo llllllllgt!IIIM thll 
ba<i amo1 over al~olour projects 
from budgeting and~ to~ 
and supen-Non, ~ith on-time c:ompietiom. 
&ite Relies CoiiStnlctlon a call 
fer a bid 01 ,_ 1ert project. 
'"Perhaps we'll do business on my 
next visit." He felt if they could-
n't manage time, they couldn 't 
manage money or a business. 
"Yet in Swi tzerland, it is 
unacceptable to come early, even 
by two to three minutes," 
observed Mirsky. " If a meeting is 
at 2:00, it is a very precise matter, 
and one does not impose oneself 
on one's business associates by 
arriving prematurely .• 
"The Japanese also are well-
known for their precise timekeep-
ing," Mirsky cont inued. "Train 
schedules are listed in minutes 
and seconds." And respect fo r 
one's time can be interpre ted 
quite differently there. In Japan, if 
a worker sits alone a t his desk, it 
is an indication not to interrupt 
his thoughts. In the States, if one 
is alone in an office or work sta-
tion , it 's an open invitation to 
enter. 
Compare s uch strict time 
interpretation 
time weaves 
through all 
to Mexico, where 
itself leisurely 
activities. As 
"Operation Amigos," an organiza-
tion of North American business 
people, whose goal is to promote 
respect and understanding 
between the U.S. and Mexico, 
explains, "Mexicans like to do 
their living as they go along, 
enjoying the full-flavor of it dur-
ing any kind of activity - bus i-
ness, socia l, domestic, or pri-
vate." Mexica ns define them-
selves as individuals firs t, and 
secondly by their vocation. Work 
serves man - rather than the 
reverse. 
American fast food, both 
serve d and eaten on the run, was 
a n unknown concept to most 
Mexican restauranteurs before 
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the American franchises moved 
south. As Operation Amigos 
points out, Mexicans "neither 
expect nor want to be served 
with speed. It 's the custom to 
make more of a ceremony of 
meals. " 
A banquet manager in 
Jerusalem counteracts such open-
ended traditions by scheduling in 
minutes: 7:10- guests arrive; 7:50 
- program begins; 7:55 - benedic-
tion, etc. And an insurance agent 
in the Middle East sets appoint-
ments at unconventional times, 
such as 9:10 or 10:50. 
Mirsky recommends doing 
the same. Appointments set at 
times other than on the hour or 
half hour give the impression of 
someone operating on a tight 
schedule, where promptness is a 
necessity. 
In the office, Mirsky suggests 
hanging a clock in plain view of 
visitors. When answering the tele-
phone, try the technique of say-
ing, ''I'm in a meeting now. I 'll be 
ava ilable in 10 minutes." And as 
Mirsky points out, should this 
fail, many business people simply 
stand up from their desk to indi-
cate the meeting is over. 
There are techniques for 
speeding the internal clocks of 
those who resist being nudged 
forward and faster by the hands of 
a wristwatch. Still, Einstein was 
correct. Time is relative. And 
while we he re in Ame rica may 
operate at a pace approaching the 
speed of light, nevertheless it is 
wise to remember that, " when in 
Rome .... " 
For more information, contact 
Anne Mirsky at: amirsky@ 
isdn.net.il. 
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Don't Have a CFO for Your Enterprise? Rent One at CFO 2 Go 
by John Elkins 
Dennis Feidner of Murrieta has 
read quite a few Tom Peters books. "I 
actua lly met him," Feidner said. "He 
was a real ball of energy. He is not 
exact ly a small guy, at least he was not 
at that time. He wore red suspenders 
and a white shirt. He kept wa lking 
back and forth on the stage with this 
tremendous energy. A company that I 
worked for had paid him $20-30 thou-
sand for the day." 
Following his mentor's philoso-
phy, Feidner has started a company 
called CFO 2 Go for small companies 
who may not have $200,000/year to 
pay a quality full-time CFO, yet may 
sometimes need the expertise that one 
provides. 
A quality CFO has experience 
within the relevant industry; under-
stands and is able to participate in the 
bidding or product pricing process. A 
CFO must wear many hats in most 
organizations. If a CFO was to priori-
tize his responsibilities, the list would 
go on for pages. There are some areas 
that require a disproportionate amount 
of time. These responsibilities must be 
attacked with conviction and passion. 
It is important as organizations grow 
for the CFO to ensure that he is creat-
ing and maintaining the "financial 
infrastructure" that is app1opriate for 
the company's size. 
Feidner has been a CFO for the 
past 12 years-with companies rang-
ing from $20 million to more then 
$100 million in sales. While his back-
ground has a heavy bias toward the 
construction industry, he has also 
worked in the capital equipment man-
ufacturing industry. CFO 2 Go spe-
cializes in the construction and service 
industries. 
He also specializes in businesses 
in transition. Where the CEO has been 
very hands-on and because the busi-
ness has grown so fast, the CEO is 
now beginning to delegate more and 
more responsibility. Feidner helps 
those businesses build the infrastruc-
ture and practices that are required for 
the next phase in their future. 
One key role Feidner plays is 
negotiating new contracts with suppli-
ers. When a business has been work-
ing with a certain supplier for an 
extended period of time, sometimes 
the supplier will become complacent 
in providing quality service or the best 
available pricing. Feidner believes 
that the most difficult thing for owners 
or key executives to do is to change 
from their current business partners in 
banking, insurance, phone service, 
attorney service, accounting, and real 
estate. Executives get complacent 
with their current providers, and do 
not competitively bid any of these 
services. 
CFO 2 GO is the appropriate 
vehicle to fill this negotiating need 
because it allows the owners and key 
executives to distance themselves 
from competitive dealings with 
providers. This allows the company to 
use CFO 2 GO to play the role of the 
"bad guy." CFO 2 GO has extensive 
experience in all of these areas, 
because through the years, Feidner 
has formed alliances with some top-
notch companies. 
"I bring in companies that have 
proven themselves over and over 
again," Feidner said. " I believe in 
treating the incumbent provider fairly, 
but I will make him earn your future 
business. Most of these services are 
provided on a value-added fee. If I 
can't provide you with significant sav-
ings, you get my work for free. But, 
when I save you a substantial amount 
of money, I will earn my fee as a frac-
tion of your savings." 
What you are really buying-
besides Feidner's expertise-are his 
connections from many years working 
in the construction industry in 
Southern California. Over the years, 
Feidner has groomed a stable of top-
notch providers in Southern 
California, and has worked at select-
ing the cream of the crop in brokers, 
bankers, phone providers, and com-
puter technicians. 
lie has cultivated these relation-
ships in order to get a good deal for 
your business. "Basically, the business 
is buying all of my trial and error; he 
gets all of that right out of the box," 
Feidner said. "In Riverside, San 
Bernardino, Orange, San Diego, and 
Los Angeles counties, there are a lot 
of providers. I have more than 500 in 
my personal database. I do not need 
all of them; I use the best." 
One company with 60 employees 
used the same broker for seven years. 
CFO 2 Go brought in a competing 
broker and the end result was an 
upgraded benefit package and savings 
of $3,000 per employee or $180,000 
total. Another CO!flpany with 40 
employees was on a self-insured plan. 
CFO 2 Go brought in competing bro-
kers; chose a full service plan with 
Aetna and saved more than $200,000 
the first year. 
The first step in the process is 
usually a no-fee meeting with Feidner 
when he provides a 'quick-look' 
assessment of the situation. 
Sometimes, CFO 2 Go cannot support 
a client's needs. "We will tell you 
right away," Feidner says. "So it does-
n't really hurt to call us. Until and 
unless we know 
we can help you, 
you will not 
receive a bill from 
us; we like to treat 
our business part-
ners how we like 
to be treated." 
If Feidner 
results. Problems typically begin 
small and grow. Having the ability to 
identify problems before they escalate 
and become expensive, gives key 
decision-makers the opportunity to 
head catastrophe off at the pass. 
The assessment program was 
born out of a need for accurate, objec-
tive information at the executive level. 
Given the normal behavior of organi-
zations, "bad news" tends to get swept 
under the rug. Ergo, presidents, CEOs 
and boards of directors can make deci-
sions based upon inaccurate, incom-
plete information, and, sometimes 
these decisions are disastrous! 
Dennis Feidner has a B.S. in 
accounting from C.W. Post College, 
feels he can sup-
port your needs, 
within your time 
frame, he will do a 
preliminary 
assessment and, if 
warranted, devel-
op a proposal tar-
Dennis Feidner. originator of CFO 2 Go, peruses a chart to 
assess the individual needs of a cltem. 
geting specific areas he feels need 
improvement. He then walks you 
through the proposal, answering any 
questions you have, getting the 
answers you need. There is no cost or 
obligation up to this point. 
Sometimes, a rapid, yet in-depth 
assessment is needed. It will provide 
critical insights that cannot be 
obtained from a client's management 
team. CFO 2 Go i!> experienced in 
asking the right questions that get at 
root-cause 1ssues. The company per-
forms the assessment and provides a 
detailed report and presentation of 
findings in a clear and concise way. To 
help clients through difficult times, 
strategic consulting and planning or 
counsel to the CEO and senior staff is 
necessary. Sometimes it is tactical 
help that is needed. 
The assessment program is 
designed to give executive manage-
ment a deeper understanding of its 
organization and its ability to produce 
where he graduated in 1976. He then 
went on to do graduate course work at 
the University ofTexas. 
His early career included general 
accounting assignments in the manu-
facturing and service sectors. In 1979, 
he became the assistant controller of 
the bridge division of Austin 
Industries in Dallas, Texas. By 1991, 
he had risen to vice president. Feidner 
then went to work for RGW 
Construction, a $100 million highway 
and bridge construction company, as 
their CFO. 
In 1996, he. became CFO of 
Advanco Constructors Inc. of Upland, 
an $80 million waste water treatment 
and heavy CIVil contractor. He stayed 
there until1998 when he became CFO 
of Smith Environmental in Ontario. 
The savvy entrepreneur started 
CFO 2 Go in 200 l. 
You can conlacl CFO 2 Go al iiS Web 
sile: c[o-logo.com. 
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On-line Questions-How Customer Centered Is Your Company? 
by Ron Burgess 
What is the percentage of 
employees who have contact 
with the customer? This includes 
all reasons to have a contact-
such as: accounts receivable, 
service, delivery or technical 
support. 
What is the average pay of 
those who spend more than half 
of their time dealing with cus-
tomers? What is the average pay 
of the second level of managers 
(VPs, senior managers, etc., no 
owners or presidents)? 
How many days per year do 
your managers sit in the customer 
service chair? 
How much time per day do 
Lite 92.7 FM ... 
continued from page 1 
alism at play. 
your managers spend supporting 
and reinforcing their direct 
reports? 
How many days per year 
does your production and opera-
tion team spend with customers 
to learn what they want? 
How many customer surveys 
do you make each year? 
Do you have a standard exit 
survey for those customers who 
are lost or have not bought from 
you in some time? 
Do you assess your people 's 
level of customer concern? 
Is your hiring emphasis on 
the customer first? 
Do you have formal process-
es to insure this? 
Do you invite your customers 
One recent morning, the Inland 
Empire Business Journal was the 
invited guest at the station. 
Morning producer and program-
Think hiring's a real bear? 
It doesn't 
have to be ... 
Call or visit our web site to find out about all 
of our free services. We can help you find good 
employees, financing and a -variety of other 
ways to make your business look as good as 
honey does to this guy. 
County of San Bernardinq £1 
Jobs&: Employment Services Dept. 9' 
www.jesd.com 1.800.45l.JOBS 
in to critique your effecbveness? 
Do you keep track of all 
communications with the cus-
tomer? 
Is this data readily available 
to all other personnel that have 
contact with the customer? 
Is the last conversation 
reviewed when the current con-
versation starts? 
Do you do your annual plan-
ning based on each customer's 
planned activity? 
Do you rate the ' Lifetime 
Value' of each customer? 
Do you review and compare 
revenue against contact time at 
least annually? 
Do you consider your compa-
ny to be "Customer Centered?" 
ming coordinator "Baby Joe" 
Espinoza and production assistant 
"Samantha" (many radio folk use 
only one name) kept the show's 
segments, including: birthday 
announcements, on-air promo-
tions, commercials (no more than 
nine minutes of commercial mes-
sages each hour!) and banter 
between the host and co-host, coor-
dinated with an accuracy NASA 
would envy. 
At deadline ... 
continued from page 4 
made dramatic changes to the way 
employers must pay employees, in 
order to keep them exempt from 
overtime. 
The major change concerns 
salary deductions for exempt 
employees, which now are to be 
calculated on a monthly basis, 
rather than a weekly basis. 
California has always followed the 
federal regulations entitling 
exempt employees to a full week's 
salary in any week they perform 
any work, subject to certain excep-
tions, such as vacations and sick 
leave. Under the new · state rule, 
employers must provide exempt 
employees their full salary for any 
month in which they perform any 
work, regardless of the numbers of 
days or hours worked, with excep-
What is your Industry Pick 
List? 
• City Zip 
• Annual Sales Pick List 
• Total Employees Pick List 
• Net Profit as a Percent of 
Sales 
• Number Current Customers 
on the Books (At least one sales 
transaction in the last 12 months) 
Pick List 
• Your Title Pic;k List 
• E-mail address for return 
results. 
Copyright, Burgess Management 
Consulting 2001, PO. Box 1836, 
104 East State Street, Redlands, 
CA 92373; 909-798-7092 or 
www. burgessman.com. 
On the day the Journal visited, 
"Brie," a tall blond who spent 
years working in the tough " rip 'n 
read" LA radio maketplace, was 
hosting for an ill Dan Rivers, the 
exceedingly popular personality, 
formally of KOLA Brie and co-
host Syeda Jafri, formally of 
KPOR and KFI, a sultry beauty 
whose on-air wit and warmth have 
won over many listeners, presented 
continued on page 11 
tions for vacation and sick leave. 
Under the new state rule, 
California employers are also 
required to pay employees a full 
month's salary during plant shut-
downs, jury duty, or temporary mil-
itary leave. An employer may 
deduct an exempt employee's pay 
for absences due to sickness, acci-
dents or a disability, only if an 
employer provides a sick leave 
plan that provides full pay, and the 
employee has exhausted all of 
his/her sick leave. 
To learn more about the practi-
cal impact this important change 
has on California employers, go to 
the chamber's human resources 
Web site at: www.hrcalifornia.com 
and click on the "What's New" sec-
tion. Employers can sign up for a 
free 30-day trial of HR California 
for full access to California labor 
law information. 
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CLOSE- UP 
Dr. Claudia Rose Traveled Many Roads to Wisdom-Co~bining 
Truths of Past and Present, Mento ring a Model for Modern Society 
by Georgine Loveland 
Claudia Rose was only seven 
years old when she informed her 
family that she was writing her first 
book. She had felt the call to work 
for humanity at a tender age. Since 
that early epiphany, Rose has pub-
lished two books: " Rebecca 's 
Legacy: Embracing Ancestors a 
Your Mentors" and "Liberate the 
Leader: Giving Every Woman the 
Guts to Lead." 
Even though her books are con-
cerned with the quality of women's 
lives, the wisdom conta ined in both 
of them has been recognized by 
men as well, many of whom have 
incorporated her concepts into their 
own lives. 
Rose's life lessons have con-
vinced her that there is great need 
for empowerment in all our lives, 
particularly in the day-to-day expe-
rience of women, who historically 
have operated more or less 'behind 
the eight baiL' Having experienced 
and survived several intellectual 
and emotional crises in her own 
life, Rose developed the empathy, 
((CLarity, brevity, action; 
there is no advantage in 
being unclear, and using 
convoluted Language to 
impress others. We all 
have to have it together 
on the. inside; we cannot 
inspire others if we skip 
that part. " 
understanding and survival skills to 
continue the life path she had envi-
sioned at the age of seven. 
"Liberate the Leader" address-
es this issue, offering practical, 
usable information - "Giving 
every woman the guts to lead." 
Without this quality, Dr. Rose 
believes, a woman puts her career 
(and happiness) in serious jeopardy. 
The book is a guide, she com-
mented, explaining how women 
can awaken the leader within; give 
dreams a leg to stand on; take the 
lead in work and life, and connect 
with what is meaningfuL "How can 
I ask you to liberate the leader with-
in you if l haven't done it first?" 
Rose asks in the introduction. "In 
my case, the process took more 
than 20 years! A commitment to my 
own personal growth-and the 
healing of childhood wounds-
brought me to a place where I now 
turn challenges into blessings. 
"Now what? I asked myself," 
the author continued. "Walk around 
feeling blessed all the time? Glow 
with a deep feeling of being con-
nected to God and my own best 
self? There is something beyond 
healing the wounds of the heart. l 
ended up becoming a different per-
son, one who is full and rich for 
having explored every aspect of 
myself." 
Life was not always kind or 
clear for Rose. At one time in her 
life, she thought no one really 
noticed or cared about what she did 
or said. One day, while walking 
down a hall in the foster care 
agency where she worked, Rose 
overheard co-workers commenting 
on what they considered her con-
ceited manner, because she was 
walking with her head down and 
did not smile or say "hi" to anyone. 
This experience led her to the 
realization of the impact our behav-
ior has on those around us. If we 
hold ourselves, men or women, in 
high esteem, we then assume a 
position of responsibility to be a 
positive model for others. This atti-
tude is catching .. . soon, everyone 
feels and reacts better and ~appier. 
Very simple. 
A strong believer in keeping a 
daily journal, Rose explains that the 
result may open your eyes and heart 
to a part of you that you never knew 
exi.sted. We teach people how to 
respond to us by the way we treat 
ourselves," she affirms. 
A woman of many talents, who 
is supported by an intense·and var-
ied education, Rose earned an M.A. 
in psychology from International 
University; a Ph.D. in psychology 
from Sierra University; a B.F.A. in 
studio art, University of California, 
Irvine; executive certificate in vol-
untary leadership, Chapman 
University; certificate of comple-
tion for facilitation skills, self-
esteem seminars; instructor in non-
violent crisis intervention, CII; 
facilitator in attitudinal healing, 
Center for Attitudinal Healing, and 
Reiki master training, and many 
more educational and metaphysical 
accomplishments. She has the rare 
ability to connect 
essences of disci-
plines many believe 
to be unrelated. 
Always an inno-
vative and fearless 
pioneer, Rose's 
intensive education 
and professional 
accomplishments in 
the fields of adminis-
trative management, 
s taff development, 
and dispute resolu-
tion are, interesting-
ly, the results of a 
seemingly unrelated 
ea rly ca reer.. .as a 
bodybuilder! 
She was the first 
woman champion 
bodybuilder in the 
state of California. 
This highly competi-
tive experience and 
the discipline required to achieve 
such a high honor propelled Rose 
on the exploration of personal 
power - what it is and how it 
should be used. 
Taken a step further, "What are 
women really doing? Imitating 
men? What is a woman's personal 
power really?" That is when she 
started on her true life's work -
developing and using her intuitive 
abilities, trusting herself, and strid-
ing purposefully into the lives of 
contemporary women still strug-
gling under the hard hands of patri-
archal societies, the United States 
included. 
In America, women like Oprah 
Winfrey have been the movers and 
shakers in perceptual changes, and 
the founding of true partnerships 
between men and women, when the 
woman is given the freedom to real-
ize her true self and purpose and the 
man is allowed to recognize and 
develop his feminine energy, also 
without fear of reprimand from oth-
ers. 
"There is great power in being 
straightforward," Rose comment-
ed. "Clarity, brevity, action; there 
is no advantage in being unclear, 
and using convoluted language to 
Dr. Claudia Rose 
impress others. We all have to 
have it together on the inside; we 
cannot inspire others if we skip 
that part." 
We would all do well, men and 
women alike to learn and follow the 
advice in Dr. Rose 's two books, and 
benefit from this unique person 
who is courageous enough to look 
at her own life honestly and share 
what she has experienced ... some of 
it very private and painful...so that 
we, too, can look at our own and 
forgive ourselves and therefore, 
release our gifts and hard-earned 
wisdom so others can benefit from 
our own humanity. 
Mentoring Rose may be reached by 
.calling (714) 738-7751 or by visit-
ing: c/audia@mentoringrose.com 
and www.mentoringrose.com. 
COMPUTERS/SOFTWARE 
The Legend of Bonsai Kitty 
by J. Allen Leinberger 
GIGO is an accepted computer 
term. 
It means "Garbage In , 
Garbage Out." But as I tell my 
friends, the term should really be 
"Garbage In, Legend Out." 
Whatever bit of mis-information 
goes into the computer comes out 
as fact ... or·at least what people 
want to believe to be fact. 
This is especially true of the 
Internet. Put up a Web site and start 
writing whatever you want to say 
and people who see it believe it. 
Forget about the Kennedy conspir-
acy or the list of things on Beatie 
albums that proved that Paul was 
dead. If people see it on the 
Inter_net , they believe it. 
Thus came bonsaikitten.com. 
Based on the famous Japanese 
bonsai trees, the idea was that you 
could u e muscle relaxants, feed-
IDCOIPOIHIIJ Now 
You can now incorporate in any 
state, including name reservation, 
by phone, fax, or Internet Think 
of it. In less than 7 minutes, your 
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50 State Incorporations 
• Complete Services 
• Low-Cost Guarantee 
• Guaranteed Workmanship 
Laughlin Global, Inc 
www.laughlin-global.com 
sssn7o-o4oo 
ing tubes and Klein bo ttl es to 
shape a kitten into the form of a 
bottle, in effect, shaping a "bonsai 
cat." 
It didn ' t take long for the word 
to spread. Humane societies, 
PETA, ASPCA, and even grown 
men who don ' t like cats in the 
house felt that this was s imply too 
much. 
Thousands of protests led to 
the FBI moving in on the Web si te, 
which turned out to be originating 
from M.I.T. They subpoenaed "any 
and all subscriber information." 
The perpetrator claimed that they 
were no t really putting cats in 
Mason jars. They claimed that they 
only put up the site as a joke. First 
Amendment rights of free speech 
came into conflict with animal cru-
elty laws. Even the Natio nal 
Humane Society, in DC, has only 
been able to describe that conflict 
as being "at the heart of a lot of 
S8VIJ IOFIJVIJF 
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debate." 
Like the Howard Stern Show, 
you e ither get the joke or you 
don ' t. 
Meanwhile, USA Today has 
reported the strange case of a San 
Francisco man who managed to 
make himself famous on the " net." 
Postings on Web sites told of a 
"gorgeous guy" at a bus stop. His 
story generated other responses, 
some of which he may have writ-
ten himself under assumed names, 
about his life, his looks, and even 
his sexuality. He created his own 
15 minutes of fame by lying on the 
hHernet and getting people to 
believe it. 
have written here before 
about fake e-mails that read like 
chain letters. I have warned you 
about the ones regarding payments 
for electronic message tracking. 
And I have received five-page 
notes from people w ho have tried 
to dismiss such nonsense, but the 
messages continue anyway. 
Mos t journalists, including 
those who work for this magazine, 
have to deal with checks and bal-
ances, confirmation and authenti-
cation. Not to mention that we 
writers have to answer to editors 
who, in turn, have to answer to 
publishers. Internet "zine" writers 
and Webmeisters answer to no o ne. 
Like the supermarket tabloids, they 
never let the facts get in the way of 
a good story. 
Still, people seem to want to 
believe what they want to, whether 
it is true or not. It is no different 
than the stories about Hanger 18 or 
Area 51 - Reality is boring! 
Many years ago, Marvin Gaye 
sang that you should believe some 
or none of what you 've heard. If he 
were alive today, he might warn us 
about not believing what we read 
on the Internet ei ther. 
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EMPLOYERS GROUP 
BOUNCE BACK! -Experts Offer Tips for Rebounding from a Career Setback 
It 's hard to avoid the occasional 
letdown as you climb your way up 
the corporate ladder. But employ-
ment expert Max Messmer, chai r-
man of Accountemps and author of 
" Managing Your Career For 
Dummies®" (Hungry Minds Inc.), 
points out that there are steps you 
can take to ease your emotional 
stress and quickly get your career 
back on track. In fact, you may even 
benefit in the long run, he notes. 
" Most successful business peo-
ple have run into their fair share of 
obstacles," Messmer said. "The key 
is that they've turned those experi-
ences into learning opportunities." 
Lite 92.7 FM ... 
continued from page 8 
a seamless mix of information and 
music and fun. Leaving the studio, 
Jafri, who rises at 1 or 2 a.m. and 
works the radio show for four 
Messmer offers the following 
suggestions for turning a step back-
ward into a step forward: 
• Take time to recover. Allow 
yourself time to deal with the emo-
tional response you may feel -
such as anger or disappointment -
before making your next move. 
• Reflect on the situation. Ask 
yourself questions about what hap-
pened, such as, "What external fac-
tors impacted the outcome? What 
could I have done differently?" 
• Don't take it personally. 
Remember that failure is situational 
- while you may fail in your 
attempts to accomplish a particular 
("I'm really a good-looking guy, 
aren't I, Syeda?") angling for an 
introduction to a sexy singer, and 
Samantha are kidded mercilessly 
on the air and off. "How old are 
you, Sam? 18? Well, that's kinda 
legal," Syeda quips. Female fans 
Bne penonalay p/11.1 and techmwlly talemed as well. 
hours, wa:-. headed for her JOh a!'> 
editor of the Colton Councr and 
the R ea/to Record new:-.papers, 
which ~he attends to in her "spare 
time." 
During the show, "Baby Joe" 
inquired about Bruce Vidal, for-
merly of KIIS, who h.1:-. heen on 
leave, which Bne and Jafn handle 
with their wicked wit. Jafn even 
call~ Vidal to mform him that he 1:-. 
m1ssed! 
goal , you are not a failure. 
• Look for the silver lining. 
You've probably heard the paradox 
that success includes failure . 
Although your tendency may be to 
dwell on what you've lost or given 
up, focus your thoughts on what you 
might be able to gain. For example, 
if you've been laid off from a job, 
take the opportunity to re-examine 
your career goals. 
• Learn from your mistakes. 
Enduring a setback can enhance 
your sense of self-awareness and 
help you understand your limita-
tions. The next time you find your-
self in a simi lar situation put your 
Espinoza 
reflect , m a 
"quiet moment" 
that the show 
sounds laid-back 
because they 
have established 
a "certain com-
fort level and 
trust" that is rare 
in radio. Syeda 
concurred and 
commented that, 
"The producers 
are the back-
bones of our 
shows." 
The seg-
ments are coordi-
nated with a 
"benchmark 
board" that hoth 
"Baby Joe" and 
Samantha keep 
an eagle eye on. 
Everything that 
newfound knowledge to use. 
Accountemps is the world's first 
and largest temporary staffing serv-
ice for accounting, finance and 
bookkeeping professionals. The 
company has more than 300 offices 
throughout North America, Europe 
and Australia, and offers online job 
search services at www.accoun-
temps.com. "Managing Your Career 
For Dummies®" (Hu~gry Minds 
Inc.), a comprehensive resource for 
charting a course for professional 
growth, is available at bookstores 
nationwide and can be ordered 
online at www.rhi.com/ resources/ 
index.html. 
can be is planned Statum Manager Grc•gg I •. Petencm- the man w1th the light 
" day in advance. l>ulh \17uh•! 
( olcen R}an b 
the traffic per~on called on at inter-
vals and Syeda keeps track of the 
weather. They all appreciate the 
~tat10n 's management [the station 
is owned and operated hy The 
Amaturo Group] for giving them 
the '"room" to improvise and 
express thetr talents free!}. A level 
of trust ~~ obv1ous between all the 
key players. 
From time to time, Gregg L. 
Peterson, the station manager 
ztpped in and out of the room with 
a huge smile. We took his picture. 
Using this genuine approach, 
Jafri pomted out that, "Getting you 
ready for opening your whole day 
is an awesome responsibility. This 
1s the greatest job I could ever 
have; I feel like I've made it in this 
business " Jafri feels a great 
responstbility to the local San 
Bernardino/ Riverside counties 
continued on page 16 
~NAGING 
Manage by Mobilizing - Create an Environment That Empowers People 
by Jody Urquhart 
Arc you depriving your 
employees of the opportunit} to 
excel? Most organizc1t10ns revolve 
around the manager as controller 
model, hut attempts to control peo-
ple's behav1or can cause resent-
ment. As Peter Druker says, .. A 
leader's job is to make people's 
strengths effective and their weak-
nesses Irrelevant." 
Goal Setting 
By setting goals so high that 
only a few can reach them, we limit 
others. Set a standard and people 
reach for that , even if they may be 
capable of more. Goal setting can 
limit productivity. 
There is a delicate balance 
between what is just right and what 
is too far out of reach. Aim too high 
and it 's defeating; aim too low and 
it 's not motivating. The most 
Important part of goal setting is that 
people, who have to reach the 
goals, also set them. Often goals arc 
set because a manager wants to 
force an outcome. People perceive 
th1s and don't feel ltke a part of the 
proces.,, so they don't h!JY into the 
end result enough to make it hap-
pen. Results depend on people, so it 
makes sense that people set, buy 
into and drive the goal-setting 
process. • 
Here are some tips on setting 
goals: 
I) Set goals and standards indi-
vidually for each employee. Help 
them create their own goals. A goal 
should be thought of as an agree-
ment between a manager and an 
employee; 
2) Get to know employees and 
their abilities. People will respect 
you if you bring out their own sense 
of worth; 
INLAND EMPIRE Jus1ness 1ourna 
e-mail addresses 
NAME ADDRESS TITLE 
Wililm J. Anthony williamj@busjoumal.com Publisher & Producer 
ingrid@busjoumal.com Mana~ng Editor 
Ecltor iebj@busjoumal.com Editor 
or visit our Web site at: 
"W'\V\V. busjournai·.colll 
3) Watch employees to see 
what mspires them and encourage 
them to do more of this; 
4) Tr} to sec things from the 
pcr-.pcctive of the employee. A 
realistic goal to you may not seem 
reali-.fic to them; 
5) Th1nk of the manager's job 
being to support employees in 
reaching their goab. Managers are 
a resource for employees; 
6) Be on the lookout for ways 
to help bring out the best in others. 
Instead of saying "I need you to he 
more productive." A-.k, "how can I 
help you he more productive?" 
7) Be open-minded and flexible 
to new ideas, suggestions, work 
habits and behavior. 
Make Mistakes More Often 
Encourage employees to risk 
making mistakes and create an 
atmosphere that encourages them to 
be open when errors occur. Usually 
when people make mistakes they 
feel guilty and try to cover up, 
sometimes even from themselves. 
The opportunity to learn from the 
mistake becomes hidden as well. 
Mistakes are a part of growth. 
Bring them out in the open and let 
others learn from the example. This 
will foster an environment of open-
nes.'> that encourages creativity and 
autonomy. Celebrate errors and vic-
tories equally. 
Vision of the Whole 
Keep the operation and vision 
of the company top of mind for 
everyone. When emphasizing this 
department or that process we often 
create value judgments, competi-
tion and detachment from other 
parts of the organization. Instead, 
encowrage employees to see every 
move, change or activity as it 
affects the whole company. Vision 
isn't one-dimensional. It includes 
all employees, suppliers, cus-
tomers, competition-even the polit-
ical and social environment. 
Make Information Accessible 
Imagine your first day on the 
job in a new company. Ac; you walk 
in the door you notice rooms that 
are off limits to everyone but the 
managers. Day after day you start 
to see that information is carefully 
guarded and watched. Many meet-
ings occur behind closed doors. As 
managers walk around, you sense 
they know something you don 't. 
Docs th1s sound like a fun and pro-
ductiVe work environment? 
What 's the big deal? Why do 
we guard information so carefully? 
Company information is often seen 
as intellectual property, for both the 
company and for individual!,. 
People put effort into creat ing 
information and ideas and start to 
take ownership of it. In doing so, it 
becomes territorial and guarded. 
Pretty soon it creates a separation 
between those who have access to 
information and those who don't. 
Individuals start to see they are 
excluded and feel disconnected 
from the whole vision of the organ-
ization. 
Information bonds people to 
one another. It is an important part 
of the positive growth and commu-
nity of an organization. Cutting 
people off from access to informa-
tion is unhealthy for the company. 
Find ways to make information 
accessible to everyone. If meetings 
must occur behind closed doors 
then make sure others in the depart-
ment are included. Bring their 
information and ideas to the meet-
ing. Create an "after meeting" fol-
low up bulletin that discusses what 
was said. 
Try to include employees in the 
information even though they may 
not have been at the forefront of the 
change. Explain the reason for a 
change; how it will serve manage-
ment, employees, customers, sup-
pliers, etc. Keep employees well-
informed of what is going on; why 
it is happening and how it affects 
their job and the company as a 
whole. Ask for suggestions and 
involve everyone as much as possi-
ble. Remember, employees are the 
resource that makes things happen, 
thus it is essential to get their buy 
111. 
Vancouver based, Jody Urquhart 
.\peaks at meetings and conven-
tions on, "Creating Meaningful 
Work - 1/ow to bring out the 
BEST in your people. Urquhart 
can be reached at: J-877-750-
1900, or e-mail: jody@ idoin-
spire.com. 
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What Employers Need to Know About Employee Wage Assignments 
by Michele C. Tee/, Esq. 
Now, more than ever, employ-
ers are more responsible for pro-
viding child and spousal support 
payments than the parents them-
selves. Wage assignments, which 
trigger the employer 's duty to gar-
nish the wages of an employee for 
child support, have several impor-
tant implications to an employer. 
Employer's Duties upon Receipt 
of a Wage Assignment 
The duty of withholding an 
employee's wages places the 
employer in an unfortunate posi-
tion of the enforcing agent. Here 
are the basic obligations of an 
employer upon receipt of a wage 
assignment. 
1. Interpret the Wage 
Assignment 
Generally, the levying officer 
will serve the traditional wage and 
earnings assignment order upon the 
employer. A levying officer can be 
a parent, a former spouse, or an 
agency charged with support col-
lection (the District Attorney's 
Office [D.A.], the Franchise Tax 
Board [FTB], or an out-of-state 
· agency). 
A standard wage assignment 
will contain: a monthly obligation 
for support, an arrearages payment 
and arrearages amount, an effective 
date for the payments. 
2. Comply Within 10 days and 
Reply Within 15 Days 
The law requires employers to 
provide a copy of the order and the 
forms to the employee with 10 days 
of receipt. The garnishment should 
commence at the next payroll. 
Within 15 days of receipt, the 
employer's return form must be 
completed and returned by First 
Class Mail. If there is a barrier to 
compliance with the order, this 
form must state the reasons. 
3. Prioritize Orders 
Garnishing can be difficult 
when there is more than one 
assignment order. Since support 
orders have priority over all others 
(even IRS assignments), confusion 
should arise only when there is 
more than one support assignment. 
The bottom line is that an employ-
er can only withhold 50 percent of 
wages unless there is a specific 
court order otherwise. The question 
is how to apportion and prioritize 
this 50 percent. The answer lies in 
the pro rata distribution and priori-
ty of orders: 
Priority of assignment orders is 
as follows: 
(1) Ongoing child support, 
(2) Ongoing spousal support, 
(3) Arrears payments for support 
(child first, spousal second), 
(4) Other non-support assignments 
It is imperative to contact all 
levying officers if there are not suf-
ficient funds to meet all withhold-
ings. Also, employees who cannot 
meet their obligations after a 50 
percent garnishment should seek 
legal advice through an attorney or 
state funded family law facilitator. 
4. Withhold and Send Funds 
Employers must abide by court 
orders assigning wages or face a 
civil penalty of $500 as well as 
responsibility for the unpa id sup-
port. Support is due according to 
the date on the order or, if no date 
is specified, the last day of the 
month. 
The assignment covers wages · 
from salary, bonus, pay to inde-
pendent· contractors, dividends, 
commissions, workers' compensa-
tion benefits (up to 25 percent), pr,i-
vate disability (up to 25 percent), 
and unemployment compensation 
(up to 25 percent). Employee 's sup-
port should be paid prior to contri-
butions to retirement and deferred 
compensation plans. 
5. Continue Withholding 
Withholding must continue for 
as long as the order remains and the 
employee is on the payroll. This 
duty covers the time off for a work-
related injury or other disability 
when the benefits are disbursed 
through the employer or agent of 
the employer. 
Notice to the levying officer is 
mandatory when an employee is 
receiving: workers' compensation, 
disability benefits: state, federal or 
private, or unemployment benefits 
for a temporary or permanent layoff 
For long term employees, the 
service of a modified order should 
be anticipated every two or three 
years. Upon modification, all prior 
requirements for notice are trig-
gered, and the ,previous order is 
superceded. The general rule is 
only a court order or notice from 
the D.A. or F.T.B. will stop or mod-
ify the assignment. If emancipation 
or custody change situations arise, 
the employee must terminate the 
order. Orders do not expire unless 
they contain an expiration date. 
The obligation to withhold pay 
extends until : the order is terminat-
ed and the order for termination is 
served, the order is satisfied and 
notice or order of satisfaction is 
served, or 180 days after employee 
is terminated 
Upon termination of an 
employee, the employer must noti-
fy the levying officer that the 
employee is no longer employed 
and that the wage assignment will 
no longer operate. 
Deduction for Employer's Costs 
Code of Civil Procedure sec-
tion 706.034 allows employers to 
deduct from each paycheck one 
dollar ($1) for each payment made 
under an earnings withholding 
order. The majority of employers 
do not deduct this processing fee. 
With biweekly payroll in a larger 
corporation, this deduction can 
offer a significant reduction in the 
burden of withholding. 
Consequences if the Wage 
Assignment Is Not Satisfied 
Valuable employees can be 
rendered useless or incarcerated 
due to delinquent support. 
Employees can lose their profes-
sional licenses (including sales, 
law and medicine), driver's license 
and passport, or be incarcerated for 
nonpayment of support. To avoid 
these pitfalls, an employer must 
handle wage assignments appropri-
ately, keeping the business running 
smoothly and efficiently. 
Michele C. Tee/ is a partner in the 
Ontario office of the law firm of 
Kring & Brown, and leads the 
firms family law division. If you 
have any questions with regard to 
this article, please contact Ms. Tee/ 
at (909) 941-3050 or via e-mail at 
mteel@kringandbrown.com. Kring 
& Brown practices from four 
offices in Irvine, Ontario, San 
Diego and Las Vegas. For more 
information about Kring & Brown, 
please call (949) 261-7895 or visit 
www.kringandbrown.com.P 
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Faces Business • 1n 
Young Homes 
Rangel Senior 
Manager 
Names 
Project 
Filling a key role in its management team, Charles 
Rangel has been named senior project manager for 
Inland Empire-based Young Homes LLC, announced 
Charles Rangel John Young, president of the home building firm . 
"Charles brings special expertise to our company-
thanks to his extensive experience in planning and project management in 
both the public and private sectors," noted Young. "His expertise is an exam-
ple of the kind<; of people who make their careers with our company." 
Rangel 's public sector experience includes planning respon. ibilities for 
the cities of Corona and Moreno Valley, and senior planner and planning 
director for the city of Chino Hills. As a senior environmental planner for 
Webb Associate , Rangel added environmental impact analysis and mitiga-
tion resolution to his expertise arsenal. 
Rangel comes to Young Homes with project management experience 
from some of the biggest national home building companies in the U.S., 
such as O.R. Horton and Forecast Homes, where he was vice president of 
planning. His commitment to professionalism can be seen in his active 
memberships in the Building Industry Association and the Inland Empire 
Chapter of the American Planning Association. Rangel is a graduate of the 
University of California, Riverside, where he earned a bachelor's degree in 
economics. 
Industry Leader Joins 
California Mortgage 
Alliance 
Longtime Southern California real-estate indus-
try advertising and publishing executive Robert C. 
"Bob" Hubbert has joined California Mortgage 
Alliance as director of marketing. Robert c. Hubbert 
In his new capacity, Hubbert will direct the mar-
keting efforts in connection with the launch of the CMA's Builder Division, 
as well as devise and implement growth strategies for the firm. CMA is 
uniquely positioned to assist homebuilders in closing more purchases, by · 
qualifying those who may have imperfect credit or have been previously 
turned down for a loan. 
"We are gratified to have someone of Bob Hubbert's experience, 
knowledge and network in the homebuilder market to assist us," said John 
Reed, CMA president. "He has an invaluable grasp of marketing in the res-
idential real estate field." 
Hubbert, who started out as a real estate advertising salesman, built one 
of Southern California's most succes..-;ful advertising agencies, headquar-
tered in Costa Mesa. Specializing in serving homebuilders, the agency 
eventually expanded to three branches. His agencies have marketed more 
than $1 billion in real estate thorough California and other Western States. 
In 1990, Hubbert sold his interest to his longtime employees. 
Hubbert has earned numerous awards and honors for industry, includ-
ing the prestigious 1986 Max Tipton Memorial Award from the Sales & 
Marketing Council of the BIA of Southern California. 
For Jn.\igllt 011 Inland 
Empire Business ... 
continued on page 18 
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Japan ... 
cominued from page 3 
ities count as zero all negative 
margins and collect only tho e 
zero margin categories and other 
" positive margin" categories. This 
creates an artificial or inflated 
dumping margin .) A recent WTO 
panel decision held that the zero-
ing practice is inconsistent with 
the WTO rules and was upheld by 
its appella te body. 
Second, the WTO antidump-
ing rule should be clarified and 
elaborated to ensure more harmo-
nized enforcement by national 
antidumping authorities. A good 
example is the so-called "sunset" 
c lause. Under the WTO, any 
antidumping duties mu. I expire 
(or be "sunsetted") after five 
years, unless an investigation 
determines the expiration would 
likely lead to the continuation or 
recurrence of dumping and injury. 
When the Uruguay Round 
adopted the sunset provision, 
many hoped that antidumping 
duties would almost automatically 
expire before the fifth anniversary 
of their imposition. Unfortunately, 
this has not been the case because 
antidumping legislation varies 
from country to country. 
Some countries, including 
Australia, Brazi l and Korea, have 
sunset provisions that closely 
adhere to the WTO article (i.e., 
antidumping measures may 
expire automatica11 y, without 
review). EU regulations require 
sufficient evidence from EU pro-
ducers to extend the antidumping 
measure. Japan and Indonesian 
laws clearly provide that 
antidumping duties not be left in 
place more than five years and 
such duration be specified in 
antidumping orders. U.S. laws do 
not strictly adhere to the WTO 
article. For the most part, U.S. 
duties endure indefinitely, unless 
the antidumping order is revoked 
in a five-year review. U.S. regula-
tions and guidelines make revoca-
tion a very challenging task. 
Third, antidumping rules 
should be amended with a view to 
clarifying and strengthening stan-
dards or disciplines, so as to sup-
port trade liberalization. One way 
would be to add a "public interest 
test" (i.e. in the overall economic 
AUGUST2001 
interest of the country seeking to 
impose the duty) before duties 
can be imposed. 
Currently, antidumping duties 
may be imposed even if they are 
cont rary to the public interest. 
Indeed some national antidump-
ing authorities, such as those in 
the U.S., are obl iged to impose 
duties without the consideration 
of the public interest , whenever 
the invest igation finds the pres-
ence of dumping and injury. Other 
countries, including the EU, 
Canada, Thailand and Malaysia , 
already have "public interest test" 
provisions, however. 
Improvement of antidumping 
rules is ext remely important 
because their impact on trade is 
significant, and because 
antidumping measures are very 
likely to spread, for three reasons: 
First, the global economy 
increases trade volume and direct 
investment, particularly in devel-
oping countries, which could then 
generate potential foreign petition-
ers seeking antidumping relief. 
Second, China, a country of 
1.2 billion people and a potential 
giant user of antidumping meas-
ures, will soon join the WTO. In 
all likelihood, Chinese antidump-
ing. cases will mcrease- more 
people mean more complaints. 
Third, a new WTO round will 
further reduce tariff rates applied 
in developing countries. This 
could increase antidumping peti-
tions in those developing coun-
tries. 
If antidumping rules are not 
improved, we run the risk of the 
implementation of unjustified 
trade obstacles all over the world! 
Discussions on the antidumping 
rules in the new round will pay 
off, In that the antidumping rule is 
one of the most often used tools 
and has a considerable impact on 
trade. 
If a new r.ound of talks to be 
launched at the Doha WTO 
Ministerial does not review the 
antidumping rule, the next round 
to do so might not take place 
within 10 years. Now is the time 
to discuss this rule for free trade. 
- Reprinted with Permission 
From the Keizai Koho Center, 
Japan Institute for Social and 
Economic Affairs 
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audience. She was raised 111 
Corona and counts herself blessed 
to answer the phone on the air and 
often speak to people with whom 
she attended third grade. 
From 9 a.m. to noon, Michelle 
Roth, formerly of K-EARTH and 
KBIG, takes the helm; then Guy 
Davis, formerly of KBIG and 
K.LSX. The schedule changes and 
adapts as necessary. Jim Maddox 
is the station's program director, 
and Debra Robinson is promotions 
director. 
When the Journal inquired the 
name of " the handsome guy," the -o 
c 
new receptionist, Becky Franco, ~ 
sincerely replied, "They are all j 
handsome! " Nice, talented people. ~ 
c 
Great entertainment...Lite 92.7 ·~ 
FM in Rivers ide. ~ e, 
In addition to KELT, the company o 
operates KMLT in Thousand ] 
. . =-Oaks, and stmulcasts on KLIT m 
AUGUST 2001 
CATERING 
Paris L.A. Catering ... Bringing European 
Charm to the Inland Empire 
Paris L.A. Catering is family-
owned and operated. The compa-
ny has been in business for more 
than 11 years, enjoying continu-
ous growth and an ever-expand-
ing variety of foods and creative 
presentations. 
The key to the organization 's 
uniqueness is an understanding of 
the concept of presenting food so 
that it offers a feast for the eye, 
before the palate has a chance to 
verify the sheer delight of freshly-
prepared entrees, salads, sauces, 
and of course pas tries. Paris L.A. 
Catering takes the " norm," and 
" Kicks it up a notch!!! " 
T he s taff has studied wi th 
some of the fines t, world-
renowned chefs and catering 
enterprises. The business' inten-
tion is to make every event -
whether large or small - a huge 
success, which can happen only 
when preparat ion begins with 
experts s tart 
with the highes t quality ingredi-
ents for dishes made in-house by 
competent hands. Many hours are 
spent on careful recipe develop-
ment. Paris L.A. doesn't just heat 
up commercially prepared foods, 
it creates unique new ones. 
With one phone call, a client 
is able to arrange an entire event 
from start to finish, private or cor-
porate, from box lunches to large, 
lavish feasts. A large part of the 
company's business is corporate, 
and many clients have trusted 
Paris L.A. Catering with their 
catering needs for many years. 
The organization believes 
that, "These are the folks who 
value good food, and have come 
to understand that their business 
is important to us. We take per-
sonal interest in the success of 
their event and thei r guests' reac-
tions will validate their choice of 
our company." 
Often, clients will need the 
company 's services several times 
a week or month and the staff has 
to make sure that the menu 
options are never boring. For this 
reason, quarterly seasonal menus 
have been designed with the cor-
porate clien t in mind. Some satis-
fi ed customers, however, request 
"encores" of a great lunch or din-
ner they have previously enjoyed! 
Paris L.A. uses a team theme 
approach. There is genuine affec-
tion among staff members which 
shows in the mutual support evi-
dent during an event. T hey are 
always delighted when clients 
express appreciation for an occa-
sion that has gone exactly as they 
wished. 
Avalon. Syeda Jafri -shines in the a.m. 
Customers place their trust in 
Paris L.A. Catering, knowing that 
everything is being done with 
their best interest in mind. 
"Catering is a profession that, 
like most businesses, must pro-
vide a ' win-win' s ituation," the 
staff believes. " Referrals from 
our clients help to grow our busi-
ness - they are the reason we are 
here!" 
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CATERING 
Caterers Cook up Festive Fare in the Inland Empire 
Sandra Forney - Impressions 
Gourmet Catering 
S o m e 
might say 
that Sandra 
For n ey, 
owner of 
Impressions 
Gourmet 
Catering tn 
Ontario, 
knows first-
Sandra Forney hand about 
the food busi-
ness. After all, she has been involved 
in the field since she was eight years 
old. 
Forney's parents had owned and 
operated a San Jacinto mountain 
resort and family fun center, and it 
was there that she gained experience 
in helping to manage the family 
business. 
Forney not only helped with the 
short order cooking but also com-
pleted a variety of other tasks, such 
as selling tickets at the roller skating 
rink and hand-setting pins at the 
local bowling alley. 
" I've always worked," she com-
mented. "My parents ·tarted my sis-
ters and I out young. We always 
worked as we went on our way 
through school." 
Forney, an anthropology gradu-
ate of California State University, 
Fullerton, said that when a potential 
client of Impressions Gourmet 
Catering requests her firn1's servic-
es, she first asks what ideas, if any, 
the client has. 
"We want to hear your ideas," 
Forney. said. "I want to tell my cus-
tomer. that Impressions Gourmet 
C<Jtering has the capabi lity of fulfill-
ing their needs." 
Forney explained that she dis-
cusses not only the menu with each 
client, but <~lso such det<Jils as the 
time of day the event is scheduled, 
whether it is to be indoors or out-
doors, <~nd the amount of people. 
This discussion helps mesh both 
ideas from the client, as well as any 
alternatives that Forney can offer. 
This catering whiz explained 
that catering not only involves the 
planning and preparation of the 
menus, but also the table settings, 
the chairs and the entertainment. I fer 
advice to aspiring caterers is that 
they should first seek apprentice-
ships. 
.. There is a misconception in the 
restaurant business, which encom-
passes catering as well: people think 
that if they can cook, they can own a 
restaurant," Forney said. "There is a 
lot more involved in a restaurant or 
catering business than just cooking." 
Today, Forney and her full-time 
staff of 16 cater not only to private 
l'"~l?!lSI()~S 
t;f)IJI2MI:T CATI:I21~f7 
parties and weddings but also to cor-
porations such as UPS and Ontario 
International Airport. 
Ricardo Santana - Impressions 
Gourmet Catering Chef 
C h e f 
Ricard o 
Santana of 
Impressions 
Gourmet 
Catering, was 
born in EI 
Paso, Texas, 
and raised in 
Ontario 
where he 
• • 
Ricardo Santana 
graduated form Chaffey High 
School. 
He began his culinary career at 
the age of 17, cooking in various 
small dinner houses. As his compe-
continued on page 37 
Something to Celebrate? 
Remember ... You Never Get a Second 
Chance to Make a First Impression 
(909) 923 .. 8030 
We accept Mastercard, Visa and American Express 
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Faces in Business: 
continued from page 14 
Lott to Retire From 
Kessler Alair Insurance 
Services 
Lee Lott of Ke, sler Alair Insurance Services, will 
be retiring this August as he completes 30 years of 
dedication in the insurance industry. 
Lee Lott In September, 1971, Loll began working for 
Pittenger Alair In urance in Ontario w hen it was an 
office of seven people with three principles. Lott eventually became presi-
dent of Pittenger Alair through a buyout and later was in trumental in merg-
ing with Kessler In urance Agency in 1997. He currently serves as vice 
president of Kessler Alair In urance Services and works closely with a vari-
ety of clients, primarily on their business insurance. 
Loll has a master's degree in business management from Colorado 
State University. In 1980, he was president of the Western San Bernardino 
County Independent Insurance Agents Association. In 1983, he earned the 
designation of Chartered Property and Casualty Underwriter. He currently 
serves on the board of directors for the Ontario Community Foundation. 
As he gets ready for his retirement Loll ays, " I ' m not going to miss the 
stress of the insurance business. I will miss the people that I have had the 
privilege of working with!" 
Inland Empire Business Journal 
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REAL EsTATE NOTES 
Daum Commercial Real Estate announced that it recently represented the buyer 
in the purchase of a 12.769 square foot industrial property located in Corona at 
3050 Palisades. The total consideration of the sale was $9990,000.000. Chris 
Migliori of Daum's Anaheim office represented the purchaser in the transaction 
and Larry Null of Lee & Associates represented the seller ... Kevin Assef, region-
al manager, Marcus & Millichap Real Estate Investment Brokerage 
Company, Ontano, announced the sak of the San Carlos Apartments located 
at 3622 Adams Avenue in Riverside. The property, a 88 unit complex, sold for 
$4,250,000. The principals were represented by Bruce Rajaee of Marcus & 
Millichap in Ontario .. .The O'Donneii/Atkins Company represented numerous 
buyers and sel lers including: John Laing Homes in their purchase of Rancho 
Mira Mosa in Murrieta from KB Home; The St. Clair Company and Pacific 
Century Homes in the sale of three residential subdivisions at Oak Valley 
Greens in Beaumont; Classis of California and Communities Southwest in the 
purchase of a church site at Orangecrest County in Riverside; Goodyear in the 
sale of an industrial parcel at Goodyear Industrial Park in Victorville; 
Communities Southwest in the sale of residential lots to Hearthside Homes at 
Chapman Heights in Yucaipa; and Tibban Tanks in the purchase of an industrial 
lot in Hesperia ... Marshall Vinyl Windows Inc., a Corona-based manufacturer 
and distributor of vinyl windows, has purchased a 127,802 square foot industrial 
building in Corona located at 235 Radio Road.The transaction was valued at $7.2 
million. Tim Hawke, senior vice president with Grubb & Ellis' represented the 
buyer and the seller, Rexco LLC of Orange ... CT Realty Corp has sold the 
Village Oaks Apartments located at 15773 High Knoll Drive in Chino Hills for 
$30.35 million to a pension fund client of Invesco Realty Advisors. CT Realty 
and the buyer were represented by Mary Ann King and Scott Davis of Moran 
& Co., Costa Mesa .. .The sale of the Moreno Corporate Center was announced by 
Kevin Assef, regional manager for the Ontario office of Marcus & Millichap 
Real Estate Investment Brokerage Company. The property sold for $1,610,000 
and the principals were represented by Alan Krueger and Drew Wetherholt of 
Ontario office. The property is located at 14420 Ellsworth Street in Moreno 
Valley ... Richmond American Homes has acquired two new home projects cur-
rently in development in Lorna Linda in San Bernardino County and in Wildomar 
in Riverside County from Fairway Homes. The sa le of the Pigeon Pass Plaza, 
located at 11875 Pigeon Pass in Moreno Valley, was announced by Kevin Assef, 
regional manager of Marcus & Millichap Real Estate Investment Brokerage 
Company, Ontario office. The principals were represented by Alan Krueger and 
Charles Shillington of Marcus & Millichap's Ontario office. Total sale of the 
property was $4,000,000 ... Technip USA, Inc., a design builder and engineer of 
refineries around the world, has signed a 10-year lease with Keck Graduate 
Institute of Applied Life Sciences for 79,800 square feet located located at 555 
West Arrow Highway in Claremont for a total consideration of $10,174,500. 
Natalia Bazarevitsch and Kent Stalwick of CB Richard Ellis, Ontario, repre-
sented Keck Graduate Institute of Applied Life Sciences and Jose Farrar, with 
Julian J. Studley, Inc., represented Technip USA ... Kevin Assef, regional man-
ager of Marcus & MiJiichap Real Estate Investment Brokerage Company 
Company, announced the sale of the Parkside Villas, a 17 unit apartment com-
plex, located at 1025 W. Francis in Ontario. The property sold for $1,300,000 and 
the principals were represented by Alex Garcia of Marcus & Millichap's 
Ontario office ... Capstone Advisors announced fu nding of it 's newest residential 
land development project, called Fairway Estates, in Jurupa Valley with 
Compass Homes. The Fairway Estates will contain 50 lots on 31 acres and will 
wrap around the northern perimeter of the Indian Hills Golf Course ... The sale of 
the Mission Garden Apartments, a 44 unit complex, located at 3850 Skofstad 
Street in Riverside, was announced by Kevin Assef, regional manager of Marcus 
& Millichap Real Estate Investment Brokerage Company, Ontario office. The 
property sold for $3,000,000 and was represented by Reza Ghaft'ari of Marcus 
& MiJJichap's Ontario office ... O ' Donnell/ Atkins Company recently closed the 
purchase of 15 acres along State Highway 395 in the City of Hesperia. Dan Tate 
of O ' Donneii/Atkins Company represented the buyer, Tibban Tanks on the 
continued on page 21 
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BANKING 
Local Banks Are Forming Partnerships; Expanding Into New Territories; 
Increasing Profits and Helping Those Who Need Help and Compassion the Most 
-Our Children. The Inland Empire's Banking Community Is Truly Unique! 
Community Bancorp Second Quarter Profits Up 21 Percent; 
Enters Next Phase of SBA Retention Strategy 
Community Bancorp Inc. 
(NSDAQ: CMBC) a nnounced that 
second quarter profits increased 21 
percent over prior year, fueled by 
continued loan g rowth. 
For the second quarter of 
2001, net income was $239,000 or 
$ .09 per diluted share, compared 
to $197,000 or $.08 per diluted 
s hare a year ago. Net loans grew 
34 percent from a year ago, total 
assets grew 40 percent and 
deposits g rew 39 percent a t 
Community National Bank, the 
wholly -owned s ubsidia ry of 
Community Bancorp. 
For the six month period end-
ing June 30, 2001, profits totaled 
$541,000, up 124 percent from 
$241,000 in the first half of last 
year, Community Banco rp ea rned 
$.21 per dilu ted share in ·the peri-
od, compared to $.09 per diluted 
share for the first six months of 
2000. Second quarter net income 
was impacted by a $201,000 
write-down ($117,000 tax adjust-
ed) of the SBA loan servicing 
asset, as declining interest rates 
Jed to increased pre-payments in 
the service portfolio. 
"The SBA business has been a 
very good one for us and will con-
tinue to be, but that is certainly not 
Vineyard National Bank Provides 
Financing to Research and Treatment 
Institute; $1 Million Credit Facility 
Earmarked for Working Capital 
Vineyard National Bank, the 
principal subsidiary of Vineyard 
National Bancorp (NASDAQ: 
VNBC), announced that it has 
provided a $1 million credit facil-
ity to the Research and Treatment 
lnst i!ute (RTI). The funds are 
available for working capital and 
general corporate expenses. 
"Vineyard Bank is pleased to 
expand its relationship with a 
company that provides psycho-
logical services to abused or chal-
lenged children, such as RTI," 
said Norman Morales, president 
a nd c hief executive officer of 
Vineyard Bank. "It brings me 
great pleasure to be able to sup-
port a company that offers the 
community such invaluable serv-
ices." 
" Receiving financial s upport 
from Vineyard Bank is a testa-
ment to our business," said Chuck 
Leeb, Ph.D., and chief executive 
officer of RT I. " Wo rking with 
Vineyard's lending team has been 
a great experience." 
The Research and Treatment 
Institute (RTI) is a non-profit cor-
poration that works to repair the 
emotional scarring and damage 
inflicted upon children by cruel 
and unthinking parents and other 
adults. For the children they 
serve, RTI provides the most sta-
ble, the most caring, the most nur-
turing and the most educational 
environment that the children 
have experienced in their short 
lives. 
Vineyard Nationa l Bancorp 
operates Vineyard National Bank, 
a community bank located in the 
Inland Empire region of Southern 
California. The bank operates five 
full service branches located in 
R ancho C ucamonga, Chino, 
Diamond Bar, C restline and Blue 
Jay, in addition to a loan produc-
tion office in Manhattan Beach. 
Shares of the com pany's common 
stock are traded on the Nasdaq 
under the ti cker symbol VNBC or 
can be located on the Web at 
www. vi neyardbank.com. 
our only product," Swanson stat-
ed. "Our strategy has always been 
to keep our investment in SBA 
loans to no more than approxi-
mately 40 percent of total loans. 
Now that the SBA loans exceed 30 
percent of total loans, we are 
entering the next phase, of our 
SBA retention strategy. During 
this next phase, which will begin 
in the third quarter this year, we 
will be slowing the percentage 
growth by selling off between $4 
and $6 million of our future 7a 
production each quarter. This will 
allow us to keep our investment 
under 40 percent, maintaining 
portfolio diversification while 
adding to recurring non-interest 
income." For the first six months 
of 2001, the company funded 
$19.3 million in SBA 7a loans. 
Total assets grew 40 percent to 
$326 million, compared to $233 
million a year ago. At June 30, 
200 I, net loans were up 34 percent 
to $262 million, compared to $196 
million a year earlier, and deposits 
grew 39 percent to $291 million, 
from $209 million at the end of the 
second quarter last year. "On 
January 1, 2000, we implemented 
continued on page 29 
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Envit·onmental Companies Serving the Inland Empire 
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C.., Dr8Rr & McKee, lac. SIO 10% 1947 Water, Waste Water, Sohd Waste local Government Jtltrty Eadicott 
2920 Inland Emptre Blvd., Ste I 08 10% Cambridge, Mass. Env~ronmental Management Industry Pr1cipal 
Oatano, CA 91764 80% 3,000 State/Federal Govt. (909) 945-3000/945-1333 
leerm@cdm.com 
a..... c....,-. WND Ill 1978 CEQA/NEPA Compliance, Biological Resources, DeYdopm, Anmleyl. M~Jgy, SHrm.u U. S.W. 
.10Z Bloabide AYe., SIL D lrviue Manne & Aquattc Sciences, • C.tia, Sate & Federal Ajeocies President/CEO 
...... CA92373 48 Cultural Resources, AlE Firms, Private lndll$lly (949) 261-5414/261-8950 
Regulatory Compliance, GIS kkoado!@cbambersgtoupinc.com 
CB.J., l_.,.,.aecl Sl8 15% 1964 Envtronmental Phase I & II Assessments, Lendmg lnsttlUliOOS, Jon L. RlddtU, P .E. 
1355 E. Cooley Dr. 5% ••Colle• Geotech01caJ Engtneenng, Geology, Pnvate Developers, Pres1dent 
Colloa, CA 92324 80% 46 Construction lnspeeuon and Testtng Government Agenctes (909) 824-7210/824-7209 
www.chjinc.rom 
c.-c •• • 
. S2S S01i 1926 Eov11oamenw Geotechnical Engmttnng, Commercial/lodustri~ DmaiQuli 
W9J OlrpaiW Dr. ~ Puadeaa Site Investigation, Rernrdtation, Asbestos, Residential Financial Institutions Principll-in-Ciwge 
........ CA92374 ~ 324 Air Quality, Oeologteal & Hydrogeological l..ocal State and Federal Agencie5 (909) 796-0544/79(>. 7675 
I~ (SaD Diego) Slud~CS, Soils & Matenals Testing ~
DdJ s.recy ud unn.-1a1 Semus WND 0 2000 Env Mgmnl Syst. (ISO 14000), Occupational WND RudaU Daily 
36810 Camanllo Ave. 0 ••BaniOw Safety (OSHA), Env Compliance (EPA), Safety REA, REP, E-PA 
Banlow, CA 92311 100% N/A Mgmnt. Syst (OSHA 18001), Consulting, (800) 482-29751(760) 252-7873 
Aud1tmg. lmplementauon, Trammg rldaily@aol.com 
... .,..... ...... WND 0 1969 Sod, Groundwatc:r lnvesttgation, Remediation Oil Compames Craie S. Hi8 
7NltB Coiiiiry a.b Dr. 0 ......... o.- Proptrty Transfer Aueumeat Commeraa~ Industrial President 
...-O...CA9Z20l 100% 26 Uadetground Storage TiAIIks Local Govemrnent (760) 345-IS88/345-7315 
t:.rdllid, IK. SI ,OOO 1970 Envtronmen~l Stud1es1Remed1atton Drparlment or Defense S..draC•ttllto 
I 461 Cooley Dr., Sle. I 00 Long Brach Hazardous Waste Management, Ordnance Uullltes President, Global Env. Svcs. 
Colloa, CA 92324 8,000 Servtces, Water/Wastewater Transpor1at1on, Commerctallndustnes (909) 554-5019 
ConstructiOn Management Muntcipahtles 
.......... Sl2.6 SK 1968 Eoviroamental Documeo1111011, Local Governments, 'lmiVICar 
12301 ~ Blwd., SII. 4lO lOfi SaD Franmco Planntng. Law F1rms, Rtgioaal Maoagn 
1M All*a. CA !10025 ~ 103 Resources Management PriVIk I nduslry (310) 268-8132/268-8175 lllitar@ripaAOcilles.com 
S2 17.5% 1993 Cerltfied M1nowy (BA)/Small Busmess Manuractunng, Serv1ce/ Ravi Pt~..-tlll 
0.25% 
·-c-· Environmental Consultmg & Contracttng Gas Stations. Pres1dent 82.25% IS Servtces, S01l, Groundwater Car Washes (800) 454-0131/(909) 735-8775 
rpendurlhi@aol.com 
.. • H 4p lliml• at/,._ Urpiu NIA a NolltpplicUit WND • Mbuld Not l>uclost ,.. • noi•WIUablt Tilt infomuthOII rn tht abottt lisr I<W.I obltlmtd from tht COIJI{J(Uiit:$/irt<:d To rht bfst of 0411' ~ dw brltw-· 
,.. ~ u II«Wt* •• of 1ft# filM WAflc- rwry tf1on is ..M 10 mswt tht occwracy ottd rltorofl&ltntss of tht list, Otfliss1011J and f)pogrophlcol I'TTors som<:tiMts occur Plrou smd comcrioM or t~ddlriolu"" COiftPIU'Y lmw· 
,_,.. n,. Jlllat/ £aplw IJuiMss J-'. 8560 ~ Al'e., Suire 306, RtJncho Cucomonga, C4 91730-43H. Rtstarrhtti by Jerry StriiUJS Copynghl 2001 lnl11nd Empiff Bunnt.ss )0411'11111. 
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Real Estate Notes ... 
continued from page 18 
Clean Air ... 
continued from page 4 
research and development of new 
clean air technologies. This public-
private partnership has generated 
more than $100 million for 
research and development projects 
involving more than 200 low-emis-
sion processes and products. (909) 
396-3300. 
Whether you need help under-
standing how to comply with a rule 
or you want information on which 
clean air technology will best suit 
your business, the SCAQMD is 
available to help you. Call today to 
arrange an on-site appointment or a 
visit to our headquarters at 21865 
East Copley Drive, Diamond Bar. 
Offices are open 7 a.m. to 5:30 
p.m., Tuesday through Friday. 
The SCAQMD is the air pollution 
control agency for the urban por-
tions of Los Angeles, Riverside, 
and San BerTUJrdino counties, and 
all of Orange County. 
purchase of 15 acres along State Highway 395 in the City of Hesperia. Dan Tate 
of O'Donoeii/Atkins Company represented the buyer, Tibban Tanks, on the 
acquisition ... The sale of the Fairmont Plaza, an office building located at 
4371 Latham Street in Riverside, was announced by Kevin Assef, region-
al manager of Marcus & Millichap in Ontario. The property sold for 
$3,200,000. Principals were represented by James Antoyan of Marcus & 
Millichap of Ontario ... Capstone Advisors announced the funding of The 
Lake at Rancho Mirage with Ashbrook Communities. lbe Lake at 
Rancho Mirage will be located at Da Vall and Dinah Shore Drive ... The 
sale of the Desert Willow RV Park and Willow Oak Mobile Home Park 
was announced by Kevin Assef, regional manager for the Ontario office of 
Marcus & Millichap Real Estate Investment Brokerage Company. The 
property, located at 12624 Main Street in Hesperia, sold for $4,841,000. 
The principals were represented by John Reinhardt of Marcus & 
Millichap, Ontario ... Oracle Communities Corporation purchased the 
Citrus Gardens, a 200-unit apartment complex in Fontana, located at 
8600 Citrus Avenue. The property was sold by Ishino Real Estate. John 
Kalmikov and Bill Roblero of Grubb & Ellis in Ontario represented the 
buyer and the seller in the transaction .. . The sale of the Las Sombras 
Village, a shopping center located at 72221-72281 Highway 111 in Palm 
Desert, was announced by Kevin Assef, regional manager of Marcus & 
Millichap of Ontario. The property sold for $2,150,000. The principals 
were represented by Drew Wetherholt and Alan Krueger of Marcus & 
Millichap, Ontario office ... Canyon Hills, a master-planned community, 
scheduled to open in Fall 2001, will bring a unique living environment to 
the city of Lake Elsinore. Jim Stringer, the director of community devel-
opment for Pardee Homes, is focusing on a single-family detached resi-
dential development divided into three village settings; Creekside, 
Meadowood, and Ridgewood. Canyon Hills will virtually be self-con-
tained with its own schools, one elementary school , Canyon Lake 
Elementary, and one middle school, Cottonwood Canyon Middle 
School, thus far. A recreation area is scheduled to open in 2002 which will 
include an outdoor amphitheater, recreation building, a swimming pool, 
picnic areas, and a basketball court as well as a neighborhood park with 
baseball diamonds, soccer fields, a par course and lighted tennis courts 
operated by the City of Lake Elsinore. 
t;l'\l ~ @ [Ji) @ 
biNLAND EMPIRE I us1ness 1ourna 
®[p)®©~®O ®@IW®rril~~~rru@ 
©[p)[p)©rrilC!D [ft) ~1!~@§ 
FOCUS SUPPLEMENTS AD CLOSE 
$ CRJPfJCRlUJibCRrr 
ers/AccounJanrs 
0 /PPO Enrollment Guide 
conotnic Devewpnaent 
(San BeT'I"UUdino) 
Health Care 
Inland E~ Airports 
GolfGuKk to Southern California 
Augu.st20 
Building and Development 
Teleco1711nunications 
Office Technology/COI'Tipulers 
International Trade 
Holiday Parly Planning 
Sep~ernber 20 
For more information 
Clean Air is 
on any of these issues please call 
(909) 484-9765 ext. 26 
Every Body's Business 
Running a bustness can be a challenge. That's why AQMD offers several ways to 
help Southland companies maintain a healthy economy and healthful a1r quality. 
Here's how AQMD can help you. 
• Small businesses can contact AQMD's Small Susmess Assistance Offtce at 
1-800-388-2121 for tnformatton on what atr quality rules apply to your 
business. or how to apply for a permit or variance 
• Medium-sized and large businesses can contact AQMD's Publtc Advisor's 
Office at (909) 396 3235 to receive information on ;ur quality rules. 
fees and permitting issues. 
• To find out how to start up or cxp:wd :1n ex1sttng business in Soudlern 
California and ma1ntain pollution rf' 1 ns com lCl AQMD's Economic 
Development/Business Retentton O•· (909) 396-2662. 
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Environmental Companies Serving the Inland Empire 
< Olll/111/t'd from Pti"C 20 L 1 dAI 1 b 1 11 continued on Page 24 ·"' 1.\ <' pw e 1ca y 
Company Namr 
Addrtss 
City/State 
BiUings ($millions) Rrgional Brta~do" n 
2000 "'' or$ (millions) 
ENSR Collftltiac aacl Eaciltftriac S 150 
17952 Sky Park Circle, Suiae E 
Irvine, CA 92614 
Eaviroameatal Eaciaeeriac Coacepts lac. $3 
1229 S. Gtnt Aulry Trail 
Palm Spnngs. CA 92264 
E.S. Babcodt & Soas, lllc. SJ.S 
6100 Ouaal Valley Coun 
Riversadt. CA 91507 
Foster Wllttltr Eavironmutal Corp. $36 
1940 E. ~re Ave., Sae. 200 
Santa Ana, CA 92705 
Gco-Cat, lllc. $7 
4310 Hallmark Dr., Sle. I 01 
San Bernardino, CA 92407 
Ceo Sec, I.e. S I + 
237 S. Walerman Ave. 
San Bernardtno, CA 91 763 
Gn6at ~ lJic S4 
17781 Cowan, Ste. 140 
Irvine, CA 92614 
Hupak, lac SS.S 
9980 Olerry Ave. 
Fonlana, CA 92.135 
lalud Foudalloll EacJI!ttrla&,lac. WND 
1310 S S4nla Fe Ave. 
San Jacin10, CA 92583 
lp« Global, lac. 
1047 E. Acacaa 
Ontano. CA 91761 
ITCorpenliM 
1425 S. V'tctoria Ct., Ste. A 
San Bernardino, CA 92408 
JorctiiSftl Eaviro-atal 
10374 Trademark St. 
Rancho Cucamonga. CA 91730 
KdiiiC ....... ~ 
22690 ~us Ave., Ste. 300 
MoreJIO Valley, CA 92.~53 
Kkiafeldtr, lac. 
43218 Busaness Park Dr .. Sle. 201 
Temecula. CA 92590 
LA LEeviroulfatallac. 
1269 Pllll10U Rd., 1102 
Corona. CA 9 !720 
WND 
$1,200 
$9 
$425 
$126.6 
$500,000 
LAJO.CJI.E. 
na 
$3 
20%S.Cal 
30% u.s. 
SO% Overseas 
0 
0 
100% 
1s•;, 
15% 
10"0 
60% 
5% 
35% 
10% 
10% 
80% 
25% 
50% 
25% 
25% 
25% 
50% 
0 
5% 
95% 
32% 
33% 
25% 
IO%(olher) 
3()",{, 
20% 
20% 
10% 
35% 
15% (oaher) 
15% 
SO% 
35% 
$82 
$2.9 
S9J 
0 
20% 
Yr. Founded 
Hradquar1rrs 
No. Emplo)ttS 
1964 
Acton, MA 
1,150 
1981 
••Palm Springs 
20 
1906 
""Rivrrside 
40 
1891 
New Jersey 
1,800 
1992 
••Saa Benardblo 
6 
1985 
••Saa Beraardiao 
20 
1997 
Irvine 
22 
1991 
••Fontana 
30 
1978 
.. Sao Jacmlo 
18 
na 
••oarario 
9 
1929 
Pittsburgh, PA 
7,000 
1988 
••Raacbo Cucamonga 
35+ 
1983 
Cosla Mesa 
500 
Sprciahirs 
Envar<>nmenaal Mgmn1. , Haz. Wasle Mgmn1. 
Remediation Sys. Dsgn. & lnslallaaion 
Aud.ilang Pcrmilling 
lndusarial Cooling and Humidificalion, 
Odor & Dusl Control, 
NC Pre-Cooling 
Dronking Woller Analys•s 
Wasae W•lcr AnJiysas 
Ground Waaer Analysis 
Hazardous Wasae Analysis 
Silo lnvesaagauon. Rcmedaal Design 
Remedaal Conslruclaon 
Rask Asse~menl 
Envaronmental Engineering 
(Phase I, Phase 11, Remediaaaon), 
Geotechnacal & Civil Engineenng 
Envaronmenlal Engineering, 
Remedaalion. Phase I & II Sile 
Assessmenls, Environmenlal & 
Geolechnical Drillang Services 
Envaronmenlal Engineering & 
Cons11uc1ion Services, 
Remediaaion Technologies 
24-Hour Emergency Response. Transporlalion, 
Lab Packang, General A Haz-Subslance 
Removal Contraclor 
Gcoll:chnical Engincerang, Environmcnlal 
Asscssmcnl, Soils & Materials 
Tcs11ng 
Phase I & II 
Sale Assessmenls. 
Perm a nang 
Full-service Environmental 
Consuhtng, Engineerong. 
Remedaaaion, Conslruction 
Regulatory Compliance, New Faciliaies. 
Rask Assessmenl, Siac Assessment, 
Permallang, Power Planas, 
Indoor Aar Qualaay 
Cival Enganeenng. Environmenlal 
Survcyang. M•pping. Wau:r ReMJurces 
Remcdaalaon. Risk Assessmenls. 1961 
San Diego 
1.400 
Envaron Compliance. Geolech. and Environ. Eng .. 
1993 
••Corvaa 
13 
Aar QuJialy, Con>l. Malrls Teslang, 
Cnnsl Mngml.. Water Quallly 
CEQA/NEPA 404/401/160J 
Permalling Soclion 7 & 10, 
Con•l. MuagJIIon, Revog., 
Monaaorang, Archec>. Pdlco. 13mlogy 
Clienlele 
Law Firms 
Financial lnstiauliuns 
Manu faclurong, Aerospace 
Major Nauonal 
& lnaemauonal 
Manufacluring 
Corporalaons 
lndusaraes 
Ciay DepanmeniS 
Munacipalilaes 
Wasle Waler 1'reaamen1 PlaniS 
lnduslriaVCommercaal, Legal, 
U.S. Navy, DOD, JPL, Aerospace, 
Pelro-Olemacat, Uailiaies 
Local GovcrnmeniS, Public Agencies, 
Legal Firms, Financaallnstilulions, 
Privale Businesses 
All Local, Municipal, 
County & Slale Agencies, 
Privale & Corporale Srclors 
Private Developers 
Slale-City-Counly Agencies 
Transponaaion Agencies 
Oil-Mfg. lnduslries 
Pravale lndusary, 
Governmenl 
Munic1pal 
Pravalc Secaor, 
Local, Munacapal & 
Counay Agencaes 
Fanancaal lnslalulaons, 
Commercial Real Es1a1e 
Federal, Saaae, 
Municipallles & Commercial 
lndusary, 
Power Planas, 
Law Firms 
Privale, 
Public 
Locai!Siale/Fed.Govl .. 
Privaac lndusary 
Public 
Privale 
Top Local Exec. 
Tille 
Phone/Fax 
E·l\lail Addrtss 
Jerome R. Zimmerle, P.E. 
Depl. Manager 
(949) 752-0403/752-9428 
Mike umcbe 
CEO 
(760) 322-111 1/322-4341 
info@macrocool.com 
AUison Mackrozit 
V.P./ General Manager 
(909) 653-3351/653-1662 
Victor Velasquez 
S. Cal. Operaaions Mgr. 
(9~9) 756-75001756· 7560 
Ileana Vl1c-~1 
l'residena 
(909) 880-1146/880-1557 
Donald R. Chance 
Principal 
(909) 885-7072/885· 7037 
geosecinc@aol.com 
Ternace Brtuaaa 
Presidenl 
(949) 477.{)5551757-7230 
lbrennan@gradient~ng.com 
Fn~ncis Passartlly 
CEO 
(800) 326-10111(909) 822-7552 
l...iwreoce Strahm 
Presideol 
(909) 654-1555/654.{)551 
larry@pe.net 
Ken Emilio 
Presidenl 
(909) 930-0999f)30-0900 
Walltr B. Griaytr 
Section Manager 
(909) 478-12411799-7604 
wgrinyer@theitgroup.corn 
Darto Jorgensen 
Presidenl 
(909) 483-3300/-183-3306 
Richard T. Robolta 
Presidenl 
(909) 653-0234/653-5308 
Mike Kesler 
Vice Presadenl 
(909) 506-1488/506-1491 
mkeskr({tkleanfelder.com 
U!ilie Irish 
Principo!l in Charge 
(909) 279-9<-.08!279-9fm 
•• , ll~adquarr~r~d m lht>lnland Emp1re NlA =Nor App/icahlt> IVND = ll'ou/d Nol Dw1ose na =not m·cu/ahlt>. Tire mformtlltontntlre a/){)!,. l11t uas ohwm<tf from tire wmplllllt>S lmc·tf To llrt>l><·<r of our {nou/edge 1lre mfomwuou 
suppli~d is accurare as of pr~ss wne IVhde t'l'fl)' efforr is mat/~ ro t'IISIIft! tire ttCC'IIracy amftlrorouglrness of tire lisr. ottumott< (ltttll,lpograpfttcal arors sometllll<'' occur Please St'ttd mrm 1io111 or t~ddtriotts Ott compatty le11erlre11d 10 
The Inland Emptre Busm~ss Joumal, 856() Vineyard At't'., Suite 3~. Rmu:ilo C.u·amonga, C4 91730-1352. R<'lfllrtl~t·tl h1 Jar)' S1raass Cop}nglu 2001 lttlflltcf Fmptrr BusmeH Jmcmal 
Th t.· Book of Li-.ts ;n ailahlt· on Di-.k , Call 909-.tH.t-9765 or Download Now fn11n \HHLTopLi-.t.t·om 
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A Common Sense Approach to Enviroitmental Cleanups 
by Rick Smith, senior project 
manager with Kleinfelder 
Across the U.S. hundreds of 
thousands of si tes have been iden-
tified as needing some sort of cor-
rective action as a result of chem-
ical releases to the environment. 
In Southern California, there are 
more than 10,000 such sites, the 
majori ty of which represent 
releases associated with leaking 
underground storage tanks. 
In the last 20 years, huge 
sums of money have gone into 
corrective actions at such s ites. 
These cleanups have been driven 
by strict regulatory s tandards 
along with the belief that through 
technology, all impacted ground-
water and soil should be cleaned 
to the level required for a school 
or reside nce. However, this 
approach has proven to be both 
inefficient and very costly. In 
California alone, the state's 
underground storage tank reim-
bursement fund has paid out $932 
million in claims through 2000. 
This particular program, which is 
funded through gasoline taxes 
levied at the pump, costs 
California consumers more than 
$100 million dollars a year. 
Many people believe that the 
regulatory standards that are cur-
rently used to determtne cleanup 
strategies are inflexible. Cleanup 
goals under these standards are 
based on concentration-based tar-
gets which, depending on site 
conditions, and the contaminants 
involved, can be extremely diffi-
cult to achieve. Using concentra-
tion-based standards, until specif-
ic contaminant concentrations are 
brought to a mandated level, 
expensive remediation has to con-
tinue regardless of the cost or the 
technical feasibility of achieving 
the fixed-concentration targets. 
For some time, the fundame,r-
tal question posed by concerned 
citizens, including those in the 
scientific community, has been, 
"Are we spending our resources 
to address such problems wisely 
or are we wasting huge sums of 
money chasing impossible 
goals?" Based on the number of 
sites across the U.S. receiving 
regulatory closure, the latter, sad 
to say, has been closer to the 
truth. 
The good news is that now, 
economic considerations are sup-
planting the regulatory require-
ments as the principal driver in 
many clean-ups. At the urging of 
the U.S. Environmental 
Protection Agency (USEPA) 
many local regulatory agencies 
are moving toward a more com-
mon sense "risk-based" approach 
to remediation at such sites. This 
approach focuses on the potential 
risk of contaminated soils and 
groundwater to human health and 
the environment, while taking 
into consideration future land 
use. 
Must soils in an industrial 
area have the same cleanup goals 
as a school? If, because of techni-
cal constraints associated with 
loc_al geological conditions, a 
property cannot be cleaned up to 
an inflexible, mandated goal, 
must it be abandoned or never 
developed? The answer to both of 
these questions, using the risk-
based decision making process, is 
no. 
The risk-based model recog-
nizes that limited amounts of cer-
tain contaminants may remain in 
the soil or groundwater without 
presenting an unacceptable threat 
to human health and the envi ron-
ment. The concentration-based 
cleanup approach does not toler-
ate this view. If the contaminant is 
present it has to be removed 
regardless of its real (versus per-
ceived) risk or the cost of remov-
ing it from the soil or groundwa-
ter. Using risk-based remedial 
goals shifts the emphasis from 
concentration-based cleanup lev-
els to performance-based cleanup 
levels. 
In other words, instead of try-
ing to reach a given concentration 
in soi l and groundwater at an 
impacted s ite, cleanup goals are 
determined based on containment 
of the plume or achieving a given 
risk-based concentration at a 
point downgradient of the site. 
This approach is focused on 
answering how much contamina-
tion we 'hould clean up. rather 
than how much contamination we 
can cleanup. 
For example, preventing the 
off-site migration of contami-
nants through containment, and 
natural attenuation (allowing the 
contaminants to biodegrade over 
time and monitoring the process) 
are recognized in the risk-based 
decision making process as rea-
sonable alternatives to costly, 
active cleanup. Contaminated 
sites can, based on risk analysis 
and careful consideration of 
future use, now be returned to 
beneficial use. 
This approach also provides 
indirect economic benefits for the 
regulatory agencies. By targeting 
low-risk for closure, an agency 
can stabilize or even decrease 
environmental caseloads, freeing 
them to effectively allocate their 
usually limited resources among 
higher risk sites. 
Risk-based decision making 
is a scientific process that offers a 
Our engineers 
clearly defined and consistent 
basis for site evaluation and reme-
diation. The USEPA and those 
agencies that implement r isk-
based decision making into their 
corrective action programs are 
applauded. It is not only a sound 
scientific approach, it is a com-
mon-sense approach. It makes 
more effective use of tax rev-
enues, frees up marginally 
impacted industrial areas for 
development and allows 
resources currently tied up trying 
to meet arbitrary contaminant 
goals to be utilized at high-risk 
sites where they are really needed. 
Rick Smith is a senior project 
manager with Kleinfe/der; an 
employee-owned geotechnical, 
engineering, and environmental 
consulting firm serving the Inland 
Empire from offices in Redlands 
and Temecula. He can be reached 
by e-mail at rsmith@ klein-
felder.com. 
are boring. 
And that should 
excite you. 
l940 Orange Tree Lane 
Redlands, CA (909)793-2691 
www. klemfelder.com 
1\Jcmfcldcr '""a SJ40 nulhon gt<'t«hntcal. envtwnmt:"ntal. construcunn and 
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1.1\r<'d :llplwh<'ttt a/11 CO/IIilllled 011 Pa~e 26 
Compuy Nomt 
Addnss 
Clty/Sl8tt 
u,.e~ 
HOOt Etiwanda An. 
Foetaaa, CA 92337 
Ullara Carpontiott 
1905 Busaness Ctnter Or. 
San Benwdano, CA 92408 
Leclaaall~ 
IMM~Rtpu~Oftb 
3200 E. lnlud Emput 81\-d., ~ 130 
Clldario, CA 91 76-$-SS 13 
Marcer IU-.ediatioa, l•c. 
16027 Carmana~ ltd. 
Ctmtos, CA 90703 
Billiacs ($miUioas) R~ul Bn'ol..do"a 
2000 < or$ (millions) 
L.A. O.CJ I.E. 
WND 
$1.5 
S3 
$55 30% 
10% 
8% 
~Ea...,_ F.apK.n.,c.,.. S4S.5 
1675$ \W K.lrmaa Ave. 
lrvillc. CA 92606 
Mecllox, lac. 
5 SO N. Park Ctntcr, Ste. 102 
San~ Ana, CA 92705 
.............. A--. 
6Zt E. Cnepe Dr~ S.C. 260 
S..llcnanlillo, CA 920 
Nelk AJHCiates, lac:. 
710 Runpiu Ave., Stc. 208 
Cortlu. CA 91719 
~ ....... lac:. 
190S ~Cealer Dr., Sle. 100 
S.. BaurdiiK>, CA 92a 
O.yx Ell~l81 StnicH 
5202 Ocunus Dr. 
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MULTI HOUSING 
Lack of Product Creates a Tightening Multi Housing Market 
Grubb & Ellis, Property Soli/lions 
Worldwide 
Rising occupancy rates com-
bined with ever-increasing demand 
have made the Inland Empire one 
of the top 10 tighlest multi-housing 
markets in lhe nation. During 
2000, 1,112 apartmenl units were 
completed in Riverside and San 
Bernardino counties, while the 
local demand last year exceeded 
2,500 units. Current! y, Rancho 
Cucamonga has the most units 
planned with 1,961 coming on 
line. Major projects are also slated 
for Ontario, Temecula, Riverside, 
Chino Hills and Upland. However, 
some cilies have become a bil 
more reluctanl to approve pending 
projects, which does not bode well 
for the short-term supply vs. 
demand cycle moving forward. 
While land costs, enlitlements 
and building costs have not risen 
as sharply in this market as in the 
surrounding Los Angeles and 
Orange Counly areas, lhe cost 
trend is continuing to move 
upward. This is forcing most 
developers 10 build producl that 
appeals to the high-end user and, 
as such, commands higher rents. 
Locally, average monthly rents are 
ranging from $0.75 per square foot 
to just under $0.90 per square fool, 
while the higher-end unib are 
demanding in the $1.10 per square 
foot to $1.40 per square foot 
range. 
The Inland Empire's geo-
graphic location, competitive cosl 
structure, and sophisticated logis-
tics, combined with increasing 
jobs and population, have posi-
tioned lhis market as one of the 
nation's fastest-growing regions. 
Even in lhe wake of the current 
national economic sl0wdown, this 
markel conlinues to add jobs and 
people. In the pasl 1wo decades, 
economic activity has exploded in 
this region, which is adjacent and 
inland from Los Angeles, Orange 
and San Diego countie:-, driving its 
job base to 1.0 million and its pop-
ulation to 3.2 million. 
Mo re on Population: The 
Inland Empire is home 10 the third 
(Riverside) and fifth (San 
Bernardino) fastest- growing coun-
ties in the state of California. From 
1990 to 2000, San Bernardino's 
population grew 20.5 percenl and 
Riverside Counly posled a 32 per-
cent increase. Already, the Inland 
Empire 's population is only slight-
ly less than that of Oregon and 
roughly equal to Connecticul. By 
lhe year 2030, research indicates 
that a phenomenal seven million 
people will inhabit the ever-grow-
ing Inland Empire. 
More on Job Growth: The 
. lnnounc:ing /he acquisition of 
Quail Ridge Apartments 
360 Units 
$15,025,000 
Rialto, California 
Oracle Communities Corporation 
323-838-9600 Office 
323-838-9606 Facsimile 
area's employment picture also 
reflects the same slrong growlh. 
This vasl region beat out every 
olher county in Southern 
California in civilian employment 
and overall job growth from April 
2000 to April 2001. Total non-farm 
employment gained 37,600 jobs in 
Riverside and San Bernard ino 
counlies 10 reach a total of 
1,017,100 jobs in April, a growth 
rate of 3.8 percenl. 
An additional factor support-
ing this region's economic success 
and strong job growth has been the 
decision by a large number of 
firms to expand into this region. 
The availability of a labor force 
and the attitudes and productivity 
of that labor fo rce are most critical 
in the planning of any new devel-
opmenl. In addilion, available 
apartment -zoned land and lower 
rents than neighboring counties are 
also of interest to developers and 
renters alike. 
Nonprofit Oracle Communities 
Corporation Is Dedicated to 
Providing Quality Housing 
Oracle Communities 
Corporation, a Los Angeles area 
based nonprofil nalional organi-
zation formed to pursue the 
express and dedicated intent of 
acquiring, maintaining and dra-
malically increasing the amount 
of safe and sanitary quality hous-
ing in lhe Uniled States has 
recently acquired two Inland 
Empire aparlment complexes. 
In January, Oracle acquired 
the Quail Ridge Apartments, a 
360 unil communily in the City of 
Rialto. The property wa:- buill in 
1985 and is a garden complex 
wilh appropriate amenitie:-. In 
June, Oracle acquired lhe Citrus 
Gardens Apartments, a 200 unit 
communily 111 the Ctty of 
Fontana. That property wa-, built 
in I lJX6 and '" al-..o a garden com-
plex . Both cnmmuntttr.., \vtll he 
undergotng ltmited rehahtlttatton 
and wtll he operatctl untler the 
rental poliq that Oracle has 
adoptetl to rcflccl the 1 nlent of 
-,e-.eral llou..,tng Acts. A percent-
age of lhe umts wtll he -,et aside 
for restncttve pol ic1e:-. 
Through the partnership of 
the private and pub! ic sectors, 
Oracle is committed to providing 
and supporting distinctive multi 
family and single family housing 
in established communities. A pri-
mary objective of Oracle is to 
optimize its financing structure 
by securing the lowest net cost 
achievable in the capital markets. 
Long-term asset financing is crit-
ical to the implementation of 
Oracle 's extended commitment to 
sponsoring and facilitating hous-
ing. 
Oracle entered the Southern 
California market after it deter-
mined thai due to the long- term 
projected growth of the Inland 
Empire, an exi:-ting deficiency of 
:-uttable housing was worsening. 
The Quail Ridge and Citrus 
Gardens commun1t1es fit ve ry 
we11 into Oracle's e xpanding port-
folto. 
In audition to the Inland 
Empire, Oracle which is in an 
aggress tve <lcquisition posture, 
has enlarged tis area of acquisi-
tion 10 include the Central Valley 
of Californta north to Sacramento 
as we11 a:- San Diego, Imperial, 
Ventura, Orange and Los Angeles 
Counties. 
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Submetering May Encourage Utility Conservation 
Submetering has been shown 
to reduce usage of electrici ty, 
gas, water and other utilities by 
as much as 35 percent in apart-
ments. condommmms and other 
multi-family dwellings. Master 
Tek International, Inc., a sub-
sidiary of Southwest Water 
Company (Nasdaq;SWWC), is a 
leading provider of ubmetering 
services. 
Submetering is a technology 
that enables owners of multi-
housing units to allocate the cost 
of selected utilitie to the actual 
users, the residents. Electronic 
modules installed in each unit 
measure usage and automatically 
transmit the data by phone lines 
and radio frequency to a central 
processing facility, where bills 
are prepared and mailed to resi-
dents. 
Two significant benefits result 
from submetering: 
1. property owners no longer 
have to worry about recovering 
utility costs through rents, and 
2. residents become aware 
of their own utility usage, which 
typically results in conservation. 
The National Apartment 
Association Submetering Study 
of June 1999 found that subme-
tered properties use some 35 per-
cent less water than master-
metered or "water-included-in-
rent" properties. When residents 
can see how much then utility 
u e costs them individually, they 
learn to conserve. Submetering 
is becoming the norm for new 
construction; some companies, 
including Master Tek, also retro-
fit existing properties. The tech-
nology can be applied not only to 
water, electricity and gas, but 
also to baseboard hot water and 
fan coil heating and cooling. 
Master Tek, which serves 
140,000 units in 30 states, was 
acquired by Southwest Water in 
April 2000. It has seen 25 per-
cent annual revenue growth over 
the past few years and expects 
continued growth in line with the 
mounting interest in utility costs 
and conservation. 
Q&A 
What is submetering? 
Submetering is the technolo-
gy that enables owners of multi-
family residential properties to 
measure the use and allocate the 
cost of selected utilities in each 
unit. Electronic modules meas-
ure the usage and transmit the 
data to a central processing facil-
ity, which then bills the resident 
for actua l consumption, collects 
payments and reimburses the 
property owner. 
How does submetering in 
apartments promote conserva-
tion of resources? 
Submetering increases the 
resident's awareness of actual 
consumption and encourages 
"self-regulation." In a typical 
250-unit apartment building, 
water savings amount to 0.8 to 
5.3 million gallons per year. This 
lowers the property's water bill 
and conserves natural resources. 
How is a tenant 's resistance to 
one more bill overcome? 
When submetering is re tro-
fitted to properties in which the 
cost of selected utility use had 
been included in the rent , tenants 
must also be " retrofitted." A 
good submetering firm typically 
assists the landlord with infor-
mation for tenants on ways to 
reduce consumption comfortably 
and provides educational materi-
als about how submetering can 
pay off in the long run with 
fewer or lower rent increases. 
Savvy landlords also enlist ten-
ants' participation in "stopleak" 
programs and install low flow 
fixtures (some areas offer tax 
incentives for these). 
How fast is the submetering 
industry growing? 
The submetering mdustry 
has had a growth rate of more 
than 25 percent per year in the 
past few years . 
How fast is Master Tek grow-
ing? 
Master Tek posted sales of 
more than $5 million in 1999. 
Peter Moerbeek, the CFO of 
Southwest Water, expects Master 
Tek's growth to parallel that of 
the industry. Master Tek uses its 
own, patent-pending technology 
and also offers clients the option 
to bill residents for other, non-
utility services, s uch as trash col-
lection and cable television. 
Who are the other players in 
the submetering industry? 
Other companies include: 
Inovonics, which makes equip-
ment that others install and use; 
American Utility Management, a 
builder; US Waterworks, water 
and billing; Itron, which does 
o nly wireless data collection 
equipment ; Viterra Energy 
Services, water only; National 
Power and Water; MeterCom, 
and DOE Inc. 
Environmental Companies Serving the Inland Empire 
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HEALTH 
Board Chairman Focuses on Community Health 
John llulterstrom recogni7es 
that community health depends 
upon every person's right to gain 
equal access to health care servic-
es. Helping to ensure that St. Mary 
Medical Center has the resources 
to care for the community is one of 
his primary goals . Hulterstrom 
began his second year as chairman 
of the St. Mary Medical Center 
Board of Trustees in January. 
" I want to make sure that any-
one who wants health care can get 
it," Hulterstrom said. "St. Mary is· 
committed to creating access to its 
services for everyone, regardless 
of their abili ty to pay. In general, 
these services are not expected to 
be financially self-supporting." 
Quality care and genuine 
devotion to mankind are important 
to Hulterstrom. He respects and 
admir~s sincerity. That's why 
when he sees St. Mary staff mem-
bers and volunteers acting out of 
genuine love and concern for oth-
ers, he feels compelled to help. 
As a certified public account-
ant, llulterstrom helps clients 
manage their money. As a fourth-
yea r member of the board of 
trustees, llulterstrom helps St. 
Mary Medical Center patients and 
staff get the most ou t of their 
lives. 
" I enjoy working with people 
who I am convinced are doing the 
right things for the right reasons," 
I Iulterstrom +.aid. "The values at 
St. Mary Medical Center are 
ingrained in its staff and I thi nk 
that is wonderful. I am at the hos-
pital a lot , and I feel grateful there 
is such an organization here to 
provide service to whoever is in 
need, no matter what race, gender, 
creed or financial situation." 
" lie [llulterstrom] is a gen-
uinely nice man who trul y cares 
for the well-being of the hospital," 
said Catherine M. Pelley, St. Mary 
Medica l Center president/CEO. 
"John's devotion to St. Mary 
Medical Center, its patients and 
staff, helps us really focus on our 
reason for being here." 
Host Families 
Needed for High School Foreign Students 
for School Year 2001-2002. 
If you are looktng for a new experience and adventure, mayhe th1s pro· 
gram is for you. We abo need famtlu.:~ and ind1v1duals who would like to he 
f riends wt!h the students and would enJoy taking the student to a movie o~ out 
to eat. 
Host familtes consist of at least two people 1n a home and can be young 
or o ld, have choldren or no choldrcn and have a dcsm.: to C'l.pencnce someone 
from a foreign country. 
Presently avaolablc ts Marcus Ntd. of Hamburg, Germany. He IS an A / 8 
student and an all around sports parllcopant. lie enjoys soccer, skiing, hasket· 
ball and tennis. 
Jorge Ocaiia, from Spatn, 1s a champ10nshtp tennis player. He is humor-
ous, responsible, studious and soctahle. 
Ellen Lorenz is an NB student from Germany and has a Russian back-
ground. She loves children and teaches jazz dance, htp hop and aerohtcs. 
Also, a German hoy and g1rl , both 16 years old, arc looktng for a fami ly 
that would enjoy having one or the other for the upcoming school year (Mid-
August through June.) Saskia and Paul want to get to know the American way 
of life and improve their english for f uture jobs. 
Saskia likes horse-back riding, swimming, soccer and haskethall. She also 
likes to read and sing. She states that she is friendly, humorous, tndependent. 
flexihle and intelligent (AlB student). 
Paul ts a vollcyhall competitor and likes htcycltng, baskcthall and snow 
skiing. Thts young man 1s a 8 student, qutet hut outgntng, and wtll bt: a neat 
addition to your famil y. He lives wtth his folks. a hrother and two sisters. 
There arc also a Brazilian boy and two more .. super" girls from G..:rmany 
(one has a Russian heritage). 
This 1S a volunteer program; as a host, your rc\\ ard ts get ling to knov. a 
family from another country wtth possthlc opportuntttes for ytiu to vostt them 
tn the future. 
If you have an interest in th1s program call: Carolyn Foulon. area repre· 
sentat1ve for International Educatton, at (909) 337-3:!57. 
St. M ary Medical Center's 
board of trustees consists of 16 
members and two interns. The 
board is responsible for policies 
and procedures and strategic direc-
tion, as well as serving as a link to 
the local community. 
Board members serving with 
Hulterstom are: 
• Munther Alqaisi, M.D., chief 
of staff, t. Mary Medical Center 
• Philip Brown, M.D., vice 
chairman, St. Mary Medical 
Center Board of Trustees 
• Tom Brown, president, lligh 
Desert Federal Credit Union 
• Sherrill D'Espyne, executive 
director, American Red Cross 
• Elsie Dunn, M.D. 
• Sister Katherine Gray, CSJ; 
Chancellor, Diocese of Orange 
• Brother Gary Hill, 011, 
Brothers of St. John of God 
• Chet Hitt, president and 
CEO, Sunset Hills Memorial Park 
and Mortuary 
• Y. Joe Kwon, M.D. 
• Peggy Lindsay 
• Brother Edward Francis 
McEnroe, OH, Brothers of S t. 
John of God 
• Catherine M. Pelley, presi-
dent/CEO, St. Mary Medical 
Center 
• Jennifer Perry, senior vice 
president, planning/marketing, St. 
Joseph Health System 
• Sister Kathleen Schinhofen, 
Sisters of St. Joseph of Orange 
• Thomas C. Timmreck, Ph.D., 
M.A. 
• Sister Jane Delisle, CSJ; 
intern, St. Mary Medical Center 
Board of Trustees 
• Brother Pablo Lopez, OH, 
Brothers of St. John of God; 
intern, St. Mary Medical Center 
Board of Trustees. 
MANNERINO 
LAW OFFICES 
"Laws were made to be broken" 
Christopher North, May, 1830 
"Had laws not been, we never had been blam 'd; for 
not to know we sinn 'dis innocence" 
Sir William Davenant 
1606-1668 
933 3 BASELINE ROAD, SU IH 110 RANCHO CUCAMONGA CA 9t 730 
(909) 980 t, on • r ,\ v ' t;fiQ) 941 -861 0 
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Substance Abuse Programs in the Inland Empire 
Ranli. l'll hy \ umha oj l'ro}t'\\imwl.\tajj colllillll('d 011 Page 32 
1. 
2. 
). 
4. 
7. 
Nam~ 
Addn:ss 
City, Sblte, Zip 
Beay Ford Caater 
39000 Bob Hope Dr. 
Rancbo Mirage, CA 92270 
Loma Uoda Uoinrsity 
Bebavionl Medicioe Ceottr 
1710 Barton Rd. 
Redlands, CA 92373 
Alleric:ur Recovery Cata4 
21110 W. Valley Blvd. 
Pomona, CA 91768 
Cedar HotLW Rtbabillbltioll Ctater 
18612 Santa Ana Ave. 
Bloomington, CA 92316 
........ Bdlaftanlad Realdt 
Senkel,bc.• 
1963 N. "E" St. 
• Sill Bcraardino, CA ~ 
Oak Grove lostitult 
24275 Jefferson Ave. 
Murrieta, CA 92562 
Rmnldt Jlftoftry ~ 
3757 FJizabetb SL 
Rivmide, CA 92506 
II of Professional II of Persons/ Trutment: 
Starr Patients Sened Alcohol 
190 
100 
85 
74 
42 
31 
26 
2000 Drug 
3,500 
3,440 
1,181 
2,292 
1,789 
197 
600 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
8. 
l.aJud Vallry Dna& & Alcoltol Rec.. Servkt 25 
916 N. Mountarn Ave., Ste. A 
t9,075 Yes 
Yes 
Uplaod, CA 91786 
v .... Senke Ceater 
'· 4164 Brockton Ave. 
Rivenidc:, CA 92501 
WCHS, IIIC. dba IHS-Rinrsick 
10. 1021 W. La Cadena Dr. 
Riverside, CA 92501 
neao • •r"' 
u. s..dlen c.lr8nia. ... 
P.O. Box 5039 
Rivaside, CA 92517 
WCHS, lac. dba IHS-M011tclau-e 
12. 4761 Arrow Hwy. 
Montclair, CA91763 
'llleRMdt 
13. 78llS AIIIIIIJdaJe Ave. 
Dcscn Hot Sprinp. CA 92240 
Caa BlaiiCII Ho.t 
14. ol Ndpborty Servkt 
8680 Casa Blanca St. 
RiverSide, CA 92504 
Mlfrtll ..... 
15. 9375 AR:IIilllkl AYe., OM 
a.dlo ('\ecamnop, CA 91730 
lbdnlda Valda 
16. 12890 Quinta Way 
Desert Hot Springs, CA 92240 
18 1,624 
18 1,500 
l.S 215 
14 500 
12 750 
II 180 
10 200 
9 500 
Yes 
Yes 
No 
Yes 
Yes 
Yes 
No 
Yes 
(Methadone) 
Yes 
Yes 
N/A 
Yes 
Yes 
Yes 
Yes 
Adolescent Program Other Services 
Group Sessions 
Family Counseling 
No 
Yes 
Yes 
Yes 
Yes 
Yes 
No 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
No 
Yes 
Yes 
Yes 
Yes 
Yes 
No 
No 
No 
tjo 
Yes 
No 
No 
No 
No 
No 
Yes 
No 
'N/A 
Yes 
Yes 
Yes 
No 
Yes 
No 
lnteasive Eventng Outpatient, Ch1ldren's 
Program, Professional in Residence 
Training, Profess1onal Recovery Program 
Acute Psychiatric Hospital, 
Intensive Outpatient Chemical 
Dependency & Psychiatric 
12-step Support Groups, 
Pomona Drug Court, Single Parents 
w/Children, General Relief, 
Calworks Day Treatment 
Dual Diagnos1s, Women 
w/Children, Sober Living, 
Transitional Housing 
Community Based Prevention, 
Outreach, Primary Health Care, 
Outpatient &: Drug Treatment, Homeless, 
Prenatal 
Residential Treatment, 
School for Severely 
Emotionally Disturbed (SED) 
Children & Adolescents 
Residential Detox for Men, Residential Women 
w/Children, Non Resrdential Primary 
Programs, Outreach for Schools, 
Employee Assistance 
Sober Living, Detox, Men & Women 
w/Children Residential, Court Referred DUI & 
Anger Mgmnt. Programs, Parenting 
Program, Job Retention Services 
School/Community, Oang Violence 
Prevention & Intervention; Olild Abuse, 
Other Outpatient Treatment Services, 
Child Care Center, Parenting Program. 
Drug Testing, HIV Testing, 
Counseling 
Prevention Programs 
to Youth 
Drug Testing, 
HIVTesting 
s. 7 Day Alcohol & Drug 
Detoxification, State 
Ucensed & Certified, 
60 · 90 Day Residential Program 
Prevention Program Usmg Afterschool 
Format Including Workshops Teaching 
Substance Abuse Prevention 
Sk1lls 
Women's Transitional Uving, 1-on-1 Counseling, 
Relapse Prevention, Smoking Cessation, 
12-step Spiritual Counseling, 
Anger Management, Detox Primary Treatment 
Top Local Executive 
Tille 
Phone/Fax 
E-Mail Address 
John Scbwarzlose 
President/CEO 
(760) 773-4101 
~ 
Art Earll 
Recovery Services Director 
(909) 55S..9200 
aearll@ahs.llumc.edu 
J.K. EIUot 
Administrator 
(909) 865-2336/865-1831 
bhs-inc.org 
William Helring 
Chief Executive Officer 
{909) 421-7120/421-7128 
ruggerix2@aol.com 
Ttmetry A. Uodsey 
President/CEO 
(909) 881-6146/881-0111 
Thomas C. Lester, MD 
Exec. Medical Director 
(909) 677-5599/69S..0461 
info@oakgroveinstitute.com 
Jack Kdsdever 
Executive Director 
(909) 7SS..B2lln88-4803 
J.ketsdever@aol.com 
Stacy L. Smith 
Executive Director 
(909) 932-1069/932-1087 
ivdarssmith@earthlink.com 
Harry Fretdma.a 
Executive Director 
(909) 68J...5!93/683-6019 
Coonie Wilhite 
Clinic Director 
(909) 784-8010n84-28s9 
connie007@aol.com 
· Deaais Grilrllb 
Executive Director 
(909) 682-8990/682-3754 
Paul Quillelle 
Clinic Manager 
{909) 625-3818/399-3147 
RkkMesa 
Executive Director 
(760) 329-29'.W3~1fb (Men) 
(760) JB.~(W:mn) 
www.desertrehabservices.org 
AI Kovar 
Executive Director 
(909) 688-3043/688-3286 
Pul Brttbtt1 
Adm. Director 
(909) 989-97241989.{)249 
pbretheo@matrixii'L'IIitute.org 
Rick Mesa 
Executive Director i 
(760) 329-84341329-2953 
NM • Nt/1..,.... WliD • RtiiU N« l>iicl'- • • IIIII tmUJ.bk. •DHIIIDII'afJON/10 r~q/NSU ftK !lptltztetl ftpr~s; 111p_,ion reputnl fr-lilst y~~~~ Tit~ 111{cx'"ati0fl in tit~ obov~ fist ""'.1 obloiMtl from tltt: iiiSiilwions /ist~tl. To 
* 6GI of ow~ 1M ;.p..aa. ~ D ~ u of press"-· Whlk ~~Is_. to t11111n 1M II<"CIIrtlcy 111Hi dtcrougltMss of 1M list, OtnissiOtU andiJipogrllph/<:4/ mws ~''""occur. Please lfttll corm:-
._ til....._, • Q1191M1 ~10: Tile 1""-l U.,W ~ ~-~ 8560 WMytlrd Aw. S..Ue 3015, Rllll£/to Cuct~lffQflgll, C4 917J0..4352, llt:wz~~tl by Jmy Strouss. Copyriglttlfli4nti Emptrr &suvss Jawttlli 2001. 
I h l· Booh. of I i-.h .1\itilahlt· on Di-.h.. Call IJIIIJ - ~X~ - 'J76:' o1· Do\\ nload 'O\\ fnnu \\\\ \\.Topl i-.t.l·om 
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Bancorp ... 
conlinued from page 19 
our strategy to re1ain our SBA 7a 
loans to build sustainable interest 
income over the long term," 
Swan on explained. "Accelerated 
demand for SBA loans h<L helped 
us quickly complele our plan to 
build a solid portfolio, and we 
have grown loans 82 percent and 
assets by 85 percent in the last 18 
monlhs." 
" Due to the rapid decline in 
interest rates, which have fallen 
2.75 percent since the beginning of 
the year, our margin was squeezed 
to 4.49 percent, from 5.11 percent 
for the first half of last year," 
added Bruce Mills, CFO. "There is 
lag time between our assets repric-
ing, a significant portion of which 
are tied to prime, and the COs 
which fund lhe asse ts, which 
reprice over a period of three to 
twelve months." 
Net interest income after the 
provision fo r loan losses increased 
25 percent to $3.1 million in the 
second quarter, from $2.4 million 
in the second quarter last year. In 
spite of the significant decline in 
interest rates, interest income was 
up 33 percent, att ri butable to 
growth in the loan portfolio. 
Interest expense increased 48 per-
cent, reflecting the g rowing 
deposit base, as well as the u e of 
wholesale deposils, necessary to 
fund the loan growth. 
01her operating income 
increased 46 percent to $698,000, 
compared to $477,000 in the sec-
ond quarter of last year. "The 
$201,000 write-down from loan 
prepayments negatively impacted 
other income, which still totaled 
$211,000 in the quarter, compared 
to $157,000 a year ago," Mills 
continued. "We sold $2.8 million 
in non-guaranteed SBA loans, con-
tributing $184,000 to gain on sales 
of loans." 
"We expect that retaining a 
major portion of our SBA guaran-
teed loan production and selling 
the rest will be an excellent way to 
continue our rapid revenue 
growth," Mills added. " In the sec-
ond quarter, revenues were up 24 
percent, and we should continue to 
see net interest income grow with 
the loan portfolio, and non-interest 
income increase from gain o n 
sale." Revenues were $3.8 million 
in the second quarter of 2001, 
The Community of Riverside Teaching 
and Education Collaborative 
The Community of Riverside 
Teaching and Educalion 
Collaborative (CoR-TEC) is a 
comprehensive educational 
resource for children from birth to 
12 years old, their families, student 
teachers and senior citizens. CoR-
TEC is a collaborative partnership 
between public and private educa-
tional institutions, including 
Alvord Unified School Dislrict, 
Riverside Community College 
District, Riverside County Office 
of Education and La Sierra 
Univer ity. 
CoR-TEC will provide special-
ized learning environments for 
children and adults. The education-
al program will facilitate adult/ 
child interaction and be consistent 
with current research into how chil-
dren learn. 
The overall goals of CoR-TEC 
are to produce intelligent, compe-
tent young children; to produce 
knowledgeable, well-trained, child-
centered teachers; and to develop 
collaborative partnerships that will 
support the continued development 
of quality learning environments. 
The educational program for 
teacher training ensures the inte-
gration of general and professional 
child development knowledge-
with meaningful learning experi-
ences in a demonstration school 
that supports the physical, social, 
emotional, cognitive and creative 
growth and development of chil-
dren. 
The CoR-TEC campus, 
designed by HMC Architects, is 
conceptually based on early brain 
development. Class rooms are 
grouped into learning villages with 
distinct educat ional themes. Paths 
symbolizing synapses connect the 
villages (neurons) while children 
represent the electrical impulses 
traveling on the pathways between 
the villages. The CoR-TEC campus 
will encompass 13 acres on the La 
Sierra Universi ty Campus 111 
Riverside. 
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compared to $3.1 million a year 
ago. 
Operating expenses increased 
to $3.3 million, from $2.6 million 
in the second quarter last year, 
largely as a resull of the rapid 
expansion of the company. 
Communily Bancorp's effi-
ciency ratio improved to 86.6 per-
cenl for the fi rst half of 2001, com-
pared to 87.5 percent for the six 
month period last yea r. Return on 
average equity improved, on an 
annualized ba. is, to 8.91 percent, 
from 4.30 percent for the first half 
of 2000. Return on average assets 
also improved to 0.36 percent, 
from 0.23 percent for the period a 
year ago. 
Non-performing assets were 
$2.4 million at June 30, 2001, from 
$1.8 million a year earlier, but 74 
percent of that sum is government 
guaranteed SBA loans. Net of 
those government guarantees, non-
performing assets were just 0.18 
percent of total assets at quarter-
end. The allowance of loan losses 
represents 95 percent of to tal non-
performing loan . Net of govern-
ment guarantees, however, the 
allowance for loan losses totals 
370 percent of non-performing 
loans. 
Community National Bank, a 
subsidiary of Community 
Bancorp, is a $326 million finan-
cial institution headquartered in 
Fallbrook, California. Located 
between Los Angeles and San 
Diego, the bank's primary focus is 
community banking and commer-
cial lending, with addit ional lend-
ing niches of SBA and aircraft 
lending. A Preferred Lender, 
Community National Bank is the 
seventh largest SBA lender in 
California and 38th in the nation. 
The bank serves North San Diego 
and the Inland Empire communi-
ties with retail banking offices in 
Fallbrook, Temecula, Escondido 
and Vista. The bank has loan pro-
duction offices in Fallbrook, 
Escondido, Los Angeles, Ontario, 
Orange, Sacramento, Temecula, 
Vista and in the East San Francisco 
Bay Area. 
Faust prmted the f1ighest resolutiOn m recorded history and Won a major award m InternatiOnal 
competition Out of 5600 entnes from16 dtfferent 
countnes a panel of experts fUdged our h1gh-resolut10n 
poster (at 1110.80 /me screen or 5 mt/11on dpll as the 
Wmner' By pushmg the l1m11s of resolut1on. we !mow more 
about wha/ 11 fakes to prmt sharper and more co/orful1mages 
than anyone else Whaf we have achieved ts far beyond what 
other Printers pnnt so doesnt 11 stand to reason That we ~~i(~~llllt:·~~;,__.; can Print the standard lower resolu/lons that are much 
eas1er to pr1nt beNer than anyone else Let Faust 
Pnntmg prove that they can tmprove your pnnted 
1mage at no more than what you're paymg now 
"" ''''''nliltron car/ Don Fau<.t 
F au' : ?r mtrnQ Inc 
865" IJtrC.l A;r ~u•t• 100 
R.mcha C~r.~n•onoJ C.1~!~m1J 9! :JiJ 
P''OIIt 90!1 !ISO 15·· 
~ t< ·~ WW~• 'J s•r nt 119 con 
~ n ~ mr • ' ~<::m ''"'" com 
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HEALTH 
Hospital Opens $8.6 Million Cardiac Catheterization Lab 
Pomona Valley Ho pital Medical 
Center marked a new era in cardiac 
healthcare July 19 with the grand open-
ing of the new, expanded Cardiac 
Catheterization Laboratory. The open-
ing of the Cath lab, in conjunction with 
the 15th anniversary of the Stead Heart 
Center, solidifies the hospital 's mission 
of providing Inland Valley residents 
with local access to the most technolog-
ically advanced cardiac services, expect 
heart transplantation, available in a 
community setting. 
"Today's healthcare environment is 
a dynamic and rapidly growing indus-
try," said Richard E. Yochum, president 
and CEO of Pomona Valley Hospital 
Medical Center. "The new Cath Lab 
will provide more streamlined and com-
fortable care for cardiac patients and 
their families. " 
The Stead Heart Center and its 
Cardiac Cath Lab opened in 1986, 
thanks to a generous donation in mem-
ory of Charles and Marion Stead. The 
center ranks fourth in Los Angeles 
County in volumes for all cardiac diag-
nostic and interventional procedures. 
Since its opening, the center has per-
fonned more than 43,000 diagnostic 
and interventional procedures and more 
than 4,880 open-heart procedures. 
As new technology was introduced, 
the Stead Heart Center continually 
upgraded its equipment, but it eventual-
ly outgrew its facility. The opening of 
the new Cath Lab is an $8.6 million cap-
ital expansion to replace the hospital 's 
existing facility of 3,637 square feet. 
The new Cardiac Cath Lab encom-
passes 14,500 square feet with three 
procedure rooms, 12 recovery bays, a 
dedicated cardiac surgery suite, room to 
accommodate 18 waiting family mem-
bers and a dedicated conference room to 
consult with patient families. The new 
equipment will be digital and 10 times 
clearer than existing equipment. It also 
features a 60 percent reduction in radia-
tion exposure. 
Headed by Dr. Rama Thumati, 
medical director of cardiac services, the 
Stead Heart Center will continue to 
offer expanded services, including: 
Non-Invasive Diagnostic Services 
to determine the nature or extent of 
heart disease. This includes holler mon-
itoring. electrocardiogram, echocardio-
gram, and stress tests. 
Invasive Diagnos tic Services, 
including a variety of invasive proce-
dures, s uch as catheterization and 
angiography. 
Interventional Procedures, used to 
treat the problem without the complica-
tions or risks of s urgery, such as angio-
plasty and coronary stents. 
Heart surgery, including coronary 
bypass surgery and heart valve repair or 
replacement. 
Electrophysiology, which studies 
the heart's e lectrical rhythm to deter-
mine potential problems through 
implantable defibrillator, pacemaker 
insertion and percutaneous radiofre-
quency catheter ablation. 
The Stead Heart Center also fea-
tures its health and fitness center. The 
Stead Health and Fitness Center offers 
programs to encourage and ass ist a ll 
people to adopt a heart healthy 
lifestyle. The Cardiac Rehabi litat ion 
Program is a monitored exercise pro-
gram designed to increase exercise tol-
erance, de,crease coronary risk factors, 
and improve knowledge and confi-
dence in performing physical activity 
for patients who have experienced 
heart attack, bypass and valve surgery, 
cardiac dysrhythmias, coronary artery 
disease and angioplasty. The Stead 
Health and Fitness Center is also open 
to community members with a physi-
cian referral for clinically supervised 
exercise. 
Through the expansion of the Cath 
Lab and the commitment of staff. vol-
unteers and physicians, Pomona Valley 
Hospital Medical Center is able to con-
tinue the Stead Heart Center 's mission 
of meeting its commitment to the local 
community - providing the most tech-
nologically advanced cardiac care in 
the region. 
1 
] 
I 
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Cross Creek takes the game of golf forward, and back. 
Folio" mg the da,,ical de"gn thenl<~' remintstent 
of the golden .tge of golf cou~e archttecture, the 
beautifu lly crafted CrossCrcek Golf Club is no" 
open to tlw publlc 
The 18-hole, Par 71 course, "h1ch totals 6.833 
yard.s. I!> located in the picturesque area of Temecula, 
Cahf.. on roughly 180 acre' of rolling hilb. Dcs1gncd 
by one of America'~ moM celebrated modcrn-<lay 
arch11ects, Arthur I !ills, the Cro"Creck cou~e was 
con;.tructed 10 rema111 in perfect harmony With 1t:, 
natural 'urround111gs. Tees and green, have been 
placed ,tmong 2,200 ~ge-oid oak and sycamore 
trees, evoking a quiet serenity that makes play111g 
the cou~e a joy to experience To appeal to player' 
of all 'kill level;,. at least four tee boxe~ have been 
placed at every hole 
"CrossCrcek IS an ab!>Oiutely beautiful s1te "ith 
every component needed for a great golf couN~," 
' tated cou~ designer Arthur Hilb. "There 1s plenty 
of variety and challenge for golfers of e' cry ability, 
and the aeMhetic" will provJCie enjoyment for all 
Large mature trees, creeb to negotiate, changes 111 
topography and be:tu!lful \iews will create great 
drama and an O\'Crall memorable golfing expencnce .. 
With more than 150 cou~s to hb credit, Hills has 
di!:>!ingu1shed him~lf in a long and illu:,trious career 
as a golf cou~ architect. l ie has designed some 
of America\ most nowble courses, includ111g one 
of the best ne'' cou~s of the year 2000 as named 
by Co/f,HagaZlne 
A scm1-pm ate club empha'>lllng ,tmcmties 111 the 
flneM trad1t1on. Cros,Crcck comb111c!> the acce:,<, of 
a public course "ith the rcf111cmcnt of a private golf 
club. Membership ent1tles players 10 unllm1ted golf, 
as well as exclusive nght:. and pnvileges. Rooted 111 
the cuMom~ of the game, all employee'> at 
CrossCreek wear traditiOnal uniforms, 111clucllng 
kn1t.kc~. "h1te .shub and lx>" !les. There 1s a 
formal bag drop area, a club valet and on-course 
·player asSistants 10 ad' I'>C players through 
thc1r round The clubhouse "111 feature a fully 
stocked pro-shop, o,porb bar and a large pauo area 
for after-round retreats Players wtll also be able to 
fine-tune 1he1r gam'" at the lighted dnv111g range 
and pun111g green 
The CrossCrcck Golf Club Web '>lie. 
www9 croo,scrcckgolfchlb.com, offers a mult1tudc 
of SCIVICC~ for player~ Once an onl111e account has 
been establtshed, players arc able to o,chcdule tee 
tunc~ as well a~ track personal golf ~t:HIStiC.'> and 
v1ev• o,tatl'>tlcal Leaderboard~ 111e \Veb sne abo 
featur<.;S an up-to-d,ttc event calendar and ltnb to 
other helpful and informau,·e golf-related >IIC~ . 
Golf and club facilities are be111g managed by 
L111ko, Management, the Farr111ngton, Utah-ba~ed 
management company vvhoo,e IJS! of propcrt1e;, 
111cludc the Entrada Golf couf'>C 111 ~~ George, l'tah, 
Dove Valley Ranch 111 PhocnLx, AnL .. Ea~t Bay Golf 
Cour'c 111 Pro,·o, L tah, Glen Eagle Golf Couro,c 111 
Syracuse, L tah, Q,erlakc Golf Course in Tooele, 
l'tah, Deer R1dge Country Club in Brentwood, Calif 
and Morgan Creek Golf and Country Club tn 
Rosenllc, Calif. 
For more informatiOn about Cro sCrcck Golf 
Club, plea5e 'JSII the company s Web s1tc at 
www9.cro5screekgolfcluh.com or call them toll-free 
at (800) 871- 136-
W alking up co the first tee at CrossCreek is like raking a step back in time. h 's here you begin an 18-hole journey imo golfs golden age-a rime when Tilling hast, Ross 
and Mackenzie were creating many of this counrry's g reatest classics. 
Reflecting the philosophy of these early masters, CrossCreek has been 
desig ned co foster rhe traditional values of this exceptional game by 
nat ionally acclaimed course arch1tect Arthur H ills, the first to capture 
Golf Digest 's awards for Best ew Private Course and Best N ew 
Public Course 111 rhe same year. 
Make your 
You'll find CrossCreek's distinct ive layout emphasizes strategy, 
fi nesse and shot-making skills on every hole. While there are p lenty 
of challenges from the multiple tee positions, the course's exceprional 
p layability makes it enjoyable for everyone from beginners to 
tournamenr players. Throughout the course, you 'll be contmually 
treated to an entici ng array of risk/reward alrernattves t hat offer 
ach1eveable opportunities to lower your score. 
True to its classic heritage, aesrhen cs are also a big part in the 
CrossCreek experience. A stunning ly beauti ful course, it lies gently 
within a picturesque setting of rolling hills covered w ith well-aged 
sycamores and oaks. Lined with trees and crossed with vibranr streams 
and creeks, the fairways show a g racefulness you'll nor find on many 
contemporary courses. Unencumbered with homes and lavished with 
both natural and ma nicured beauty, CrossCreek prov1des a tru ly 
priwne golf experience. 
WE INVITE YOU TO PLAY THIS REMARKABLE COURSE SOON. 
FOR INLAND EMPIRE BUSINESS JOURNAL READERS, 
YOU ARE ENTITLED TO PREFERRED TEE TIMES AND 
PRE-OPENING RATES BEFORE AUGUST 31. FOR RESERVATIONS, 
CALL (800) 871-1367. PLEASE VISIT OUR WEB SITE 
TO REGISTER TO WIN A FREE YEAR OF GOLF. 
next tee 
time for 
1918. 
43860 GLEN MEADOWS ROAD 0 TEMEC U L A , CALIFORNIA 92590 
TEL 800.871 .1367 • WWW9.CROSSCREEKGOLFCLUB.COM 
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EMPLOYMENT 
TEMPS PLUS, INC. CELEBRATES 5TH ANNIVERSARY 
Temps Plus, Inc., one of the 
leading temporary staffing agen-
cies serving the building indu try, 
is celebrating its fifth ucce ful 
year in Southern California, 
announced company President 
Louie Norwood, CSP, MIRM. 
Corona-based Temps Plus, 
known in the building industry as 
" Real Answers to Real Estate 
Staffing," has experienced phe-
nomenal growth over the past 
half-decade because of its com-
prehensive approach to the 
unique requirements of building 
industry staffing issues. Since the 
company's founding in 1996, 
Temps Plus has doubled in size 
every year it has been in opera-
tion. 
"Because there are no statisti: ' 
cal data readily available on real 
estate staffing agencies, it 's hard 
to claim number one, but I think 
our tremendous growth over 
these past five years makes our 
claim to that position pretty sub-
stantial in Southern California," 
said Norwood. 
"Of course, we owe our suc-
cess to tho e builders who put 
their faith and trust in us to meet 
their staffing needs - builders 
like Kaufman and Broad, Shea 
Homes, Centex and the K. 
Hovnanian Corporation," noted 
Norwood. 
Temps Plus' success stems 
from its commitment to being 
more than just a temporary 
staffing agency. That 's where the 
"Plus" in its name comes from. 
The company is also known for 
permanent as well as temporary 
staff placement. Norwood per-
sonally oversees the careful 
screening and assessment of all 
personnel to determine skill lev-
. els prior to acceptance into the 
Temps Plus training program and 
talent pool. 
Temps Plus has earned an 
enviable reputation for supplying 
highly skilled sales associates 
and staff. This is accomplished 
through its unrivaled training 
program that includes: 
• Sales office environment: greet-
i ng / registeri ng / tracki ng 
prospects; 
• Live instruction in financing 
programs; 
• Demonstrating, qualifying, and 
closing techniques and strategies, 
and 
• Computer training in prospect-
ing and follow-up, tracking traf-
fic and escrow status. 
The "Plus" in the company's 
name also reflects its commit-
ment to service and a wide array 
of strategic support se rvices, 
unique among agencies of its 
kind. Temps Plus provides an 
exclusive 24/7 Homebuilder 
Hotline that allows clients to 
reach the company anytime to 
secure needed staff-even on 
short notice. The Homebuilder 
Hotline is staffed seven days a 
week by a live customer care 
counselor who can quickly assess 
the builder's requirements and 
priorities and respond efficiently 
and appropriately. 
Temps Plus is also a ready 
source for promotional person-
nel, such as the highly popular 
and effective Human Directional 
Sign Service to supplement a 
builder 's advertising efforts. The 
company's portfolio of market-
ing support services, such as 
product and exit surveys and 
escrow coordination, have been 
appreciated by its clientele, as 
well. 
"This is a very people-orient-
ed business and savvy builders 
know, as do we, that sales is, like-
wise, a people-oriented, relation-
ship-based process," said 
Norwood. "That's why we make 
sure to deliver the best candidate 
the first time and every time." 
For more information regarding 
Temps Plus, Inc., cal/:(888) 288-
0808. 
Substance Abuse Programs in the Inland Empire 
'' 11/11/lll!'d from P at:<' .!8 Ranked by \'11mhu oj Profr\.\ional Stajf 
Name II or Profrssional II or Persons/ 'Iteatment: Adolescent Program Other Services Top Local Executive 
Addnss Staff Patients Served Alcohol Group Sessions Title 
City, State, Zip 2000 Drug Family Counseling Phone/Fax 
E-Mail Address 
Higll Road Prograa 9 425 N/A /A Dnnk.ing Dnver Program, Gloria Gaitan 
17. 3579 Arlington Ave., Sle. 200 PC 1000 Drug Diversion, Director 
Riverside, CA 92506 Alcohol & Drug C'ounscling, (909) 781-6762/781-6249 
DrugTesung 
Casa dt Saa Bunardino 8 440 Yes Yes PC 1000 Drug Diversion Raul Miramontes 
18. 735 N. MD" St Yes Yes Program, Mentor & Gang Executive D~rector 
San Bernardino, CA 92401 Yes lnlervenuon Programs (909) 381-5507/888-5938 
ne s.Jvadola Aray 7 630 Yes No 1-on-1 Counseling, Relapse Capt. Loyd Roberts 
19. Achdt Rdlab61itadoa C~ Yes Yes Prevention, Smoking Ce.c;sation, Administrator 
24201 OrlllF Ave. Yes 12-step Spinrual Counseling, (909) 940-5790/943-2248 
PerriS, CA 92570 Anger Management 
Primary laterveation PJ-ovam 7 !50 N/A N/A Play Therapy for Sig Sigerson 
20. Perris Scbool District• Children Grades K-3 Dir. of Student Services 
143 E. First St. (909) 657-3118/940-5 115 
Perris, CA 92570 sigerson@perris.k 12.ca.usa 
lbc:ad8 Cllrilda ... ea.,.- 4 100+ Yes No Job Training Program, Pastor JtsSC Gamble 
lL J040 '~epee Ln. Yes Yes Transitional Housmg, Adm. Director 
Perris, CA 92570 Yes Alternative Sentencmg (909) 657-3041/657-0426 
Metcalf Recovery Raacla• 3 !50 Yes No After Care Program, Dan Cobb 
22. 9826 l&h Ave. Yes Yes R-4 Program Coordinator 
Blythe, CA 92225 0 (760) 922-8625/922-6717 
N/A ., Nt11 Apphcwbl~ K'ND • llilllld Not OJSCiou /Ill = IWIIII'ad4blr. •ouJ no1 rnpotui to rtqut51S for updated figurts, information Tf'{Wated from laJI year. Tire mjormallon In the above I~ IWI.f obtamed_Jrom the inslllutUHJJ lmed To 
11w bat of ow Anowle#gr, tJw Urfonutioll suppltnl 1.r fiCCIITate Q1 of pms ti/1U'. Wlrile ~ery effort u matk to ~MUle the accrugcy Gttd thoroughntJS of the l11t, onttSSIOIIJ and typograph•cal erron somttunt a<·cur Please mui cMTeC· 
tiDiu or additions 011 c~ fettrrhttld 10; Thr Jnlalui E"'P'rt Businas lOIUM~ 856() Vmcyard A1·e Salle 306, Roncho Cucamonga, CA 917]()-4352, Researched hy Jerry Strauss Cop)'r~ght hllattd EmfJirt 8us1nrs1 Journai200J 
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Inland Empire's Largest Employers /onllllltctl 1111 Pat:c ~-~ 
IRauli t·tl hy .\'11mha oj lu/cuull:"mJ1irc- l:"mJ1loyr!'\) 
ompaoy Name # Employees (IE) ature of Business Emplo)ee ervices: Marketing Contact Top Local Executive Address # Employees (Nationwide) • Van or Carpool Title Title City, State, Zip Yr. Est. IE • Health Club on Site Phone/Fax 
• Daycare on Site E-Mail Address 
CoUDty of Sao Bernardino 16,642 Local Government Yes Tom Launn John D. Miluls 1. 385 North Arrowhead Ave. N/A No Dir., Econ . & Comm. Dev. Olainnan Board of Supervisors San Bernardmo, CA 92415 1853 Yes (909) 387-4811/386-8940 
County of Riverside 15,650 Local Government Yes Bob Howdyshell Larry Parrish 2. 4080 Lemon Street N/A No Dirp •• or, Purchasing & County Execut1ve Officer Rivers ide, CA 92501 1893 No Material Services (909) 955-1100/955-1105 
Stater Bros. Markets 13,200 Supermarkets Yes Dennis Mcintyre Dcn.nis Mcintyre 3. 21700 Banon Road N/A No Marketing Sr. V.P. Marketing Colton, CA 92324 1936 No (909) 783-5000 
Fort Irwin 8,177 Military Yes Maj. Rob Ali Brg. Gen. james D. Thurman 4. P.O. Box I 05067 N/A Yes Public Affairs Officer Commandinf General 
Ft. Irwin, CA 92310-5000 1981 Yes (760) 380-4 11/380-3078 
robert.al i@irwm.arrny.mil 
Wai-Mart Stores, Inc. 7,900 Ret<~ it, No N/A JonSlms 5. 762 SW 8th St. I , 200,000 General No Regional Vice President 
Bentonville, AR 72716 1991 Merchandise No f (501) 273-4000 
United Parcel Service 7,400 Package Delivery Yes Randy Bennett Phil Thomison 6. 2930 Inland Em.ft1re Blvd. 330,000 No Distnct Marketing Mgr. District Sales Manager Ontario, CA 91 64 1907 No (909) 948-8200/948-8225 
; March Air Reserve Base 7,250 Miluary Reserve Base, No Capt. Don Traud Col P~t~r T. Bentley 7. 2145 Graeber St. N/A Department of Defense No Chief of Public Affairs 452 AMW Commander 
Marcharb, CA 92518 1918 No (909) 655-4137/655-4113 
University of California Riverside 6,737 ! ll1gher Education Yes Jack R. Chappell Raymond I- Orbach 8. 900 University Ave. N/A Yes Dir. of University Relations Chancellor 
Riverside, CA 92521 1954 Yes (909) 787-5201/787-3866 
jack.chappell@ucr.edu 
Ontario International Airport 6,200 Airport Yes Dennis Watson JeasRiven 
9. Ontario, CA 91761 6,200 No Public Affairs D1rector ~rt Manager 
1923 No ( ) 937-2700/937-2702 
lawa.org 
Lorna Linda University Medical Center 6,147 Medical/Health Care Yes Tammy Veach B. Lyo Behrens, MB, BS 
10. 11234 Anderson Street 6,147 Yes (Close By) Administrative Director President/CEO 
Lorna Lmda, CA 92354 1905 Yes (Close By) (909) 558-4000/558-4308 
S.B. City Unified School Dlst. 5,000 Education No Barbara J. Kidd Dr. Arturo Del&ado 
11. 777 Nonh "F" Street NA No Dir. of Communications S*rintendent 
San Bernardino, CA 924 I 0 1964 No ( ) 381-12401885-6392 
Pomona Unified School District 4,569 Education No Bill Stelzner Patrick Ltier 
12. 800 S. Garey Ave. N/A No Public Relations Director Superintendent 
Pomona, CA 91766 No (909) 397-4800-3882/397-4881 
hill.stelzner@pusd.org 
Vtrlzon 4,519 Telecommunications Yes Dave Sor\i Tim Meclle6 13. 1 GTE Place 82,000 No Regional arketing Diredor Area Mf;./ USL~-Thousand Oaks, CA 91361 1953 No (760) 3 7-8600/3 -4105 
Corona/Norco Unified School District 4,464 Education Yes Magg1e Little Pedro Garcia 
14. 2820 Clark Ave. N/A No Assist. to Superintendent S*nntendent 
Norco, CA 92860 No ( ) 736-5010/736-5015 
cnusd.k.iz.ca.us 
KJWtr Permaoente Medical Ctnter4,200 (S.B. Cnty.) Health Care Yes James Travis I JtiTY McCall, Srv. Area M& 
15. 9961 Sierra Ave. 86,000 No Dir. Sales & Marketing, I.E. Dr: P.S. ~Assoc. Mcd. .. 
Fontana, CA 92335 1943 No (909) 427-52 /427-7193 
jennifer.a.resch-silvestr/@kp.org 
Fairplex 3,800 (Fairtime) Entertainment No Scott Kelly James Henwood 
16. 110 I McKinley Ave. 3,800 Exh1bit1on No Marketing Manager Pres1dent/CEO 
Pomona, CA 91768 1922 Education Yes (909) 623-3111/865-3602 
Riverside Unified School District 3,741 Education No N/A s-. J.JWary, Ed.D. 
17. 3380 Fourteenth St. N/A No District Su~rintendent 
Riverside, CA 92501 ; 1871 Yes (Cioie By) (909) 788- 130/788-7110 
Lorna Linda University 3,700 H1gher Education Yes Cyril Connelly Richard Hart, MD, MPH 
18. 11160 Campus St. N/A in Health Related Yes Director of Marketing Chancellor 
Lorna Lmda, CA 92354 1905 Professions No (909) 558-4544/558-0444 
Fontana UnJfted School District 3,500 Education No Mike Bemont Karen Hanlunan, Ed.D. 
19. 9680 Curus Ave N/A No Dtrector, Media & P.R. S~rintendent 
Fontana, CA 92335 No ( ) 357-5000 
Riverside Community College 3,033 H1gher Education Yes J1m Parsons Dr. Salvatore G. Rotella 
20. 4800 Magnolia Ave. N/A Yes D1rector Marketing Pres1dent 
Riverside, CA 92506-1299 1916 Yes (909) 222-8800!222-8670 
jparsons@rccd.cc.ca.us 
Moreno VaHey Unified School District 3,000 School No Debb1e Lenz Anita L Suazo, Pla.D. 
21. 25634 Alessandro Blvd. N/A No Public Information Office Superintendent of Schools 
Moreno Valley, CA 92553 No (909) 485-5600-2704/485-5537 
Colton Joint Unified School District 2,820 K-12 Educat1on No Mard1 Llnane Dennis Byas 
22. 1212 Valencia Dr. 2,820 No Commumcatlons Manager S*rmtendent 
Colton, CA 92324 1966 No ( ) 876-4227/876-6395 
Cbino Valley Unified School District 2,700 Public Schools No N/A Gecqe Blodt 
23. 5130 Riverside Dr. N/A No S~rintendent 
Chino, CA 91710-4130 1878 No ( ) 6:?8-1201 
City of Riverside 2,680 Munic1pal Government Yes Kevin Palmer Roaald Loveridce 
24. 3900 Main St. N/A No Econom1c Dev. Manager Mayor 
Riverside, CA 92522 1883 No (909) 826-5551/826-5470 
N/A = Not Applicable IVND = HW/d Not Disclose "" = not a>'tlilablr. Th~ 111forWWI10t1 111 the a/m·e list was obtaUJcd from th~ rompruues lut<!'d. To th~ best lf our lcMM·I~~ 1M ittfor-Jiat supplial u ~as lf ptas 
~ Wh•l~ aery effort is m~~tk to e1ISUTe IN ace~~racy and rhorough11ess of the IISI, omwiOtu and typo!(roplucal errors sometu!M'S O<CIIr Pleasr s.!nd NKT«IIons or tuJJ.tio,u 011 cOMpOny ~to: 77w tnltutd Elrrpiw 
&aUlaS Jouma~ 8560 HM)'tln/Ave, SUJte 306, R~~Nho Cucamoo!(Q, CA 9173()..4352. Re.=rd!ed by Jerry !>tra~m. Copyright 2001 Inland £mpm! BusuteSS Jourt141. 
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( tlll/1/l({("t/ 1rom page-'-' Inland Empire's Largest Employers , 
CO/Illllllt:c/ 01/ J>II~C .'f> 
!Ran/i,·tl hy \umha of Inland Empire Employa\) ' 
Company Name 
Address 
# Employees (IE) Nature of Business 
#Employees (Nationwide) 
City, State, Zip Yr. Est. IE 
25. 
Ontario-Montdatr School Dlstrkt 2,583 Education 950W. DSt. N/A 
Ontario, CA 91762 1884 
26. 
Cal Poly Pomona 2,550 University 
3801 W. Tem~le Ave. N/A 
Pomona, CA 1768-4019 1938 
27. 
Voas A Safeway Company 2,493 Grocery/Retail 
618 Micbillinda Ave. 190,000 
Arcadia, CA 91007 1906 
28. 
Pomona Valley Hospital Med. Ctr. 2,461 Heal!h Care 
1798 N. Gare~ Avenue N/A 
Pomona, CA 1767 1904 
29. 
The Claremont Colleges 
Claremont, CA 
2,400 
N/A 
Education 
1887 
30. 
Mervyn's Department Store 2,300 Retail 
25001 Industrial Blvd. 45,000 
Hayward, CA 94545 1978 
31. 
Arrowhead R~lonal Medkal Center 2,300 Acute Care Hospital 
400 N. Pe~r Ave. 2,300 
Colton, C 92324 1862 
Hemet Unified School District 2,270 Public 
32. 2350 W. Latham Ave. N/A School 
Hemet, CA 92374 1966 District 
Juru~ Unified School District 2;100 School District 
33. 4850 edlet Rd. N/A 
Riverside, A 92509 1963 
Fleetwood Enterprises, Inc 2,100 Recreational Vehicles 
34. 3125 MJ;ers St., P.O. Box 7638 14,000 Manufactured Homes 
Riversi e, CA 925 J3. 7638 1950 
Ballk of America 2,100 Banking 
35. 3650 14th St., #201 144,000 
Riverside, CA 92501 1921 
Hesperia Unified School District 2,049 Education 
36. 9144 3rd Ave. N/A 
Hesperia, CA 92345 1987 
CaUlorola State Univ. Sao Bemardioo 2,000 Higher Education 
37. 5500 University P~ N/A 
San .Bernardino, CA 407-2397 1960 
Westfield Shoppiogtown-Palm Desert 2,000 Retail Mall 
38. 72840 Hwy. Ill N/A 
Palm Desert, CA 92260 1983 
Murrieta Valley Unified School District 2,000 School District 
39. 26396 .Beckman a. N/A 
Murrieta, CA 92562 1989 
VaUey Health System 1,984 Heal!h Care 
40. 1117 E. Devonshire Ave. N/A 
Hemet, CA 92543 1942 
Soulheru Califoruia Edison 1,934 Electric Utility 
41. 2244 Walnut Grove Ave. 12~2 
Rosemead, CA 91730 1 3 
Eisenhower Medical Center 1,919 Acute Care Med. Ctr. 
42. 39000 Bob Hope Drive N/A 
Rancho Mirage, CA 92270 1971 
Pattoa Stak Hospttal 1,875 Forensic Hospital 
43. 3102 E. Highland Ave. N/A 
Patton, CA 92369 1890 
Alvord Unified School District 1,825 Education 
44. 10365 Keller N/A 
Riverside, CA 92505 1896 
CUJrey Comalualty CoUeae DJstriet t,aoo Higher Educ;~tion 
.... S88S Haven Ave . N/A 
Rancbo Cucamonp, CA 91734 1883 
lnlaud Center MaD 1,800 Regional Shopping Center 
"'· 
500 Inland Center Dr. N/A 
San Bernardino, CA 92408 1966 
Saa Aatoalo comma:~ Hospital 1,800 Acute Care ·Hospital 
41. 999 San Bernardino Ro N/A 
Upland, CA 91786 1907 
Temecula VaUey Unified School District 1,800 Education 
48. 31350 Rancho Vista Rd. N/A 
Temecula CA 92592 
Gaidut Corpontioa 1,700 Medic;~! Devices 
49. 26531 Ynez Rd. 6,000 
Temecula, CA 92591 1983 
Employee Services: 
• Van or Carpool 
• Health Club on Site 
• Daycare on Site 
No 
No 
No 
Yes 
No 
Yes 
Yes 
Yes 
No 
Yes 
Yes 
Yes (not on site) 
No 
No 
No 
No 
No 
No 
Yes 
No 
No 
No 
No 
No 
No 
No 
No 
No 
Yes 
No 
No 
No 
No 
No 
No 
No 
Yes 
Yes 
Yes 
No 
No 
No 
No 
No 
Yes 
No 
No 
Yes 
Yes 
No 
No 
Yes 
Yes · 
No 
Yes 
Yes 
Yes 
No 
No 
No 
No 
No 
Yes 
No 
No 
No 
Yes 
No 
No 
No 
No 
No 
Yes 
Yes 
.No 
Marketing Contact 
Title 
N/A 
Ron Fremont 
Exec. Dir. Univ. Communication 
Gary Rocheleau 
Vice President 
Kathy Roche 
Director, Mktg./P.R. 
Marilyn Thomsen · 
Pir., Mkting. & Comm. 
Claremont Grad. Univ. 
Karen Schnebeck 
District Manager 
Dominic Nigro 
Dir., Bus. Dev./Mkting. 
Dr. Stephen C. Teele 
Superintendent 
N/A 
John Ables, R.V. Group 
Bob Jordan, Housing Group 
Tom Lyford 
Marketing Manager 
N/A 
C.ynthia Pringle 
Dtr., Public Affairs 
Najla Tabbah 
Mkting. & Cust Svc. Coordinator 
Top Local Executive 
Title 
Phone/Fax 
E-Mail Address 
Sharo.n P. McGehee, Pb.D. 
Superintendent 
(909) 459-2500 
mfo@omsd.k l2.ca.us 
Dr. Bob H. Suzuki 
President 
(909) 869-3342/869-3343 
publtcaffair@csupomona.edu 
'Thm Keller 
President • 
(626) 821-7000/821-7934 
Richard E. Yochum 
President/CEO 
(909) 865-9500/865-9753 
Steadman Upham 
President, Claremont Grad. Univ. 
(909) 621-8000 
Karen Schnebeck 
District Manager 
(909) 354-8800/354-8800 
Mark Uffer 
Interim Director 
{909) 580-6150/580-6196 
Dr. Stephen C. Teele 
Superintendent 
(909) 765-5toon65-5JJ5 
steele@husdk-12.ca.us 
Rollin Edmunds 
Superintendent 
(909} 360-4168/360-4194 
Jusd.kl2.ca.us 
Glenn F. Kummer 
Chairman 
(909) 35 I -3500 
Barbara Robiasoo 
Marke6ng President 
{909) 781-32s4n81-3251 
Richard Bray 
Superintendent 
(760) 244-4411/244-2806 
.Albert K. Karo.ig, Ph.D. 
President 
(909) 880-5002/880-5901 
Norene Bowen 
General Manager 
{760) 346-2121/341-7979 
Dolores Sanchez Badillo Chet Francisco 
Media Communications Specialist Superintendent 
(909) 696-1600/304-1540 
mfo@murrieta.k12.ca.us 
Barbara Beeskow 
Director of Communication 
Mary Kay Plock 
Director, Marketing & P.R. 
John Lauri 
CEO 
(909) 652-2811/925-6323 
Bob Jensen 
Region Director 
(909) 307-6719 
Andrew W. Deems 
President/CEO 
(760) 340-3911n73-1 85o 
Cynthia Barrett William L. Summers 
Assistant to Executive Director Executive Director 
N/A 
Qlrol Olson 
Public Information 
Terri Relf 
Marketing Director 
Jim Anderson 
Director of Marketing 
Danielle Clark 
Community & District 
Information Specialist 
N/A 
(909) 425-7000 
Ronald G. Bennett 
Superintendent 
(909) 509-5070/)51-9386 
Jm-yYouJij 
Superintendent/President 
(909) 941-2110/466-2875 
Anm Parmar 
General Manager 
(909) 884-7268/381-0448 
George KuykendaU 
President 
(909) 985-281 I 
David B. Allmeo 
Superintendent 
(909) 676-2661/695-7121 
BobLabon 
V.P., Site Operations 
(909) 914-24001914-4550 
N/A = NUl Applicable WND =Would Not Disclose no = not available. The mfor_mation it~ the above list was ~amed from th~ compames listed To the best of our lcnow~edge the information supplied is accurate as of~ 
tinw. While every effort u mode to ensurr tire accuracy and thoroughness of the I lSI, omtsstons and typograpluca/ errors s~ellmes occur. Please ~end co_rrt!cllons or addittons on company lellt!rhead to: The Inland Emptre 
Business Journal, 8560 Vineyard Ave., Suite 306, Rancho Cucamonga, CA 917304352. Researched by Jerry Strauss Copynght 20011n/and Emptre Busmess Journal. 
Thl· Book of Li.,r-. a\ ailahll' on Di.,k. Call 'JO'J--tX-t-9765 or· Do\\ nload ~o\\ fnnn \\" \LTopJ.i-,t. co m 
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EMPLOYMENT 
Specialized Temporary Services- Finding the Firm That Will Work for You 
by Fred Capalby 
Virtually every company 
today feels the pressures for 
increased productivity. And a n 
increasing number of experienced 
professionals are choosing tempo-
rary assignments as a result of 
corporate downsizings and 
restructurings. The variety of 
skills available on a temporary 
basis are as broad as those found 
among full-time employees. This 
is the perfect climate in which to 
tap into the talent ava ilable 
through specialized temporary 
service firms. 
Many managers are now 
building specialized temporaries 
into their overall staffing plans. If 
you have considered adding these 
professionals to your staffing mix, 
you may find the following guide-
lines to be helpful in selecting and 
working with a specialized firm. 
Determining Your Need 
Many reasons exist for intro-
ducing temporary talent into a 
staffing mix: Work assignments 
have piled up that no one has time 
to do, no one wants to do, or has 
the right background to do. 
Records are lost and re-creating 
the data is extremely time-con-
suming but must be done quickly. 
A large staffing service can bring 
in any amount of temporaries to 
work days, nights, weekends or 
holidays. 
A temporary employee allows 
you to judge whether you need a 
full-time person for a particular 
job or if ongoing temporaries can 
complete the tasks. Very often the 
temporary worker is so qualified 
that you will want to add them to 
your full-time staff. The tempo-
rary has already "interviewed" for 
the job by working in the position. 
Temporary employees can 
ease the time, expense and disrup-
tion of frequent staff transitions. 
This is particularly helpful if a 
certain position experiences high 
turnover. 
Your company is performing a 
year-end audit or establishing a 
new collections process that must 
be accomplished quickly and 
accurately. Specialized temporary 
service~ routine ly handle specific 
and time-~en~itive projects such 
as the. e, as well as many other 
special assignments. 
Additionally, look at the over-
all economy and your particular 
market. For instance, during peri-
ods of economic downturn, you 
could quickly augment your cred-
it and collections department with 
highly skil led professionals to 
deal with a sudden increase in 
volume o r unexpected turnover. 
Once the determination is 
made that your company could 
benefit from the flexibility, 
knowledge and savings that tem-
porary employees offer, how do 
you venture into the process and 
receive the full benefit? 
Where To Begin 
One of the major considera-
tions when using any service is 
cost. The natural inclination is to 
look for the lowest rate. But when 
you begin to evaluate total costs 
versus value, rate received is only 
one measurement. Quality of serv-
ices is as important. A firm that 
carefully screens and evaluates 
the skills of all its temporaries 
will provide you with workers 
who do the joh right the first time. 
The lowest po~sible rate may cost 
you more in the long run because 
a less skilled person can take far 
longer to complete a task than a 
more qualified person would . 
Many managers are now 
incorporating specialized tempo-
raries into their overall staffing 
plans. If you have considered 
adding these professionals to your 
company or department, the fol-
lowing guidelines may be helpful 
in selecting and working with the 
right specialty temporary place-
ment firm for your needs. 
Evaluate your current and 
future needs. Take a break from 
your everyday activities to think 
through the problems you are fac-
ing - both short- and long-term 
- that the strategic use of spe-
cialized temporaries could solve. 
Also consider specific areas of 
knowledge that might be needed. 
These include familiarity with 
specific computer systems, unusu-
al requirements in your credit col -
lections procedure and experience 
in a particular industry. If you 
have a wide variety of needs, then 
you'll most likely be best served 
by a firm that can offer you a very 
broad range of candidates. 
Meet with each prospective 
firm. Begin the selection process 
by asking for recommendations 
from several sou rces. For 
instance, contact you r colleagues 
who have used specialized tempo-
rary firms for their suggestions. 
Also, your human resources man-
ager can provide guidance as 
well. Investiga te two or three 
services. 
You will learn a great deal by 
paying a visit to each perspective 
firm and observing their working 
envi ronment. As k to meet those 
who will be working on your 
behalf, including the manager. 
Your objective should be to find a 
company that can fully understand 
your department and its personnel 
requirements - both for your 
immediate and long-term needs. 
Although it may not seem rel-
evant, when visiting firms, meet 
with the permanent placement 
counselo rs as well. Staffing serv-
ices that have a well-developed 
permanent placement capability 
also tend to provide higher quality 
temporaries. They address your 
temporary needs with the same 
high level of sophistication that is 
required in making successfu l per-
manent matches. 
Make the relationship a part-
nership. Youfll get the best results 
by treating your relationship with 
the firm as a partnership. They 
may not be financial investors in 
your business; but they are invest-
ing the crucial " people assets" of 
time, energy and thought - the 
same investments you value in 
your internal staff. 
At the start of this new part-
nership, invite your new team 
member to visit your company. 
The goal is to help them under-
stand your company's culture. 
Give them a thorough tour of the 
operation and arrange interviews 
for them with key managers to 
help them fully understand all 
your needs - from the very spe-
cific skills you need to the broad 
problems you face. 
When you first get started, 
you will likely want to be directly 
involved in every request made by 
your department. But as the com-
fort level with your service firm 
grows, you should be able to del-
egate more of this to your man-
agers who have specific needs, 
keeping in touch with them on the 
firm's progress as you would with 
any other project. 
Solicit and provide feedback. 
As in any relationship-building 
situation, feedback is critical. Ask 
your managers to keep you 
apprised of their experiences. Do 
the temporary specialists quickly 
become productive? Are they get-
ting the job done proficiently? Do 
they have expertise that exactly 
matches the needs of each assign-
ment? Be honest and direct with 
the representative of the company 
on the answers to these questions. 
A good temporary services firm 
should not only provide you with 
experienced professionals but also 
make necessary changes to ensure 
you are receiving what you 
expected. 
You will be gratified to find 
that this up-front investment of 
time and energy will yield results 
quickly. The specialized tempo-
raries who are assigned to you 
will fit in and make significant 
contributions because you've 
made the effort to make your tem-
porary services firm an integral 
part of your management team. 
Fred Capalby is the Ontario 
branch manager of Accountemps, 
the world's first and largest tem-
porary sJaffing service for 
accounting, finance and book-
keeping professionals. The com-
pany has more !han 300 offices 
throughout North America, 
Europe and Australia, and offers 
online job search services at 
www.accowrtemps.com. 
For more information, cull (909) 
945-2292. 
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50. 
51. 
Company Name 
Address 
City, State, Zip 
Jerry L Petds Memorial 
Vet Affairs (VA) Med. Ctr. 
11201 Benton Street 
lorna Linda, CA 92357 
California Institute for Men 
P.O. Box 128 
Chino, CA 91710 
II Employees (IE) 
II Employees (Nationwide) 
Yr. Est. IE 
1,608 
215,468 
1977 
1,600 
N/A 
1941 
Lake Ellilloft Ulll&d ~bool District 
Nature of Business Employee Services: 
• Van or Carpool 
• Health Club on Site 
• Daycare on Site 
Health Care Yes 
No 
No 
State Prison No 
No 
No 
51. 545 Chaney St. 
1,600 
N/A 
Public School District No 
No 
No Lake Elsinore, CA 92530 1989 
53. 
Maniott's Desert Springs Resort & Spa 1,600 
74855 Country Club Drive N/A 
Palm Desert, CA 92260 1987 
Redludl Uallled Scbool DtRrk:t 1,600 
54. 20 W. Lugonia Ave. N/A 
Redlands, CA 92373 na 
55. 
Riverside County Ofrtce of Education 
3939 Tharteenth St., P.O. Box 868 
1,592 
N/A 
Riverside, CA 92502 1893 
Desert Saads Ullifted Scbool Dimict 1,568 
56. 47-950 Dune Palms Rd. N/A 
La Qumta, CA 92253 1965 
California Dept. of Transportation 1,500 
57. 464 W. 4th St. 22,000 
San Bernardino, CA 92401 1923 
U.S. Postal Servi« Proc:. & Dist. Ctr. 1,495 
58. 1900 West Redlands Blvd. 797,795 
San Bemardmo, CA 92403-9997 1853 
San Manuel Indian Bingo & Casino 1,462 
59. 5797 N. Victona Ave. N/A 
Highland, CA 92346 1986 
U.S. Marlae Corps Lopstk Base 1,461 
61. Command Headquarters (B130). Box 110100 N/A 
Barstow, CA 92311 1942 
California RebabUitation Center 1,400+ 
61. Department of Corrections, Box 1841 N/A 
Norco, CA 91760 na 
ESRJ 1,400 
61. 380 New York St. 1,791 
Redlands, CA 92313 1969 
Carousel Mall 1,400 
63. 295 Carousel Mall N/A 
San Bernardmo, CA 92401 1972 
City of Saa BeroardJao 1,400 
64. 300 N. "D~ St. N/A 
San Bemardmo, CA 92418 1810 
Community Hospital of San Bernardino 1,300 
65. 1805 Medacal Center Drive N/A 
San Bernardino, CA 92411 1908 
St. Beroardine Medical Center 1,300 
66. 2101 North Waterman Avenue 29,826 
San Bernardino. CA 92404 1931 
Riverside County Regional Med. Ctr. 1,250 
67. 26520 Cactus Ave 1,250 
Moreno Valley, CA 92555 1893 
Tbe Press-Enterprise Co. 1,230 
68. 3512 Fourteenth Street N/A 
River.;ide, CA 92501 1878 
Desert Regional Med. Ctr. 1,200 
69. 1150 North lndaan Canyon Dr. 1,200 
Palm Spnngs, CA 92262 1951 
Coecklla Valleys UaHied Scltool Diltrict 1,200 
1t. 87-225 Church St. N/A 
Thermal, CA 92274 1973 
Epic MaJUIICIMDt LP 1,200 
71. 10393 Enterprise Dr. 1,200 
Redlands, CA 92374 1994 
KSLa...... 1,200 
n. ~PGABivd. 8,000 
La Quiota, CA 92253 1992 
Resort Hotel & Spa 
Education 
Education 
Education 
Design, Build & Maintaan State 
Highway System 
Mailing Service 
Bingo & Casano 
Manne Corps 
Logistics 
Department 
of Corrections 
Geographic Information 
System Software 
Enclosed 
Regaonal Mall 
Munacipal 
Government 
Acute Care Hosp11al 
Acute & Tertiary Health Care 
Hospital 
Newspapers, Pranting. 
Health Care 
Public Education 
Physicians 
Practice 
Management 
Resorts, 
Hospitality 
No 
Yes 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
Yes 
No 
No 
Yes 
No 
No 
No 
No 
No 
Yes 
Yes 
Yes 
Yes 
No 
No 
Yes 
No 
No 
No 
No 
No 
Yes 
No 
No 
Yes 
No 
No 
Yes 
Ye~ 
No 
Yes 
No 
No 
Yes 
No 
No 
Yes 
Yes 
No 
No 
No 
No 
Yes 
No 
No 
No 
No 
No 
Marketing Contact 
Title 
Annie Thttle 
Public Affairs Director 
Executive Office 
Kevin Peters 
Public Info. Officer 
Roy Southwick 
Media & Information 
Officer 
Ken Broam 
Director of Sales 
N/A 
Personnel Jobline 
(909) 276-7826 
Nancy Lavrusky 
Director of Purchasing 
Deborah Harris 
Chief, Public & Leg. Affairs 
N/A 
Jill Eaton 
Markeung Manager 
William M. Bokholt 
Public Affairs Officer 
Curtis L. Brown 
Communaty Resources 
Manager 
Karen Hurlbut 
Marketing Communications Mgr. 
Linda Griffith 
Marketang Manager 
June Durr 
Marketing & 
Pubhc Affairs Office 
Kamberly Hallhouse 
Admin. Dar. , Mkting & Comm. 
Kamberly Hillhouse 
Adman. Dir., Mkting & Comm 
Elhc Bcnncu 
Chief Program Director 
Joe Fn:dcr ackson 
V.P./Markcting 
Katha Sankey-Robanson 
Bus. Dev. Director 
N/A 
Marianne Baldwin 
Director of Marketing 
Sarah Suggs 
Dir. Corp. Communications 
Top Local Executive 
Title 
Phone/Fax 
E-Mail Address 
Dean R. Stordahl 
CEO 
(909) 825-7084/422-3107 
tunle.annie@med.va.gov 
Larry Witek 
Warden 
(909) 597-1821/393·8699 
Sharon Lindsay, ED.D. 
Superintendent 
(909) 674-7731/245·0084 
leusd.k 12.ca.us 
Tim Sullivan 
General Manager 
(760) 341-2211/341-1872 
Robert Hodges 
Superintendent 
(909) 307-5300/307-5312 
Dr. David Long 
Riv. Co. Superintendent of Schs. 
(909) 826-6530/826·6199 
dlong@rcoe.k 12.ca.us 
Doris L Wilson, Ed. D. 
Superintendent 
(760) 777-4200n71-8574 
Anne Mayer 
Distr ict Director 
(909) 383-6477/383·6822 
www.dot.ca.gov 
Benjamin Torres 
Plant Manager 
(909) 335-4303 
Ron Mastandrea 
General Manager 
(909) 864-5050/862-8890 
sanmanuel@sanmanuel.com 
Iogrld:E. Bergman 
Commanding Officer 
(760) 5.77·6061/577-6350 
bok.holtwm@barstow.ucmc.mil 
JoAnn Gordon 
Warden 
(909) 273-2903m6-1488 
Don Berry 
Director of Operations 
(909) 793-2853n93-5953 
Sam Catalano 
General Manager 
(909) 884·0 I 06/885·6893 
FmiWilsoo 
City Administrator 
(909) 384·5122/384·5703 
wilson _fr@\:a.san-bemardino.ca.us 
Bruce Satzger 
President 
(909) 887-6333/887-6468 
Steve Barron 
Pn:sid~nt 
(909) 881-4300/881-4546 
Donna Matney 
Hospatal Darcctor 
(909) 486·4470,4!!6·4475 
Marcia McQuem 
President 
(909) 782-7557n82-6034 
Truman Gates 
CEO 
(760) 323-6774/864·9577 
Colleen K. Gaynes 
Superintendent/Schools 
(760) 399-5137/399-1052 
John Goodman 
CEO 
(909) 799-18t8n96·04I7 
Michael S. Shannon 
Manager 
(760) 564-8000/564-8005 
webmaster@ kslmail.com 
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CAREER SERVICES 
Unstable Economy Means Mounting Pressure in the Workplace 
Majority ofToday's Human Resource Executives Say Stress Is "Significant" in Their Organizations and Are Finding Proactive Ways to Address It 
It's an issue in every work envi- executives in an organization." individuals into less stressful posi- stresses the importance of evaluating 
ronment. But with the unstable econ- The truth is, like stockholders, tion or out of the organization alto- prevailing leadership practices and 
omy of recent months, stress has board members and company lead- gether, if necessary. "Holding a per- considering if these practices actual-
risen to new levels in even the most ers, employees also want' to see son in a bad place for a long period ly enhance or detract from the 
functional and worker-friendly envi- results and feel empowered when of time can lead to crisis," he says. achievement of corporate goals. If a 
ronments, according to executives at they reach their goals. And they're "People also bring a lot of stress company's practices aren't helping 
leading career services firm Lee willing to work hard - and under from home to work, so if you see to propel it fmward, management 
Hecht Harrison. The reason why? In stress-to do so. "During hard times, someone on edge, you need to should consider how to change, if 
times of perceived crisis, stock.hold- people will try to work longer and address it before they experience a they need help, and if help should 
ers, board members and company harder, but they often fail to work breakdown in the workplace, which come from someone inside the 
leaders tend to put increased pres- smarter," emphasizes Oberlander. not only hurts them but the entire organization or from an external 
sures on employees to improve per- "People are in action mode from the organization. source. Here are some other ques-
fonnance, meet growing consumer moment they arrive at their de ks Companies can begin to deal tions for company executives to con-
demands, and reach company goals. each morning. The problem is that with stress in their workplace by ana- sider: 
The resulting stress, if not properly vision and power don't come from lyzing the situation in their organiza- What is our strategic thinking? 
addressed, can lead to major ail- action but from reflection. tion, strategizing how to move for- Where is our company going? 
ments in even the healthiest work Sometimes we're so busy that we ward and adapting an action plan. What is our mission? 
environments. don't have time to consider strategic This process should begin by What are our corporate values? 
According to an informal survey direction and power. There's a lot of acknowledging there is a problem, What leadership will it take to 
of top human resource executives, action, such as meetings and team that people are confused and frustrat- achieve our mission? 
stress in today's organizations has building, but it's often very unpro- ed about it and that the company What are our options? What are 
increased by a "fair" to "significant" ductive." In fact, another recent doesn't currently have an answer to the best ones? 
amount in recent months, with most study shows that 90 percent of peo- it. The next step for company execu- What are we going to do? 
citing "significant" stress in their pie in the workplace know what to tives should be to assess the organi- Which leaders will direct it? 
organizations. Executives who par- do, but only 5 percent are actually zation's leadership culture. Here are Who's responsible for it? 
ticipated in the survey named merg- doing it. " It 's clear that pushing hard- some questions worth considering: What assistance or support will 
ers and acquisitions, technology (or er does not produce results," he con- What is our current leadership these leaders need? 
lack of technology), changes in lead- firms. culture? Do we need executive coaching? 
ership, and high demand from upper It is also clear that companies How are we doing? While organizations can redirect 
management as driving forces who approach the unstable economy What's working and what's not? themselves to reduce stress levels in 
behind today's rising stress levels. In by cutting costs, cutting and merging How do our people feel about the workplace, there are also plenty 
fact, half of these executives work programs, and cutting people are our leadership? of ways for employees to do the 
for companies that have weathered often disappointed by the immediate Should we administer a leader- same. "You should exercise, eat 
stress-inducing mergers or acquisi- results they see. These can include ship culture questionnaire to find right, get plenty of sleep, and just 
tions during the past year. decreased morale, job security and out? simplify," advises Oberlander. "And 
While a certain degree of stress job satisfaction among employees Once a company has assessed its most importantly, try to be positive 
in the workplace can be positive, as who remain, not to mention the leadership culture, Oberlander and have fun." 
it soars above the optimum level in added pressure and stress brought on .------------------------------
today's organizations, many find by the e changes. To avoid the nega-
their employees enter a stagnation tive impact of a stressful workplace 
phase where their performance situation, executives who participat-
drops, and they adopt ineffective ed in Lee Hecht Harrison's informal 
actions, limiting behaviors and coun- survey suggest the following ways to 
terproductive attitudes. If not effec- address and manage stress inside 
tively managed, this stress can also your organization: 
lead to burnout, anger, resentment, Provide leadership develop-
frustration, depression and undesir- ment. 
able behavior, all major concerns for Increase communication efforts. 
today's organizations. "Employees Survey employees on issues to 
feel like pawns - the weakest players create an action plan. 
on the chess board," explains Dr. Implement multi-level/cross-
Robert Oberlander, senior vice pres- functional task forces to take pres-
ident, regional senior executive serv- sure off individual employees. 
ices, at Lee Hecht Harrison, who In addition, Oberlander recom-
spoke on the topic of workplace 
stress at a recent executive forum. 
"They have no control or decision-
making power, unlike high level 
mends that human resource execu-
tives identify people within their 
organizations who cannot handle 
high levels of stress and move those 
Caterers ... 
continued from page 17 
tence increased, so did his responsi-
bilities. 
Santana cooked for the opening 
of the Maruko Hotel and 
Convention Center in San 
Bernardino: Later, he cooked for 
Castaways Restaurant in San 
Bernardino under the direction of 
executive chef Don Cadiente. 
Cadiente was later offered a position 
as the executive chef for the L.A. 
County Fairgrounds. He accepted, 
and was so impressed with Chef 
Santana 's work that he recruited him 
as his executive sous chef. 
Santana wanted to prepare 
French cuisine and he served as 
executive chef at La Cheminee 
Restaurant m Ontario. Later, 
Santana accepted an offer to open 
and run his own kitchen at the 
Sundance Inn in Glendora. 
Throughout his career, Santana 
has participated in food shows such 
as: "Art a Ia Carte," "Taste of the 
Inland Empire," "Evening at the 
Plaza," and "Taste of the Town." 
He is a member of the Inland 
Empire Chefs and Cooks 
Association. 
And now, Santana is the execu-
tive chef at Impres..<;ions Catering, 
which he joined in 1991. "I consider 
my career as another form of art," 
Santana said. "Being a natural artist, 
I really love what I do." 
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pany Nam~ 
Address 
II Employees (IE) Nature of BusmeS!> Employee Sen tees: 
City, Stat~, Zip • Van or Carpool II Employees (Nationwid~) Yr. Est. IE 
• Health Club on Site 
• Daycare on Site 
Acute Care Ho~pttal, 24-hr. Maternity, Yes Riverside Commwa.lty Hospital 73. 4445 Magnolia Ave. 
Riverstde, CA 92501 
Morongo Unuled School District 
74. P.O. Box 1209 
Twentynine Palms, CA 92277 
1,104 
N/A 
1901 
1,032 
N/A 
1914 
K.iser FOUDdatJoa Hospital • Riverside 
75. 1 0800 Magnolia Ave. 
1,000 
30,000 
Rivers~de, CA 92505 
City of Corona 
76. 815 W. Sixth St 
Corona, CA 92882 
<;orou RqioDal Med. Ctr. 
77. 800 S. Main St. 
Corona, CA 92882 
Watson Pharmaceuticals, lac. 
78. 311 Bonnie Circle 
Corona, CA 91720 
Calilontia Steel ladustries, lac. 
19. 14000 San Bernardino Ave. 
• Fontana, CA 92335 
1989 
1,000 
N/A 
1896 
1,000 
1,000 
1992 
I ,000 
3,100 
1985 
955 
955 
1984 
Amtrak 950 
80. 7920 Lindbergh Dr. 24,000 
Riverside, CA 92508 1993 
VIctor Valley UaJoa HIP Scbool District 941 
11. 16350 Mohave Dr. N/A 
Victorville, CA 92392 1915 
ConsolidatM Frrightways 
82. I I 888 Mission Blvd. 
Mira lorna, CA 91752 
MnataiD Hixb Resort 
83. P.O. Box 3010,24510 Hwy. 2 
Wrightwood, CA 92397 
St. Mary Medical Center 
84. 18300 Highway 18 
Apple Valley, CA 92307 
850 
22,000 
1970 
850 
Seasonal 
N/A 
850 
N:A 
1956 
Alta Loma Elementary Sdtool District 806 
N/A 
1885 
85. 9340 Baseline Rd. 
Alta lorna, CA 91701·5821 
RMiands Community Hospital 
86. 350 Terracma Blvd. 
Redlands, CA 92373 
Tile Toro CoatpU)' 
87. 5825 Jasmine St. 
Riverside, CA 92504 
Parkview Comm. Hosp. Med. Ctr. 
18. 3865 Jackson Street 
Riverstde, CA 92503 
hdfkBeU 
lt. 3400 O:a1ral Ave., 1205 
Riverside, CA 92506 
Yellow Freilbt Syste.-
90. 2951 Lenwood Ave. 
Barstow, CA 92311 
GeodrtO Corpontioa 
fL A.cnllnltt- GI1Mip 
8200 Arlington Ave. 
Riverside:, CA 92503 
City of Pomoaa 
92. 505 S. Garey Ave. 
Pomona, CA 91769 
Fader M..tcallastnmle8ts 
tJ. 311 Couaa Cir. 
Corona, CA 91720 
Roadway Express 
94. 17401 Adelanto Rd. 
Adelanto, CA 92301 
800 
800 
1929 
800 
5,000 
1962 
750 
N/A 
1958 
750 
53,000 (Calif.) 
1876 
750 
N/A 
1930 
750 
23,000 
1952 
734 
N/A 
1888 
700 
1,700 
1985 
700 
26,000 
na 
ER/Trauma, Heancare Center No 
Orthopedrcs, Transpl., TCU, No 
OP and Acute Rehab, Home Health 
Publtc 
Schools 
Acute Care Hospital 
Municipal 
Government 
Acute Care Hospital 
Pharmaceuticals 
Steel 
Manufacturing 
Transportation 
(Reservation Office) 
School Dislrict 
Trucktng(fransportatton 
Skt Resort 
Acute Care Hosp11al 
Not-For-Profit 
Education 
Acute Car! 1losp11al 
Irrigation 
Hospttal Medtcal Center 
Telecommunications 
Freight 
Aircraft Components 
Municipality 
Manufacturer of 
Electric Guitars 
&: Amplifiers 
Motor Freight 
No 
No 
No 
Y~ 
No 
No 
Yes 
No 
No 
Yes 
No 
No 
Yes 
No 
No 
Yes 
Yes 
No 
Yes 
Yes 
No 
No 
No 
No 
Yes 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
Yes 
No 
Yes 
Yes 
No 
No 
Yes 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
Yes 
No 
No 
Yes 
No 
No 
No 
No 
No 
Marketmg Contact 
Title 
Ann Matich 
Director of Marketing 
N/A 
James Travis 
Area Marketing Dtrector 
Beth Groves 
Deputy City Manager 
Teri Ran~bury 
Dir., Mkting & Comm. Rei. 
Sara Swee 
Director, Corporate 
Communications 
Jim Wilson 
V.P., Sales 
N/A 
N/A 
Larry Fe! ix 
Division Sales Manager 
John McCony 
Marketing Director 
Randy Bevilacqua 
A.V.P. Marketing 
N!A 
Marcia Wtlliams 
Dtrector Public Relations 
J. locas10 
Executive Assistant 
Deborah Novcllino 
Markettng Director 
N/A 
Mtke Mooney 
D.C. Manager 
Curtis Reusser 
V.P., Bus. Acqutsition 
Noclia Chapa 
Asstst. City Manager 
N/A 
Jtm Ferguson 
Distrtct Sales Manager 
Top Local Executtve 
Title 
Phone/Fax 
E-Mail Address 
P. Ryan Rogers 
Pr~ident/CEO 
(909) 788-3000(788-3201 
Patricia Brown-Dempsey 
Dtstrict Superintendent 
(760) 367-91911367-0712 
Gerald McCall 
Sr. V.P./Area Mgr. 
(909) 353-4600/353-46 t I 
George Guayante 
City Manager 
(909) 736-2376n36-2493 
janbates@ci .corona.ca.us 
John Calderone 
CEO 
(909) 736-6240n36-6310 
Allen Chao, Ph.D. 
CEO 
(909) 270- I 400/270-1429 
watsonpharm.com 
C. Lourenco Goncalves 
President/CEO 
(909) 350-6200/350-6223 
kscbulty@califomiasteel.com 
Eugene Price 
Director 
(909) 789-7950(789-7867 
Dr. Patricia A. Mark 
Superintendent 
(760) 955-3200/245-3128 
Richard Johnson 
Division Manager 
(909) 681-4200/681-9612 
Kathee Taylor 
Human Resources Director 
(760) 249-5808/249-3155 
ktaylor@ mthigh.com 
Catherine Pelley 
President/CEO 
(760) 242-2.111/242-9750 
Dr. Sharon McHolland 
Superintendent 
(909) 484-515 J /484-5155 
alsd.k 12.ca.us 
James R. Holmes 
Pres tdent/CEO 
(909) 335-55051335-6497 
BUI Hughes 
V.P./General Manager 
(909) 688-9221 
Norm Martin 
President/CEO 
(909) 352-5400/352-5611 
markcting@pchmc.org 
Richard Porras 
Area Vice President 
(909) 680-8982!680-8994 
pacbell.com 
Mike Mooney 
D.C. Manager 
(760) 253-2937/253-6233 
JJ. Perez 
General Manager 
(909) 35t-5400/351·5031 
Severo Esquivel 
City Admimstrator 
(909) 620-2314/620-3707 
noua Mills 
Sr. V.P. Operations 
(909) 898-4000n344250 
T J . O'Connor 
Dtvtston Vtce President 
(909) 868-5210 
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. J.N.~N.P EMPIRE BUSINESS ~0-~.B~ALIDV..f..F. -~ . .P..HELPS, ~LC STOC~ ..  §.H . ~.~T .. . 
THE GAINERS THE LOSERS 
Top five, by percentage Top five., by percentage 
Company 
Modtech Holdings Inc. 
Current 
Close 
8.990 
13.680 
15.500 
25.940 
35.250 
Keystone Automotive I nels. Inc. (H) 
Fleetwood Enterprises Inc. (H) 
PFF Bancorp Inc. (H) 
American States Water Co mpany 
Beg. of 
Month 
6 .850 
11.950 
14.080 
25.000 
34.000 
Point % Change 
Change 
2.140 31.2 
1.730 14.5 
1.420 10.1 
0.940 3.8 
1.250 3.7 
Company 
Channell Commercial Corp. 
HOT Topic Inc. 
National RV Holdings Inc. 
Life Financial Corp. 
Kaiser Ventures Inc. 
Current 
Close 
4.480 
27.500 
13.700 
3.250 
12.400 
Beg. of 
Month 
5.440 
31.100 
15.000 
3.450 
12.850 
Point 
Change 
-0.960 
-3.600 
-1 .300 
-0.200 
-0.450 
%Change 
-17.6 
·11.6 
·8.7 
-5.8 
-3.5 
~ame Ticker 1!25!01 6/29/01 cc Chj.!. 52 Week 52 Week Current Exch:IDJ!l" 
American States Water Co. 
Channell Commercial Corp. 
CVB Financial Corp. 
Fleetwood Enterprises Inc. (H) 
Foothill Independent Bancorp 
HOT Topic Inc. 
Kaiser Ventures Inc. 
Keystone Automotive lnds. Inc. (H) 
Life Financial Corp. 
Modtech Holdings Inc. 
National RV Holdings Inc. (H) 
PFF Bancorp Inc. (H) 
Provident Financial Holdings (H) 
Watson Pharmaceuticals Inc. 
AWR 
CHNL 
CVBF 
FLE 
FOOT 
HOTI 
KRSC 
KEYS 
LFCO 
MOOT 
NVH 
PFFB 
PROV 
WPI 
Close Price Open Price Month High Lm\ PIE Ratiu 
35.250 
4.480 
18.950 
15.500 
12.950 
27.500 
12.400 
13.680 
3.250 
8.990 
13.700 
25.940 
23.950 
63.740 
34.000 
5.440 
19.200 
14.080 
12.500 
31.100 
12.850 
11.950 
3.450 
6.850 
15.000 
25.000 
23.260 
61.640 
3.7 
-17.6 
-1.3 
10.1 
3 .6 
-11.6 
-3.5 
14.5 
-5.8 
31.2 
-8.7 
3.8 
3.0 
3.4 
37.94 
15.50 
19.20 
16.42 
13.25 
38.20 
14.00 
14.22 
17.50 
12.50 
15.10 
26.40 
24.55 
71.50 
25.00 
4.12 
13.58 
8.10 
8.88 
13.70 
8.50 
4.56 
1.09 
6.06 
7.75 
15.75 
15.00 
42.25 
18.7 
9.5 
14.6 
NM 
11.5 
24.7 
6.9 
42.8 
NM 
12.2 
124.6 
11.7 
10.3 
53.6 
NYSE 
NASDAQ 
NASDAQ 
NYSE 
NASDAQ 
NASDAQ 
NASDAQ 
NASDAQ 
AMEX 
NASDAQ 
NYSE 
NASDAQ 
NASDAQ 
NYSE 
Notes: (H)-Stock hit 52-week high during the month, (L)-Stock hit 52-week low during the month, NM - Not Meaningful 
Five \lost Actin Stocks Monthly Summary 7/25/01 
Stock Month Volume 
Duff & Phelps, 
LLC 
Watson Pharmaceutical Inc. 
HOT Topic Inc. 
Keystone Automotive Jnds. Inc. 
Fleetwood Enterprises Inc. 
Kaiser Ventures Inc. 
D&P!IEBJ Total Volume Month 
10,736,500 
9,860,700 
3,433,900 
2,698,700 
856,100 
29,427,200 
Advances 
Declines 
Unchanged 
New Highs 
New Lows 
8 
6 
0 
5 
0 
One of the nation's leading investment 
banking and financial advisory organ-
izations. All stock data on this page is 
provided by Duff & Phelps, LLC from 
sources deemed reliable. No recom-
mendation is intended or implied. 
(31 0) 284-8008. 
Temecula Valley Announces the Opening of 
Their Fifth Full Service Office in El Cajon 
Temecula Valley Bank announced the open-
ing of their fifth full service office at 301 N. 
Magnolia Avenue., Suite 101 in El Cajon. 
The new 3,300 square foot office will provide 
current and new Temecula Valley Bank customers 
in East San Diego convenient access to the bank's 
full line of business and personal financial prod-
ucts and services. The office can easily be reached 
from the Interstate 8 east freeway off of the 
Magnolia exit. Hours of operation for the new 
office are 9 a.m. to 5 p.m. Monday through 
Thursday and Friday from 9 a.m. to 6 p.m. 
With over 20 years of experience, Tom Ivory 
and Tim McDougal have joined the bank to man-
age the bank's new full service office in El Cajon. 
A-; executive vice president/regional area manag-
er of East San Diego County, Ivory will be 
responsible for the daily regional operations for 
East San Diego County. A-; senior vice presi-
dent/branch manager, McDougal will be responsi-
ble for managmg the branch office. Teri King will 
join Ivory and McDougal as vice president, man-
ager of branch operations. 
"The continued growth in East San Diego 
County provides us with an opportunity to enter 
into a new growth market and to introduce our 
unique style of relationship banking to business 
customers in El Cajon," said Stephen H. 
Wacknitz, president and CEO. 
Temecula Valley Bank is an $145 million 
commercial bank serving the Inland Empire com-
munities and North and East San Diego County. 
Temecula Valley Banks' common stock is traded 
OTC with the stock symbol TMUL.OB and the 
banks' Internet Web site can be reached at 
www.temvalbank.com 
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Messenger/Courier Services Serving the Inland Empire 
Company Name 
Addnss 
City/State/Zip 
Ualted Parcel Service 
1. 2930 Inland Empire Blvd. 
Ontario, CA 91764 
U.S. Postal Service 
2. 4150 Chicago Ave. 
Rivers1de, CA 92507-9998 
U.S. Postal Service 
3. 390 W. 5th SL 
San Bernardino, CA 9240 1-9998 
Staff: 
Inland Empin 
Co. Wide 
7,400 
330,000 
476 
797,795 
355 
797,795 
N & L Logistics 94 
4. 5401 E. Jurupa St. 94 
Ontano, CA 91761 
Air & Surface Couriers 88 
S. 2900 Adams II 0 
Riverside, CA 92607 
Emery Worldwide 65 
6. 1590 Arch1bald Ave. 7,800 
Ontano, CA 91761 
AJrlNmae Express (Sky Courier) 36 
7. J 500 Archibald Ave. 20,680 
Ontario, CA 91761 
A - M Couriers 35 
8. P.O. Box 4252 38 
Ontario, CA 91761 
lllter County Businas Mail (ICBM) 25 
!). 783 Palmyrita 100 
Riverside, CA 92507 
Action Air Express 
18. P.O. Box 4058 
Ontario, CA 91761 
QU:k Sllnr M~ SerYke 
Jl. P.O. Box 44S6 
Ontuio, CA 91761 
Rapid Express 
12. P.O. Box 4252 
Ontario, CA 91761 
Goie ._... Me11 1en 
u 961 Primrole La. 
Corooa. CA 92880 
Aaytime Messeqer Service 
14. 961 Prime rose Ln. 
Corona, CA 92880 
Feclenl Expras 
15. P.O. Box 727, Dept. 1841 
Memphis, TN 38194-1841 
10 
10 
5 
5 
4 
45 
3 
3 
3 
3 
na 
98,000 
Ran~, .J h Inland IIIIJ'"' \Ia// 
Headquarters 
Yr. Est. 
Allanta, GA 
1907 
Washmgton DC 
1853 
Washington, DC 
1853 
Ontario, CA 
1987 
Thsun, CA 
1983 
PaloAIIo, CA 
1946 
Scanle, WA 
1946 
Ontano, CA 
1983 
Santa Ana, CA 
1984 
Ontario, CA 
1994 
Ontario, CA 
1990 
Ontario, CA 
1984 
Corona, CA 
1998 
Corona, CA 
1999 
Memphis, TN 
1973 
II of Vehicles: 
Inland Empire 
Co. Wide 
1,100 
150,00 
1,074 
192,900 
716 
192,900 
50 
50 
65 
79 
75 
na 
103 
13,265 
35 
38 
85 
165 
9 
9 
5 
5 
49 
52 
3 
3 
3 
3 
na 
31,000 
lntnl. Delivery? 
Parcel Delivery? 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
No 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
No 
Yes 
Yes 
Yes 
N/A 
(Process Server) 
Yes 
Yes 
No 
Yes 
No 
Yes 
Yes 
Yes 
24 Hr.? 
Overnight? 
Rush? 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
N/A 
Yes 
Yes 
Yes 
No 
No 
Yes 
No 
No 
Yes 
Yes 
Yes 
No 
Top Exec. 
Title 
Phone/Fax 
E-Mail Address 
Tom Campbell 
CEO 
(909) 948-8200/948-7855 
James E. Owens 
Postmaster/Riverside 
(800) 275-8777 
Garry L Miller 
Postmaster/San Bernardino 
(800) 275-8777 
Larry Broy 
President 
(909) 390-5566 
Paige Cotcamp 
CEO 
(909) 358-0405/(714) 832-0995 
info@airandsurface.com 
Joe Snedeker 
General Manager 
(800) 443-6379/(909) 3~363 
Dan O'Rourke 
District Field Service Manager 
(SOO)AIRBORNE/(909) 605-2033 
Lynette Pasley 
Owner 
(909) 923 -I 000/94 7-0507 
Jill Allen 
Branch Manager 
(909) 784-1600/684-9970 
Tom Delaney 
Owner 
(909) 476-7126/476-7127 
aairexp@aol.com 
Susan Jolley 
Owner 
(909) 947-3525/947-6199 
quicksilver@gsms.com 
Larry Pasley 
President 
(909) 923-1000/947-0507 
Stn'e I. P•ll 
President 
(909) 735-7978/340-9810 
Steve I. Pam 
President 
(909) 735-2199/340-98 10 
Fredrick W. Smith 
Chairman/CEO 
(800) 238-5355 
N/A. = Not Applicable WND = Would Not Disclose na = not available. nre mforma//0/1 '" th~ abov~ lrst was obtamed from the compames listed. To the best of or1r k11ow/edge the mformat/0/1 supplird is 
accurate as of press tune. Whrle t!l'ery effort is made to ensure the accuracy a11d tlrorough11ess of tire IISI, omiSS/0115 a11d typographical errors sometimes occur. Please send corrections or additio11s on com-
pally l~tterheod to: The Jnlond Emprre Business Journal, 8560 Vineyard Ave. Sulle .~06. Rancho Cucamonga, CA 917.10-4352. Researched by Jerry Strauss. Copyrrglu 2001111land Emp~re Busin~ss Journal. 
1 he Booh. ol I i-,t, ;1\ ailahll· o11 l>i-,h.. Call 'JU'J--'X-'-9763 ot· Do\\ nload '\o\\ fnnn \\ \\\LTopJ.i,l.ntlll 
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Interpretation of the Tribal State 
Gaming Compact Causes Concern 
Expressing concern over the 
process by which the· state of 
California is interpreting the 
Tribal State Gaming Compact 
without consulting with the tribes, 
two Southern California tribes, the 
Pechanga Band of Luiseno 
Mission Indians and the San 
Manuel Band of Serrano Mission 
Indians, have invoked section 9.1 
of the compact, requiring the gov-
ernor to meet and confer in good 
faith with the tribes. The Tribal 
State Compact clearly establishes 
the principle that where either 
party has disputes regarding the 
compact, they must fi rst be sub-
jected to a process of meeting and 
conferring to resolve those differ-
ences. The compact cannot be 
altered unilaterally or substantive-
ly reinterpreted by either party. It 
is a government-to-government 
agreement between equals where 
each is expected to abide by the 
terms and conditions of the com-
pact. 
This is the first time that a~ 
tribe has invoked section 9.1 of the 
compact. Governor Davis and the 
tribes signed the compact in 
September 1999. The tribes took 
this extraordinary step, according 
to San Manuel Chairman Deron 
Marquez, "because the s tate took a 
series of unilateral actions forget-
ting that the compact was an 
agreement between two sovereign 
governments. No American likes it 
when he or she is subject to arbi-
trary government action. What's at 
stake for Native Americans is 
nothing less than our ability to 
govern ourselves and be self-
reliant. We have an agreement 
with the state and now the state is 
trying to exercise authority over 
the tribes- without following the 
process established in the com-
pact. We are seeking, by this 
action, to enforce the compact and 
ensure that the tribes and the state 
follow its terms." 
Mark Macarro, Pechanga trib-
al chairman, declared, "We cannot 
continue to ignore the s ituation. 
We need to take these issues to the 
governor. The compact imple-
ments the overwhelming senti-
ment of the California electorate in 
two separate statewide elections 
authorizing gaming on reservation 
lands. It supports the principle of 
Indian sovereignty on Indian lands 
and calls for cooperation by tribal 
and state governments through 
good faith meetings, conferring 
together to resolve outstanding 
problems and to fully implement 
the compact. 
But in a number of vital areas, 
good-faith meetings and confer-
ring have not taken place. The 
state has gone its own way, clearly 
violating the compact's terms by 
not including the tribes in the 
process of making decisions about 
interpretations of the compact lan-
guage. The state is making unilat-
eral changes as if it is the only 
party to the compact. If the tribes 
tried to change or reinterpret its 
provisions in the compact, the 
state wouldn't waste a minute in 
accusing us of violating the terms 
of the compact, terminating it or 
seeking to close us down." 
The state's failure to carry out 
the terms are primari ly related to 
the unilateral decisions it has made 
and specifically include the fol-
lowing: 
1. The state's failure to distribute 
revenue sharing funds to non-com-
pact tribes. Revenue sharing was 
an important feature of the com-
pact , intended to share revenues 
generated through Indian gaming 
with all tribes in the state. The 
state's fai lure to distribute the rev-
enue means that non-compact 
tribes have been waiting for more 
than one year while the state con-
tinues to hold over $40 million for 
d istribution. 
2. The state's unilateral imposition 
of a methodology for calculating 
payme.nts into the Revenue 
Sharing Trust Fund by compact 
tribes. This has delayed imple-
mentation of revenue sharing to 
non-compact tribes. 
3. State interference with tribal 
gaming agencies, undercutting the 
continued on page 46 
Coca-Cola Foundation Gives 
College Students "The Real Thing" 
Two college students who have 
lived near the Cabazon Reservation 
for much of their lives are getting an 
extra educational opportunity this 
summer - made possible by a part-
nership between the Cabazon 
Band of Mission Ind ians and 
The Coca-Cola Foundation. 
" It is one thing to learn 
out of books," says Eduardo 
Garcia, "and it 's something 
else to have hands-on experi-
ence." 
Garcia and John Gonzalez 
are spending their summer 
working for the tribal govern-
ment in the Public Affairs 
Department. 
Upon graduation, Gonzalez plans 
to attend law school. He eventually 
wants to become a law professor. His 
other interests include: writing (he 
has written short stories and poems 
Garcia was born in Indio 
and has been a resident of 
Coachella for 23 years. He 
will be a senior at the 
University of California, 
Riverside, this fall, majoring in 
political science with a minor 
in ethnic studies. His future 
plans are to attend graduate 
school "back East" and study 
political science. Law school 
Thanks to a partnership between the Cabazon 
Band of Mission Indians and The Coca-Cola 
Foundation, John Gonzalez, left, and Eduardo 
Garcia are spending the summer working for the 
tribal government in the Public Affairs 
Departmelll. 
is another option. Ultimately, he 
would like "to come home" and 
become a college professor. 
Garcia quickly discovered his 
interests mirrored on the Cabazon 
Reservation , where the sovereign 
rights of indigenous peoples is a pri-
ority issue. In March, -Garcia was a 
member of a delegation to support the 
"Zapatistas" in Mexico City. He was 
pleased to discover a report on his 
delegation's trip by UCR professor 
Maria Anna Gonzales in the June edi-
tion of The Cabazon Circle. 
In late July, Garcia participated in 
a student exchange program to Cuba. 
But for most of the summer, he has 
helped coordinate visits of dignitaries 
to the Cabazon Reservation and is 
involved with other government proj-
ects. 
Gonzalez will be a junior at 
California State University, 
Northridge, this fall. He has a double 
major - political science and 
Chicano studies - and a minor in 
history. Born in San Diego, he now 
resides in Coachella and is a graduate 
of L1 Quinta Htgh School. 
and is working on a novel), baseball 
("Go, Red Sox!") and travel. 
The two young men have devel-
oped a camaraderie and Gonzalez 
was persuaded by Garcia to join the 
trip to Cuba. 
The Coca-Cola Foundation aims 
to provide youth with the educational 
opportunities and support systems 
they need to become knowledgeable 
about the world in which they live 
and better able to give back to their 
communities. Education is a funda-
mental means to help individuals 
reach their full potential. The founda-
tion, by committing its resources to 
education, can help to address soci-
ety's greatest educational challenges 
and provide quality learning opportu-
nities. 
Soon-to be college senior Garcia 
is a great spokesman for Coca-Cola, 
and not just as someone who drinks 
soda. 
"It is important that we encour-
age our youth to go on to college," 
says Garcia. ''We also need to empha-
size the importance of doing well 
early on so that one can be prepared 
for college." 
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Centennial First Financial Services Announces Quarterly Earnings 
Centennial First Financial 
Serv1ces, parent company of Redlands 
Centennial Bank, announced its per-
formance for the second quarter of 
2001. Earnings for the quarter ending 
June 30, 2001 were $236,000 com-
pared to earnings of $220,000 for the 
second quarter of 2000, representing a 
7 percent increase. Undiluted earnings 
per hare were 33 cents for the current 
quarter compared to 30 cents for the 
same period last year. Year to date 
earnings through June increa ed 6 per-
cent from $394,000 in 2000 to 
$418,000 in 2001. 
Total loans increased $11.7 mil-
lion, or 21 percent, to $67 million 
from June 2000 to June 2001. 
Depos1t~. at $101 million, represent an 
increase of $20.2 million, or 25 per-
cent for the ~arne period. Total assets 
increased 24 percent, or $21 million, 
to $109 million from June 2000 to 
June 2001. 
Douglas Spencer, president and 
CEO, stated, "Our results reflect our 
commitment to sound financial strate-
gy combined with a focus on customer 
relationships and shareholders. We 
will continue to build a customer-cen-
tric company and continuously review 
opportunities and services that will 
benefit them and create long term 
value for our loyal shareholders." 
In a signed Definitive Agreement, 
the company announced in December 
1ts planned acqui~ition of Palomar 
Community Bank in Escondido. The 
company is in the process of raising 
$6 million in capital to facilitate the 
$10.5 million cash transaction expect-
ed to be completed in August 2001. 
Spencer stated, "The synergy between 
these two dynamic community banks 
will provide increased benefits to 
shareholders of Centennial First 
Financial Services as well as cus-
tomers of Redlands Centennial and 
Palomar. The combined resources will 
provide an expanded base of service 
and product capabilities, as well as 
provide a springboard for future 
expansion." 
Currently a one-bank holding 
company, Centenmal First Financial 
Services was formed in December 
1999 as the parent company of 
Redlands Centennial Bank, which has 
provided banking services since 
August 1990. The company operates 
its main office and construction divi-
sion in downtown Redlands, a full-
service branch in Brea and an SBA 
loan production office in Santa Ana. 
· MBA/Executive Programs in the Inland Empire 
Listed A lplwbeticttlly 
Namt J'rovllm Olftrtd Faculty to Studtnt Ratio T)1Jt oflrtslitulion Thibon & F m: On CarJ1ll1l Rm. & Boord A>. Gnd. Stw1q say. Top Local Enruti>r 
Addms MB.<\IEori. I F uiJ llmt Facully Ytar Foundtd M 8A l'rol.: CA Rts.JNon-CA RtS. IYrs. Wk. Exp. Rtq. for MBA Program Thlt 
Ory/Siai('Zip Exrcudvf/Fnri. I 1'211 Timt Farully Extc. l'rol·: CA RtSJNon-CA Rts. AdmiUanct E.nrutitt Prouam Pboot/Fax 
E-MaiAddms 
CaiWonUa Bapcis& UU.enily Yes/49 1.18 CbriSiian 42 UOJts - S 15.2881Same N/A N/A Gail Roaveaux 
8432 Magnol.a A~. No 7 ubcraiMs N,A O~t. of Grad. Svcs. 
RM;rside, CA 92504 5 1950 (909) 343-4249/343-5095 
gradservtee@calbaplist.edu 
CaiPoly,P_. Yes/458 1:12 State Umverstty S1,9W per Year/S7.168 per Year N/A N/A Or. Eric J. Mruugblin 
380 I \\est Temple Ave. Yes/156 110 1938 $5,200 per Year for Pro. MBA Program 2Years D~t. of Grad Stud1es 
Pomona. CA 91768 (Pro. MBA Program) 30 Managcnal Superv•sory (909) 869-236318694559 
Pro[as10nol MBA program contan Andre.,_ Truong (909) 869-1551·869-4559 pmba(!! csupomonaedu 
Cal SIMr Uaiv, S..lknl. YC!\1300 1:18 Swte $2.000 per Ycar/S7-10,000 N/A Sue Grteol~ld, D.B.A 
5500 Univcn.aty P.ukway Yes 71 1972 $9,800 for 2-Year Progr.1m S Years ~ MBAOm!etor 
(Rancho Oicamooga Campus) 0 Managerial Experience (909) 880-5703!880-7582 
San Bem.vdano, CA 92400 sgreenfe@.csusb.edu 
Cal SUte Ulliv, SaD MMros Yes.' I 50 1:16 St.1te Uruvers1ty SS.OOO'S 12.000 N/A $62.000 Ktitb Butkr 
San Marcns. CA 9W9(H)OOI No 30 1989 (+Books. Par~mg. Catered J.unchcs) 3-5 Years N/A Manager. MBA Operauon 
5 N•A (760) 750-4267{750-4263 
mba@csusm.edu 
La Silrn U..mnMy• Ye;l37 1.10 Pm·ate $12,501 $9,362 S35.000 UzlttteNortoa 
4700 Picra: St. No 4 1922 NIA N/A N/A Human Reoource O~tector 
.RiYasidc:. CA 9251 ~-8247 6 (800) 874-5587/(909) 785-2901 
PtUr F. DrtKk« Yesf'..20 1;9 Private S 1.000 per Umt N/A $73.000 Comelis de KJuyver 
Gndute Sdlool or MpuiL Yes/200 15 1925 $1 ,146 per Umt 8-10 Year.. $250,000 Henry Y Hwang Dean 
Clamnoel GndiUIIe U.n-ft'5ily 32 (909) 607-7811/607-9104 
I 021 N Dartmouth Ave.. Oaremont. CA 91711 drucker(g'(:gu.L"<lu 
u.)wen~y otl..a v- Yes/900 1:14 Pnvate S405 per Unit NJA N/A Venae Orr 
19501111rd St. No 15 1891 N/A N/A N/A Dean. Sch. Bus. 
La Verae, CA 91750 172 (909) 593-3511 ext4216 
orrv<[11lv.edu 
UU.enily ol Rda_. Yes/439 1:16 Pnvate S425 per Um\!Same N/A $51.700 ~ry Boyce 
1200 ~ CoiiOCI Ave. No 29 1907 N'A 5Year.. N/A Dean 
Redlands. CA 9?-.374 275 (909) 793-21211335-4076 
v . ., c.., RJwndde Yes/1~ 1:18 Stale S I, 700 - $5,1 00 per Quarter N/A $51 .700 Doll [)y~ 
~Gnd. b. oiMpl& Yes/110 33 1950 $2,400 • $2, 7!XJ per Cour..e N/A N/A Dean 
Alltl:IDI Hal 5 (909) 787-0329{787-3970 
Riwllidc, CA 92S21 ~a.ucr . .w 
UU.tnily ol Pllonix• Yes/153 1:18 Pnvate $372 per Umt N/A N/A jtaDDe Locbart 
337 Nonh Vmey.d Ave .• Sle. tOO No 7 1976 N/A MBA-3 N/A Campus Dmx:tor 
162 (800) 888-1968 Ontano, CA 91764 (909) 937-2424 
jglochar@'opollogrp.cxkl 
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Leading Recruitment Experts Agree That £-Recruiting Is No Panacea 
Internet Redefines Hiring Process-But Not at the Executive Level 
With corporate layoffs forcing 
many executives to -;cramble for 
the first lime in years, bringing 
record traffic to e-recruiting sites 
like Monster.com where anyone 
can troll the Internet for new oppor-
tuni ties, now might be the perfect 
time to punch up that resume and 
join the ranks of the ' passive' job 
seeker by posting it online, right? 
"Absolutely the wrong move 
for a senior executive," says Mark 
Jaffe, principal of Wyatt & ·Jaffe, 
recognized by Execwive Recruiter 
News as one of the 50 leading 
retained search firms in North 
America. "Continue doing your job 
brilliant ly. Keep developing your 
network of contacts. But don ' t 
make yourself look cheap. If you're 
really that good, we'll find you." 
Online recruiting has profound-
ly changed-and enhanced-the 
dynamics of the American job 
earch, resulting in a more sophisti-
cated, streamlined corporate hiring 
process and allowing individuals 
much broader choices in navigating 
their careers. Despite the economic 
slowdown, thee-recruiting industry 
burns white hot: analysts Hunt-
Scanlon project revenues to top $8 
billion by 2005. 
But what about the widely 
advertised claims of e-recruiting 
sites that offer to match talented 
executives with the jobs they've 
always v.anted? Futurestep.com 
says it has " thousands of the 
world's most sought-after jobs." 
ChlefMon-.,ter.com calls itself " the 
definitive career resource of senior 
executives." And LeadersOnline. 
com urges corporate managers to 
"manage your career more effi-
ciently by regi ·tering. " 
"At the end of the day, true 
executive recruitment is done at the 
relationship level - and nothing 
will ever replace that," says Jack 
Van Berkel, senior vice president of 
Human Resources for Gateway Inc. 
"The Internet is great for active 
job eekers," Jaffe adds, "but onl ine 
job boards don't pave the way to 
the boardroom. We 're paid to find 
the people who aren't looking. C-
leve! search - CEO, COO, CFO 
and so on - is far more complex 
than just sourcing candidates. An 
executive recruiter's greatest value 
is in assessing client needs and 
evaluating the human capital to 
meet those needs." 
Jaffe says executive recruiting 
has been optimized by technology, 
but cautions that posting a resume 
online could sabotage even the 
most promising of management 
careers. "At the risk of sounding 
like a Luddite, what concerns me is 
the highly seductive message that 
there's an enormous 'hidden job 
market' out there and that corpora-
tions have fundamentally migrated 
to e-recruitment for top-level man-
agement search. othing could be 
further from the truth." 
There is also serious question 
whether online registration and 
similar initiatives targeting senior-
level executives provide compara-
ble value to clients for what is 
essentially the same price a tradi-
tional retained search. "At the C-
leve!, the Internet is a powerful 
front-end radar screen - nothing 
more," comments Ed Harms, for-
mer SYP of Sales at 
CareerEngine.com. "Anyone who 
relies on databases exclu ively is 
doing a huge disservice to their 
client ." Most hiring managers 
realize that onl ine postings work 
effectively for attracting entry-level 
and middle-management candi-
dates, but are no panacea in the war 
for executive talent. " E-recruitment 
is nowhere close to a turnkey solu-
tion for C-level searches- or even 
for positions an echelon below," 
says Harms. 
The greatest risk in hanging 
your resume out in public- with or 
without your name attached - i 
that it may communicate neediness, 
or even desperation. " Better to 
package yourself as a person who 
has something to offer the world, 
than a person who wants something 
from it," Jaffe concludes. "My 
father used to say that if you want 
people to think you're smart, hand 
out free samples." 
More information about H)>att & 
Jaffe can be found at www.wyatt-
jaffe.com. 
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Hemen G. Stark 685 Corrections No Michelle Lee XavlerRuiz 
95. Youth Correctional Factllty N/A No Administral ive Asst. Superintendent 
15180 E. Euclid Ave. 1959 No (909) 606-5000/606-5001 
Chino, CA 91710 
Rene Moret North American Med. Mgt.-Califomia 650 Phys1cian No David Mellenhine 
96. 3281 E. Guasll Rd., Ste. 700 N/A Praclice No Director of External Affairs Regtonal V.P. 
Onlario, CA 91761 1983 Management No (909) 605-8000/605-8031 dmel l@nammsocal.com 
Naval Surface Warfare Center 629 Government Yes Cdr. Jeffrey Taylor Cdr. Walter Wrigbt 
97. Corona Division 707 U.S. Navy Yes Executive Officer Commanding Officer 
P.O. Box 5000 na No (909) 273-5 1231273-4205 
Corona, CA 92878·5000 wrightwj@corona.navy.mil 
Tbe Westin Mission Hill Resort 600 Resort Yes Richard Harper Bunty Ahamed 
98. 71333 Dmah Shore Dr. 170,000 No Dtreclor of Sales/Markeling General Manager 
Rancho M~ragc, CA 92270 1991 No (760) 328-5955n70-2173 
ranch@'west1n.com 
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tatter~· Be~t Entertainment Bet~· S E 1 S 1 · 1 1 1 d E · B · J 
· - . ar tat er 1st 1e n an mp1re us10ess ournal entertainment critic and reporter and 
haY bee_n the entertalllme/11 eduor of the "Inland Empire TV News" for the last fil ·e years. He has reported the Inland Empire 
enterta/1/m~nt scene for more rhan 30 years and is also an accomplished stage and TV actor, as well as an intemationally-
kno~vn magJCIWI and mentalist. Check om his entertainment Website at www.StatlerTVcom or www.tra1•eltrends. ws. 
Claremont's Candlelight Pavilion Presents "JOSEPH!" 
by S. Earl Statler 
For a delightful romantic 
evening of theatre, you should try 
Ben D. Bollinger 's Candlelight 
Pavilion Dinner Theatre 1n 
over the years and have alway been 
delighted with the quality of the 
restaurant operation and the profes-
sionalism of his regional theatre 
offering .. 
The operation of the 
Candlelight 
Pavilion is a family 
affair for the 
Bollingers! Ben 
(father) is producer 
and CEO. Mic 
( on) is vice presi-
dent and general 
manager, and Mark 
(son) is manager 
and CFO. 
"Joseph and His Amazing Techmcolor Dreamcoat ··play-
ers -Photo courtesy of the Candlelight Pavilion Dinner 
Theatre. 
The cur-
rent production, 
running through 
Sept. 16, is "Joseph 
and His Amazing 
Claremont. 
The food is GREAT and Ben's 
live theatre productions are first-
class professional theatre. I have 
seen many of Ben 's productions 
Technicolor 
Dreamcoat." 
Andrew Lloyd Webber, com-
poser of such hits as "Evita," 
"Cats," "Jesus Christ Superstar," 
"The Phantom of the Opera" and 
"Sunset Boulevard," and Tim Rice, 
the lyrici. t for "Evita," "Chess" and 
"The Lion King," bring you another 
monster hit with 
ing. We might have to wait a year or 
two for the best of Broadway to 
make it to California! This time the 
this splashy, upbeat 
re-telling of the bib-
lical story of Joseph 
and his 11 brothers. 
With a pastiche of 
musical styles, 
including pop, rock 
'n roll (a Ia Elvis); 
disco (complete 
with hell bottoms); 
country western 
(Yee-haw!) and 
many others, there 
is something for 
everyone. This all-
new production has 
wowed audiences 
worldwide with its 
non-stop energy, 
fun, 
laughs, and sheer 
Alan Campbell and Holly Cruikshank in Contact, the 2000 
Tony Award-winner for Best Musical. "Contact," choreo-
graphed and directed by Susan Stroman, will be presemed 
at the Ahmanson Theatre July 8 through September 2 
2001. • 
spectacle, but also 
holds a positive message for your 
whole family. "Joseph" is sure to be 
a sell-out as it has been at theaters 
worldwide, so be sure to order your 
seats early for this production. 
Dinner and show prices run 
between $33 - $67. Shows run 
Thursday, Friday and Saturday 
evening,<,: Dinner seating at 6:00 
p.m.; curtain R: 15 p.m. Saturday, 
Sunday and selected Thursday mati-
nees: Luncheon seating at I I a.m.; 
curtain 12:45 p.m. Sunday 
evenings: Dinner ,<,eating at 5 p.m.; 
curtain 7:15 p.m. For information 
and re,<,ervations, call 909-626-
1254. 
Broadway's Best Now in SoCal 
Southern California summer 
theatre ..,eason has two productions 
that I want to bring to your atten-
tion: "Contact" and "Kis.., Me, 
Kate." Both shows come to SoCal 
from their Broadway runs. 
Quite often, the We,<,t Coast gets 
Broadway',<, best years after they 
have opened on the East 
Coast. Both of the above mentioned 
shows are wonderful and worth see-
wait was worth it! 
"Contact" at the Ahma nson. 
One of the most unique theatri-
cal productions being presented in 
the Southern California area is 
"Contact" and it is playing at the 
Ahmanson Theatre in the L.A. 
County Music Center through 
September I. "Contact" is three 
sensual stories, told entirely thro ugh 
dance about people in the wild pur-
suit of love, performed by 24 
dancer/actors to a wide range of 
music from Stephane Grappelli's 
rendition of Rodgers & Hart 's "My 
Heart Stood Still," - to pieces by 
Grieg, Tchaikovsky and Bizet - to 
Robert Palmer, Dean Martin, The 
Beach Boys and TI1e Squirrel Nut 
Zippers. A CD containing music 
from "Contact" is now available 
from RCA Victor. 
When it opened last year at 
New York's Lincoln Center 
Theater, it was hailed by Time 
Magazine for "kicking the dust off 
a tired old Broadway." Syndicated 
columnist Liz Smith called 
continued on page 46 
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EXECUTIVE TIME OUT 
Maui, Isle of Enchantment and Spirit ... the Magic Island 
by Camille Bounds, travel editor 
Think Hawaii and images of 
romance, blue skies, and glorious 
weather float across the mind. 
Midway across the Pacific Ocean, 
there lies a chain of islands called 
"Hawaii." Two thousand miles of 
ocean from our mainland, with no 
continental coast between, these 
small bits of land appear offered to 
the sky by water, and pressed to the 
earth by stars. 
The hours come and go at a tidal 
tempo. Here, civilizations of 
Occident and Orient merge under 
the tropical influence of the 
Polynesian culture. 
T he legend of Maui 
A short flight from Honolulu or 
Hilo, the volcanic island of Maui 
rises from the spewing of the vol-
cano Mauna Loa. Named for the 
mischievous demigod who - as 
legend tells - used his fish hook 
and cunning to pull up the ocean bed 
to form the islands, and who stunned 
and crippled the sun so it would 
move slower and the days would be 
longer. Then, the natives of the leg-
end could have more daylight to 
enjoy their already idyllic life even 
"The Banyan Tree" at I he Ritz-Carlton. 
more. The legends of Maui, the 
maverick of the Hawaiian gods, are 
fascinating and are recommended 
reading for anyone who enjoys 
delightful fantasy. 
T he best beaches 
The 700-plus square miles of 
Maui include Haleakala, a 10,023-
foot dormant volcano that chal-
lenge bikers to float down her side 
in a glorious rush of excitement and 
glee. The second largest island in the 
Hawaiian chain lures more than two 
million travelers annually. With, 
arguably, the besl beaches found 
anywhere on the planet offering all 
the water sports imaginable; a front 
seat for whale watching, and a cul-
ture that holds to the past in some 
areas, while 21st century technolo-
gy envelops parts of the island for 
those that have the need to be on the 
fast track no matter where they are. 
"The Valley Isle" 
The island is made up of two 
volcanoes - Pu' u Kakui (5,788 
feet) and the enormous (and to the 
Hawaiians, holy) Haleakala (10,023 
feet). One is extinct and one dor-
mant. They both erupted millenni-
ums ago and formed one island, cre-
ati ng a valley between the two ... 
thus Maui is known as "The Valley 
Isle." 
Upscale destinations 
With top-of-the-line resort des-
tinations that have set new standards 
for luxury, the call for the traveler 
who i looking for an upscale vaca-
tion with all the stops pulled comes 
from Maui. 
The ultimate in luxury 
For the ultimate in luxury, find 
yourself at· the Ritz-Carlton, 
Kapalua. Wend your way 10 miles 
north of Lahaina to the luxurious 
award-winning Kapalua resort that 
encompasses all that is an A-ticket 
ride to relaxation, service, and any 
amenity you can think of in a 
beach front golf and tennis commu-
nity- the world 's only Audubom 
Heritage resort. Ironwood and cen-
tury-old Cook pines and three 
championship golf courses sur-
round 50 acres of prime property 
of the distinctive AAA Five 
Diamond-rated Ritz-Carlton, 
including a nationally acclaimed 
prime white sand beach that over-
looks the island of Molikai in the 
near distance. 
A feel ing of home 
The "Lei" greeting upon arrival 
sets the tone. The well-tuned staff 
anticipates your needs. Your car is 
parked and your bags whisked to 
your room in the time it took to 
inhale the sweet air and admire the 
rainbow that seems to be welcoming 
only you. The pleasant, comfortable 
lobby gives a feeling of home, while 
a storyteller weaves a tale of the 
island to fascinated guests. The feel-
ing and meaning of aloha is abun-
dant and sincere. 
Beautifully appointed guest 
rooms or elegant, oversized suites 
with spa-
cious lanais 
and large 
marble 
bathrooms 
are your 
choices. A 
pecial club 
level floor 
that pam-
pers the 
guest with 
upgraded 
se rv ices 
and ameni- The Ritz-Carlton, Kapalua. 
ties is 
accessible by a specially pro-
grammed key that unlocks the eleva-
tors to the eighth floor. 
Included is the Club Lounge 
that offers appealingl y presented 
continental breakfasts; mid-day 
snacks; afternoon Hawaiian teas; 
evening cocktails and hors d'oeu-
vre·, and late-evening chocolates 
and cordials. If you come in a little 
late, the superb Club Lounge staff 
will happily have a delightful nack 
materialize just for the asking. A 
personal morning wake-up call is 
accompanied with pungent 
Hawaiian coffee and new. paper 
upon request. 
Award-winning restaurant 
The award-winning Anuenue 
Room tantalizes with Hawaiian-
French cuisine, while The Banyan 
Tree offers "Eclectic Pacific Cuisine 
with a Hawaiian Twist," and 
includes stunning views of the 
Pailolo Channel and exciting 
breaching whales in season. The 
Terrace Re. taurant, The Sushi Bar, 
The Beach House Bar, Pool Bar and 
Juice Bar round out a first class 
complete set of restaurants and bars 
that will have something to please 
everyone. A<; with everything else 
on this property, service is impecca-
ble. 
You name it- they have it 
Recreational facilities on the 
property include: 10 tennis courts; a 
10,000 square foot, three-tiered cas-
cading swimming pool; two outdoor 
whirlpool spas; a nine hole putting 
green; a pro fessional croquet lawn; a 
secluded beach, and a 7,000 square 
foot fitness center that includes 
weight training equipment, steam 
and sauna, and a variety of massage 
treatments. 
A Technology Butler ? 
There is also a "Technology 
Butler" for the laptop lugger avail-
able to solve any computer or tech-
nology problem (complimentry) just 
a phone call away. Weddings, 
indoor-and out door business meet-
ing facilities and children's pro-
grams are all handled in the same 
flawless, first rate style - as with 
everything el e at this prime loca-
tion. 
For the ultimate in service, din-
ing and luxury the Ritz-Carlton, 
Kapulua, Maui, is without a doubt 
the place. 
For information or reservations 
call 800-262-8440, the hotel directly 
(808) 669-6200, or visit The Ritz-
Carlton Web site at www.ritzcarl-
ton.com. 
More on Maui next issue -
what to do on Maui, more places to 
stay, budget info, Ka'anapali, the 
Road to Hana, Lahaina, The 
K.a'anapali Ali'i, a condo- to die 
for. 
Camille Bounds is the travel editor 
for Sunrise Publications, the Inland 
Empire Business Journal and the 
San Gabriel Business Press. 
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Candlelight Pavilion ... 
continued from page 4-1 
"Contact" one of the rare, absolute-
ly perfect thing~ I have ever ~een in 
the theater," addmg that, "not ~mce 
Bob Fosse and Michael Bennett has 
a choreographer director made ~uch 
an intelligent, creative tmpact on 
the American mu~ical scene. You 'II 
be sitting on the edge of your ~eat, 
electrified." And the New York 
Times exclaimed that "Contact 
restores the plea ure principle to the 
American mu icaJ. It is that rare 
entertainment that leaves you float-
ing all the way home." 
Produced by Lincoln Center 
Theater, Scott Nederlander and the 
SFX Theatrical Group, this produc-
tion of "Contact" will reunite its 
acclaimed New York design 
team: Thoma Lynch (sets), 
William lvey Long (costumes), 
Peter Kaczorowski (lighting) and 
Scott Stauffer (sound). 
Tickets range in price from $15 
- $72.50 for previews and $25 - $75 
for regular performances, and are 
available at the Ahmanson Theatre 
box office, by calling CTG 
Audience Services at (213) 628-
2772. For groups of 20 or more 
people, call for special discounts at 
(213) 972-7231. 
"Kiss Me, Kate," Winner of Five 
2000 Tony Awards, Coming to 
Shubert 
One of my favorite musicals, 
"Kiss Me, Kate" is coming to 
Southern California in August. Rex 
Smith and Rachel York star in "Kiss 
Me, Kate" at the Shubert Theatre iu 
Century City for a limited engage-
ment of eight weeks only. Smith 
and York recently performed 
together on Broadway in "The 
Scarlet Pimpernel." "Kis!> Me, 
Pro ... 
continued from page 5 
efficiency. New membrane tech-
nologies being developed have the 
promise of making desahnation 
more affordable and helping to 
address water supply problems tn 
the Middle East. Tampa is current-
ly constructing a facility to use this 
technology in the U.S. 
Privatization of water ~ystems 
and market-based strategies offer 
Kate" is the winner of five 2000 
Tony Award~, including: Best 
Revival of a Musical, Best 
Direction of a Musical, Best 
Costume Design, and Best 
Orchestrations; four Outer Critics 
Awards, and six Drama Desk 
Awards. 
" Kis~ Me, Kate" is one of 
Broadway's mo~t beloved musicals, 
with music and lyrics by Cole 
Porter and book by am and Bella 
Spewack. This comedy knock-out 
features a cla:sic score with some 
of Cole Porter 's biggest hit : 
"Another Opening, Another Show," 
"So in Love," "Too Dam Hot," 
"Wunderbar," and "Brush Up Your 
Shakespeare." 
Set backstage during an out-of-
town tryout for a musical based on 
Shake peare 's "The Taming of the 
Shrew," egotistical actor-producer 
Fred Graham (Smith) and his ex-
wife, Lili Vane i (York) bicker and 
romance their way through this 
timeless story. And just like 
Shakespeare 's "Petruchio" and 
"Kate," whom they play on stage in 
the play-within-a-play- it's a fight 
to the finish in a classic battle of the 
sexes! 
" Kiss Me, Kate" will be at the 
Shubert Theatre from Wednesday, 
August 22 to Saturday, October 13 
(press opening Friday, August 24). 
The playing schedule is Tue day 
through Fridays at 8 p.m; 
Saturday at 2 p.m. and 8 pm; and 
Sundays at 2 p.m. and 7:30 p.m. 
Also, Thurs., 8/23 at 2 p.m.; Mon. 
10/8 at 8 p.m.; and Wed. 10/10 at 2 
p.m. Tickets are available by call-
ing Tete-Charge at (ROO) 447-7400 
or www. telecharge.com. Groups 
call Jeremy Green at (310) 201-
1555. Vi-,it the official "Kis.-. Me, 
Kate" Web site at www.kissmeka-
teonbroadway.com. 
the best hope for communities to 
enjoy the benefits of reliable, clean 
water supplies. Adequate and sus-
tainable water supphe'> and mfra-
structures are crucial for quality of 
life, public health and safety, and 
economic development. Decisions 
on water is~ues \hould be made on 
the ba\ts of sound economic~ and 
not polittcal expediency. 
Robin A. Jolumm ts dtrector of the 
Privattzat/011 Ce11ter of the Reason 
Public Policy Institute. E-mail him 
at robmj(jl reawn.org. 
Tribal State Gaming ... 
COIIfllllled from page -II 
primt~ry re. pon. ibility to adminis-
ter and enforce the compact's reg-
ulatory requ1rements. The state's 
gam1ng comm1sston ha 
ex pre. sed 'iews that the commis-
sion is the primary regulator of 
Indian gaming, contradicting the 
declared intention of the compact. 
4. Duplication of effort by the 
California Gambling Control 
Commission and the Cali forn ia 
Division of Gambling Control, 
further confusing the process of 
regulation and complicating the 
ability of tribes to regulate gaming 
on their reservations. Often at 
odds with one another, the com-
mission seeks to establish for 
itself a jurisdiction that heretofore 
belonged to and continues to 
belong to the California Division 
of Gambling Control in the Office 
of the attorney general, requiring 
the tribes to pay for dupl icat ion of 
effort. 
5. Giving the authority to issue 
gaming license to a commission 
of political appointees rather than 
follow the compact that allowed 
the tribal government and an inde-
pendent private sector agency to 
issue licenses. Related to this 
issue is the state's failure to 
enfo rce a compact-mandated 
deadline for cancellation of gam-
ing licenses, costing tri bes that 
met the deadline millions of 
unnecessary dollars. By fail ing to 
enforce a provision of the com-
pact, the state also failed to collect 
addi tional license fees that would 
have gone to revenue shanng for 
non-compact tribes. 
AmeriComp· 
~~ 
AUGUST 2001 
"The state has put a lot of 
bureaucrats in between the tribes 
and the governor who act as if 
Indians arc still wards of the 
state," said Butch Murphy, com-
munications director for 
Pcchanga. Murphy stated, 
" Instead of giving us a chance to 
continue to how how we regulate 
gaming on our reservations, a 
major re ponsibility the compact 
gives to the tribes, the state frus-
trates our every effort. " 
Sandy Marquez, gaming com-
missioner for San Manuel, said, 
"We just spent $5 million upgrad-
ing our surveillance system in the 
casino, in addition to the millions 
of dollars we spend annually for 
regulation and enforcement, but 
will the state even recognize our 
efforts? Not a bit. Instead, it 
makes unilateral decisions about 
regulating us as if one size fits all 
tribes. Well, it doesn't." 
There is a general feeling by 
tribes that the state is not follow-
ing the compact's terms and is 
overreaching its authori ty. 
Pechanga and San Manuel have 
identified several outstanding 
issues that need to be resolved. 
The tribes urge the governor to 
enter into good faith meet and 
confer sessions to resolve these 
issues as required by the com-
pact. 
The tribes are only seeking 
enforcement of the clear terms of 
the compact. By invoking section 
9.1, both tribes declare that in the 
future if the state wishes to make 
changes to the compact or reinter-
pret its provisions, it must do so in 
cooperation and consultation with 
the tribes, as the compacts intend. 
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lVIANAGER'S BOOKSHELF 
Management In Print 
prime external stakeholders (suppli-
ers and customers, for example)." 
"Quantum Organizations: A New 
Paradigm for Achieving 
Organizational Success and 
Personal Meaning," by Ralph H. 
Kilmann, Ph.D.; Davies-Black 
Publishing, Palo Alto, California; 
2001 ; 344 pages; $45.00. 
During the past 40 years, 
metaphors to the business world 
have included war, sports, auto rac-
ing and even gardening. Some of 
these reflect male dominated activi-
ties, while others are more common-
ly associated with women. The 
newer metaphors tend to be gender 
neutral. None of them, however, 
have used the rarefied atmosphere of 
quantum mechanics or string theory 
mathematics to provide the founda-
tion for organizing a business, until 
now. 
Using a eries of techniques, 
some a old as the ancient Platonic 
dialogs, the author puts together an 
approach based on some very high-
level thinking about changing busi-
ness systems and people's approach-
es to them. That's a good topic these 
days. 
The problem, however, is that 
the metaphor gets in the way. The 
first two chapters are a review of the 
advances humanity has made in 
viewing the universe. The author 
expects you to wade through 41 
pages of cosmology that's as good 
as anything you'll see on National 
Public Television. At that point he 
finally asks the questions that 
you've been thinking: 
"Why should we concern our-
selves with applying quantum-based 
principles to medium-sized objects 
- including people and organiza-
tions? Why not simply use the 
Cartesian-Newtonian Paradigm for 
the particular objects that we can see 
using our own eyes - rather than 
wondering what really happens to 
the submicroscopic electrons and 
photons or supennacroscopic stars 
and galaxies? 
"The main question: When does 
it make the most sense to use the 
Newtonian or the quantum approach 
- especially for organizations and 
their transformation?" 
The answers might be: why not; 
why not indeed; who cares; right 
after we total our accounts payable; 
and, is this guy serious? 
It' not as though author 
Kilmann doesn't have a point to 
make. He is a recognized authority 
on change management. The prob-
lem is that the author has chosen a 
fairly arcane metaphor in the quan-
tum theory of mathematics. The 
odds are that most people in busi-
ness have only a vague recollection 
of what they were taught about it in 
school, and even a dimmer notion cif 
how it might apply to their organiza-
tions. 
' Using a metaphor to communi-
cate better isn't a bad idea. In fact, it 
can be very powerful. The key func-
tion of any metaphor is to communi-
cate. That means the message must 
not only be ent, but received. 
Unfortunately, "Quantum Organi-
zations" doesn't reach that level. It 
gives the impression that the author 
used it because it hadn't been used 
before to describe the way to man-
age change in business. 
For example, quantum theory 
allows for the mathematical descrip-
tion of elf-designing systems, a 
solar system or galaxy, for in~tance . 
Dr. Kilmann makes a pitch for tap-
ping the ideas of everyone involved 
with an organization; including ven-
dors, to create change. 
That' a good idea, which he 
expresses thi way: 
"All employed members of a 
quantum organization would be 
energetically involved in their for-
mal systems - which might abo 
incorporate the participation of 
There are several ways to make 
that point without resorting to 
quantum mechanics. It's not that 
quantum theory is necessarily a 
bad metaphor, but it's imply not 
memorable, interesting nor easily 
understandable: three key rea ons 
for using metaphors in the first 
place. 
There are good books about 
change management that are far eas-
ier to understand. Until you can 
devote more time to comprehending 
quantum theory, find them and use 
them. Meanwhile, pass by 
"Quantum Organizations" if you're 
looking for summer reading. 
-Henry Holtzman 
Best-selling Business Books 
Here are the current top 10 best-selling books for business. The list is compiled based on mformation received from retail 
bookstores throughout the U.S.A. 
1. ''Rich Dad, Poor Dad: What the Rich Teach Thetr Kids about Money That the Poor and Mtddle Class Do Not," by 
Robert T. Kiyosaki and Sharon L. Lechler (Warner BoQks ... $15.95) (2)* It takes know-how about using money to become 
rich. 
2. "Who Moved My Cheese?," by Spencer Johnson (Putnam ... $19.95) (1) A way to deal with change at work and away 
from it. 
3. "Fish! A Remarkable Way to Boost Morale and Improve Results," by S. Lundin, J. Christiansen, & H. Paul (Hyperion ... 
$19.95) (4) Putting fun and games back into daily work. 
4. "Brand Warfare: 10 Rules for Building the Killer Brand," by Dav1d DiAlessandro (McGraw-Hill ... $24.95) (5) Identity 
depends on connecting with real customer problems. 
5. "First, Break All The Rules," by Marcus Buckingham and Curt Coffman (Simon & Schuster. .. $25.00) (3) Great man-
agers break the conventional rules about management. 
6. "High Five: The Magic of Working Together," by Ken Blanchard and Sheldon Bowles (Morrow, Williams & Co .... 
$20.00) (9) Why and how teamwork achieves results in sports and business. 
7. ''Speed Is Life," by Bob Davis (Doubleday & Co .... $24.95)•• How Bob Davis achieved the meteoric rise of Lycos. 
8. "World War 3.0," by Ken Auletta (Random House ... $24.95) (6) The court battle between the government and 
Mircrosoft. 
9. "The Customer Revolution: How to Thrive When Customers Are In Control," by Patricia B. Seybold (Crown 
Business ... $27.50) (7) Why customers are in control and how to capitalize on it. 
10. "Spin Selling," by Neil Rackham (McGraw-Hill...$24.95) (8) Why major sales need different skills than small sales. 
*(2)- Indicates a book's previous position on the list. 
• • - Indicates a book's first appearance on the list. 
• • • - Indicates a book previously on the list is back on it. 
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The Best Restaurants in the World for Wine Lovers 
Th1s week I received a pre-release of 
the August 31 issue of W'ine Spec1a1or 
Magazine. This magazine lists more than 
2, 700 restaurants from around the world 
as "the best restaurants in the world for 
wine lovers." That's right, "in the whole 
world" ... As they say, not many restau-
rants have the time and money necessary 
to develop a great wine cellar along with 
world class food. 
Among the best in the world, the 
·Inland Empire hosts 18. That's right, 18 
of the best of the best. Twenty years ago, 
only two local restaurants made the list. 
What a great honor for the Inland 
Empire ... 18 Honors! 
We here at the Inland Empire 
Business Journal wish to congratulate 
each and every one of these "Wine 
Spectator" honored winners. 
For your pleasure, here are the 
Riverside - San Bernardino Restaurants 
... ENJOY!!! 
Citrone Restauraot, 328 Orange Street, 
Redlands 92373, (909) 793-6635. 
Cuisiae: Steakhouse. Wine List: 
California 
Cuistot, 73-111 El Paseo, Palm Desert 
92260, (760) 340-1000. Cuisine: Fre_nch. 
Wine List: California, Italy, France, 
Continental 
Doug Araago's, 73-520 El Paseo, Palm 
Desert 92260, (760) 341-4120. Cuisine: 
International/Northern Italian. Wine 
Ust: California and France 
Duane's Prime Steaks and Seafood 
Mission Inn, 3649 Mission Inn Avenue, 
Riverside 92501, (909) 784-0300. 
Cuisine: Steakhouse. Wine List: 
California 
Gerard's French Restaurant, 9814 
Magnolia Avenue, R1verside 92503, 
(909) 687-4882. Cuisine: French. Wine 
List: California 
Jilliao's, 74-155 El Paseo, Palm Desert 
92260, (760) 776-8242. Cuisine: 
International. Wine List: California and 
France 
La Quinta GnU, 78-045 Calle Cadiz, La 
Quinta 92253, (760) 564-4443. Cuisine: 
California. Wine List: California 
Le Paon, 45-640 Highway 74, Palm 
Desert 92260, (760) 568-3651 
Cuisine: French/Continental. Wine List: 
California and Bordeaux 
Le SL Germain Restaurant, 74-985 
Highway Ill , Indian Wells 92210, (760) 
773-65 11 . Cuisine: French/ 
Mediterranean. Wine List: France and 
California 
Mario's Place, 3646 Mission Inn 
Avenue, Riverside 92501, (909) 684-
7755. Cuisine: Northern Italian/Southern 
French. Wine List: California 
Massimo Ristorante Italiano, 69-820 
Highway 111 , Rancho Mirage 92270, 
(760) 32I-6835. Cuisine: Italian. Wine 
List: California and Italy 
Morton's of Chicago, 74-880 Country 
Club Drive, Palm Desert 92260, (760) 
340-6865. Cuisine: Steakhouse. Wine 
List: California 
Omri & Boni Restaurant, 73-675 
Highway Ill, Palm Desert 92260, (760) 
773-1735. Cuisine: Mediterranean. 
Wine List: California 
.liThe Winegrowers ·of the 
Cucamonga Valley" 
Galleano Winery 
Wine Tasting Daily 
Tours Every Sat. & Sun. 
Private Labeling 
Custom Baskets &: Mail Orders Available 
4231 Wineville Rd., Mira Loma, CA 91752 
(909) 685-5376 
Pacifica In The Desert, 73505 El Paseo, 
Palm Desert 92260, (760) 674-8666. 
Cuisine: Seafood. Wine List: California 
Pizzaioli, 3920 Grand Avenue, Unit A, 
Chino 91710, (909) 590-5454. Cuisine: 
Italian. Wine List: Califo!nia and Italy 
Ristorante Thscany, Desert Springs 
Marriott, 74855 Country Club Drive, 
Palm Desert 92260, (760) 341-2211. 
Cuisine: Nonhem Italian. Wine List: 
Italy and California 
Ruth's Chris Steak House, 74-040 
Highway Ill, Palm Desert 92260, (760) 
779-1998. Cuisine: Steakhouse 
Wine List: California 
Sullivan's Steakhouse, 73505 El Paseo, 
Palm Desert 92260, (760) 341-3560. 
Cuisine: Steakhouse. Wine List: 
California 
PS. There are only 367 winners in 
all of North America. 
1 Wine Selection 
J & Best Rated 1 by Bill Anthony 
Atlas Peak 
1997 Sangiovese $16.00 
Napa Valley, California 
1997 Sangiovese $30.00 
Napa Valley, California, Reserve 
1999 Chardonnay $16.00 
Napa Valley, California 
EOS Estate 
1998 Cabemet Sauvignon $15.00 
Paso Robles, California, Estate 
Bottled 
1998 Chardonnay $13.00 
Paso Robles, California, Estate 
Bottled 
1998 Merlot $20.00 
Paso Robles, California, Estate 
Bottled 
1999 Muscat $17.00 
Estate Bottled, California, Tears 
of Dew 
1998 Petite Sirah $18.00 
Paso Robles, California Estate 
Bottled 
Geyser Peak 
1998 Petite Verdot $20.00 
Alexander Valley, California, 
Winemaker's Selection 
1998 Cabernet Franc $20.00 
Alexander Valley, California, 
Winemaker's Selection 
1998 Merlot $32.00 
Alexander Valley, California, 
Reserve 
1997 Cabemet Sauvignon $26.00 
Kuimelis Vineyard, Alexander 
Valley, California, Block 
Collection 
1999 Chardonnay $20.00 
Ricci Vineyard, Cameros-
Sonoma, California, Block 
Collection 
Geyser Peak 
1998 Merlot $17.00 
Sonoma County, California 
David Bruce 
1999 Petite Sirah $16.00 
Central Coast, California 
1998 Pinot Noir $35.00 
Russian River Valley, California 
1998 Pinot Noir $30.00 
Santa Cruz Mountains, Califomja 
1999 Zinfandel $16.00 
Paso Robles, California 
Coon Creek 
1997 Meritage Red $55.00 
Napa Valley, California, 
Anthology Red Table Wine 
1998 Merlot $25.00 
Napa Valley, California, Limited 
Release 
Hogue 
1999 Chardonnay $14.00 
VS, Columbia Valley, Washington 
1997 Merlot $30.00 
Columbia Valley, Washington, 
Reserve 
Michael Pozzan 
1998 Cabemet Sauvignon $14.00 
Napa Valley, California, 
Matthew's Cuvee 
1998 Cabemet Sauvignon $14.00 
Alexander Valley, California, 
Special Reserve 
Ghost Gum 
1998 Cabemet Sauvignon $9.00 
South Eastern, Australia 
1999 Chardonnay $8.00 
South Eastern, Australia 
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Cal Poly ••• 
continued from page 1 
long competllton were announced. 
According to Dr. Gail Waters, profes-
sor in the Human Resources 
Management Department and a fel-
low for Entrepreneurship and 
Innovation at Cal Poly, each student 
Dr. G. R. Waters at left, professor, fellow, 
Center for Entrepreneurship and 
Innovation, Cal Poly Pomona; M.C. 
Dennis Decauwer, managing partner, GYL 
Decauwer CPAs, and Dr. Ed Klewer, pro-
fessor, chair, Center for Promotional 
Development, Cal Poly Pomona. 
team is "assigned a project." 
fl\'C )"C&IW •ao our c.ack 'A'U 
born IDU> a .. .,... but aimplc 1..ul 
.,..c.cm He lamed _..,., t.o II()CCd 
up mall. and "'cut th""'Ch ~ 
n:euJaUona to make an l!acct.h"C 
malltna. -~~.any rn-ual changes later. our 
aoglc '- oUllgmwmg In ,.1tdom 
()ft.cn Umca, aman.c:r then tl1c PoR 
OOlcc 
If )"'U need help .. ·i\h a matl· 
In& Crnm 11.000 tt> II tnlllion 1>1.x<:a. 
Businesses in the area "request the 
consulting service," Waters said. 
Likewise, the program is "a training 
process that teaches studenL-; to be 
consultanLo.; and also helps small- and 
medium-sized businesse..-, with their 
promotional activities." he disclosed. 
Along with Dr. Ed Klewer, 
Waters mentioned that the two profes-
sors "have developed a model for con-
sulting." The model was polished 
over the past three years to guide stu-
dents through the complexities of 
marketing. The projects involved 
extensive research, company contact 
and long hours of hard work. 
The project utilized a classroom 
event where the participants are part 
graduate and undergraduate senior 
honor students. Dr. Klewer, a Cal Poly 
professor and the director for the 
Center of Promotional Development, 
said the students were sent into the 
field to businesses selected from ones 
that apply each year. Conceived in the 
spring of 1999, the program has 
grown rapidly over the past three 
years. ''1be first year we had no busi-
nesses, no money and lots of stu-
dents," Klewer declared. He thought-
We ,.111 hcl1• onrt th"'"ih 
the mu.c of poal&l rcp.uona. \D 
.. ,-c you the moet money poNll>k 
We acn-e l,_ll&lncMCS th1t Ul&il 
~-uctt.cB. •nacazln4.:::a.l'romo&. 
eclfm.alkn. a.La.IOC:!J. or an)· other 
t)'fi'C o( m.atl. Our C\1Wli1\CR u .. :ncnt 
Crotn c'q'k."rkntX "" ha'~ obtaLncd 
Crcun \l'Of"king •1th lh..: (tNt om .. -c 
Let. nur ._.,!ldom hdp >""'' wor-k 
amart.cr nnl hanlcr 
· ~ · ' Soutliem Cafi{omia Y, : 1Jintkry & Mailing Inc. 
' ·-'""":' ' 10661 Bus1ness Dr., Fontana. 92337 
(909) 129-1949 FAX (919) 129-1959 
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GYL Decauwer CME award winning 
teams are as follow~. from left to rig Ill: 
First P/ace-Clly of Pomona, Shelton's 
Poultry: Marwel Pellnarakts, Shelton's 
prestdent, Gary Flanagan, and Meredtth 
Kiser. 
fully noted the project currently has 
" lots and lots of busines.'ieS and not 
nearly enough students." 
One outstanding reason for the 
program's growth came as a result of 
efforts of their bank sponsors. Klewer 
observed that the banks in tum pro-
vide their clients with an "economic 
development opportunjty," confirm-
ing the process is reciprocal and ben-
eficial to the community as well as the 
college students. 
Major contributors to the pro-
gram are: the City of Pomona, 
Department of Economic 
Development, Community Bank, 
Foothill Independent Bank, PFF Bank 
& Trust, Inland Empire Business 
Journa~ San Gabriel Business Press, 
The Business Press and local cham-
bers of commerce. It is evident that 
sponsors became increasingly 
involved. Program sponsors gave the 
Cal Poly program a notable amount of 
funding. Their efforts "enabled us to 
have very nice events," Klewer noted. 
As the university quarter began, 
Klewer explained, "We matched up 
selected businesses with student 
teams. We taught a promotional 
strategic plan because our research 
showed this is the weakest area for 
emerging businesses." This year, the 
winning team of Meredith Kiser and 
Manuel Petinarakis, was assigned to 
Shelton's Poultry in Pomona. 
Meredith Kiser, a graduate agri-
culture major along with her partner, 
Manuel Petinarakis, an undergradu-
ate, won first place in the competition. 
The winning company's president, 
Gary Aanagan, was "eager to work 
with us," Ki..o;er revealed. His coopera-
tion and accessibility to the students 
continued on page 51 
Second Place-City of Ontario, 
Netslwpes. Tracy McConnell, Netshapes 
controller, JoAnn Ashworth; president, Joe 
Cannone and Sharon Kwong. 
Third Place-City of Irwindale, lrwindak 
Speedway: Brent Baiouo, Irwindale 
Speedway's Jennifer Sa/tis, and Louis 
Martinez. 
Fourth Place-City of Corona, Pioneer 
Door Garage: Brian Lee Mireles, Alan 
Raymond Hill Jr., president/CEO, Pioneer; 
and Rosalia Millan De Flores. 
Fifth Place-Faust Printing: Don Fawl, 
Daniel We~r, VP o~rations; Micltelle 
Mlitan and Paul Thomas. 
PAGE 50 • INLAND EMPIRE BUSINESS JOURNAL AUGUST 2001 
Inland Empire Restau rant RevielV 
Is the New Yard House as Good as the Old Yard House? 
by Joe Lyons 
One of the best restaurants I have 
had the privilege of reviewing has been 
the Yard House in Long Beach. 1l1at 
was several years ago and I have found 
that in the case of many facilities, a lot 
can change through the years. This is 
especially true of companies that decide 
to start a chain. 
There are now three Yard House 
restaurants and one of them is located in 
the heart of the Irvine Spectrum Center 
in Orange County. They still claim to 
have the world's largest selection of 
draft beers and the best seller on that list 
is still Coors Light. 
The important part, however, is 
that the food is still just as good. The 
most disappointing thing on the menu, 
the grilled artichoke, really i n't bad. I 
just prefer my own at home. 
(Artichokes can be mt1midating. I 
steam mine for about 45 mmutes.) 
The Moo Shu egg roll was every 
bit as good as I remembered it the first 
time. I would even go further to say that 
it would be worth another trip back so 
that I could enjoy it some more. Also 
very good among the starters is the 
spinach cheese dip which is not only 
cheesy, it is hot. (Temperature, not 
spices.) 
Rushing past the list of salads, 
sandwiches and pasta, we went right to 
the entrees, known on the menu as Yard 
House Favorites. Parmesan chicken 
comes with the cheese, as you would 
expect, but also with a three mushroom 
sauce. 
Lobster garlic noodles has garlic, 
lobster, shrimp, crab, fresh spinach and 
shiitake mushrooms. It is served, quite 
stylishly, with chopsticks, and it tastes 
even better than it sound~. 
Under the certified Angus beef list 
we tried the pepper crust filet which ha-; 
a three peppercorn crust and a brandy 
cream sauce. Several dishes are served 
with Vt:f) good, soft, garlic-ma~hed 
potatoes and several others come w1th 
the Yard House's own homemade pota-
to chips. Once you've had restaurant 
chips, the things that come in bags are 
never quite the same. 
On a whim, we ordered a spicy 
chicken breast sandwich with chee e, 
cajun aioli and guacamole on cheese 
nat bread to go. The trick was to see 
how things would taste microwaved the 
next day. It was delicious. 
The atmosphere must be included 
here. It is true that many restaurants 
with great atmosphere have bad food 
and they don' t care. The atmosphere of 
the Yard House is tremendow;, and the 
crew cares. The room is large and airy, 
with booths, a bar, an outside smoking 
section and views of both the kitchen 
and the draft beer cooler room. The TV 
monitors have most of the games on, 
but they are not <.,o blatant or intrusive 
as to hang the "sport-; bar" moniker on 
the place. 
Both the martini and cigar menus 
appear to be longer than they were the 
first time. The martinis are tastier than 
Jelly Bellys and they come with a kick 
like a hnck. They can be as sweet and 
jUJcy as you hke or as simple as gm, 
vermouth and an ohve. A-; for the 
c1gars, I love a good Mac~mudo, but 
they do ask you to ~tep ouL-.ide to enJOY 
it. 
The wine list i' s1mple, with sch.:c-
tions from California, France and 
Washington state. They even have a 
list of Yard House Gear on the menu. 
(That would be shirts, hats, jackeL<; and 
such.) 
As for the 250 taps of beer, as 
advertised, they do change the selection 
periodically, and they have some sea-
sonal selections and a couple of soft 
drinks on tap, like root beer and cream 
soda. 
The new logo included the phrase, 
"classic rock," but it has to be said that 
the music is not overwhelming. If you 
feel like conversing while dining, you 
can hear what your partner is saying. 
You should know that on Saturday 
night at the Irvine Center it is impossi-
ble to get in. The last time we drove by 
it looked like about an hour wait just to 
get in for a drink, and this was at about 
11 p.m. Call ahead. 
The next Yard House to open will 
be at The River at Rancho Mirage, out 
in the desert. If it IS a~ good as Long 
Beach and lrvinc, 11 will definitely be 
worth the trip. 
The Yard House IS at Shoreline 
Village in Long Beach, Triangle Square 
1n Costa Mesa and The lrv1ne 
Spectrum. They will open soon at the 
R1ver at Rancho Mirage Vis1t 
www yanJhow,c.com. 
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Whv aren't YOU a member ot 
AliPie Vallev Chamber ot Commerce:-
Your compeUtors ARE!·-
Apple Valley Chamber membership adds 
• Status to your business 
• Political clout 
• Networking opportunities 
• Educational seminars 
• And morel 
Just call the Apple 
Valley Chamber and we 
can sign your business 
up for membership! 
Phone 760.242-2753 
or email 
avchamber@aol.com 
------------------------------------------, CLASSIFIED ORDE R FORM 
FAX 909-391-3160 
FAX or MAIL 
DISPLAY RATES: $70/lnch; 1" min. LINE RATES· $11 .65/hne, 6 lines m1n. 
Avg. 30 characters/line . Frequency discounts available for BOTH display 
& line. CONFIDENTIAL BOX CHARGE: $25/insertion. Box # w1tl be 
assigned by the publisher. Business card ads can be purchased at a flat 
rate of $150. Fill out form below in full . Use additional sheet of paper for 
ad copy if needed. Type or print clearly. All ads must be pre-paid - no 
exceptions. Send check, M .O ., VISA, or M/C. Deadlines: 20th of the 
month preceeding date of issue. 
Cruego~:----------------------------------------AdCopy: ____________________________________ _ 
Date(s) of Insertion: --------------------------------
Name: _________________________________________ __ 
Company: _______________________________________ _ 
Address: _______________________________________ __ 
City, State: ---------------------------------------
Credit Card # : ------------------------------------
Exp. Date: ____________ ~P~h~o~n~e~: ____________________ _ 
To M.t• l I tl•~· f unn Send to 
INLAND EMPIRE BUSINESS JOURNAL 
8560 Vineyard Ave .. Suite 306 
Rancho Cucamonga. CA 91730 
Phone orders also accepted - Call (909) 484-9765 
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Cal Poly ... 
continued from page 49 
enabled "us to do a better job." 
Additionally, she thought "The 
'ag' program helped because I knew 
[somewhat] about USDA regula-
tions." !(jser also mentioned that 
Manuel is in the hotel restaurant 
industry and understood "what con-
sumers want." Working with a food 
professional proved a perfect fit for 
their company's marketing project. 
From a businessman's point of 
view, Flanagan concurred that Kiser 
and Petinarakis were the perfect team 
to put together a workable marketing 
program for his company. He chose to 
participate after PFF Bank and Trust 
suggested the company join "a really 
neat program at Cal Poly [because] 
they have a graduate student and an 
undergraduate student make a mar-
keting plan for you." After placement 
on a list of possible busines..s~, Dr. 
Klewer of Cal Poly notified the 
selected companies. Flanagan men-
tioned there were numerous business-
es interested in participating so "They 
had to weed it down." 
Matching the students with a 
company was a difficult process. 
However, Dr. Klewer announced that 
he had a " fantastic team" for 
Flanagan once Shelton's Poultry was 
chosen. "We do quite a bit of work 
with hotels and restaurants [and] 
. Manuel's background was great 
there," Flanagan agreed. "We're a 
poultry company and the fact that 
[Meredith] was an 'ag' major worked 
out really well for us." Flanagan has 
read the proposal from the winning 
students and he is sure they will 
" Implement a portion of it, if not all of 
it." 
Second place in the competition 
went to Netshapes of Ontario with 
team members Tracy McConnell and 
Sharon Kwong. The third place win-
ner was Irwindale Speedway with 
Brent Baiotto and Louis Martinez as 
the marketing team. Fourth place 
went to Pioneer Door Garage in 
Upland along with team members -
Rosalia Millan De Flores and Brian 
Mireles. Fifth place was awarded to 
Faust Printing of Rancho Cucamonga 
with their student team of Paul 
Thomas and Michelle Milian. 
Such winning combinations are 
more than mere happenstance. Hard 
work, research, funding, and hours of 
planning result in a fertile learning 
environment for students. The result 
is future marketing consultants with 
innovative and beneficial ideas for 
local busine..sses. Clearly, the C.al Poly 
Pomona College of Business expand-
ed a budding notion into a popular 
promotional project. 
"THANK 
" OlJFOR 
HOLDING" 
.·.hello? 
Your company may not leave callers "on-hold" th1s long . . 
But UlY ~'on-hold' can seem like an e1erruty . unless you 
provide them with valuable JOfoanation that can help them 
make 1nforn:ed deciSions abou1 do1ng busmess with your 
company 
Little Bear Enterprises 
1-714-899-9310 
Contact Teddy 
"Helping people create a better future" 
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RESOURCE DIRECTORY 
I"'FI<~If)~' 
6.:>U~ ... .:T C.A.TIE~I,._.~ 
FOR ALL YOUR CORPORATE CATERING NEEDS 
. FEATURING 
• Executive Lunches • Compan): P ic~ics • Box.Lunches/Mixers 
• Continental Breakfast • Grand Openmgs • Delivery/Full Serv1ce 
(909) 923-8030 • Fax (909) 923-8620 
,,.1 ''' l I 'If 1\ ' } , ,,, lit I ( ,' ~t I t I \(. '( , J/1, I 
. J',/11•, '" ""'"' 11 In'' ' "'f"<'''lnll 
dd Beau~ and Value 
CUSTOM WINDOW 
Vertical Blinds ... Shutters ... Cellular Shades ... 
Draperies ... Pleated Shades ... Valances ... 
Mini Blinds ... Wood Blinds ... and More! 
• Free Estimates • Free Installation • 6 Months No Payments (o.A.c.) 
I 
nB~~f~~2~11 (liJes~gn CenterV 
Rancho Cucamonga 
RB Carpels Showroom 
8188 Rochester, Ste. A 
(off Foothill, in Masi Plaza) 
Call the LEADER 
IN QUALflY, VALUE & SERVICE 
(800) 514-1414 
.. :ac~· 
Conlradol's Lie: 783981 
(909) 484-6844 
Call for a 
Personal Appointment 
Victorville 
15922 Outer Bear Valley Rd 
(between 7th & 9th Ave) 
(760) 241-2001 
Mon. - Fri. 9AM • 4PM 
Sat. 1 OAM - 2PM 
& by Appointment 
RC Photography and Associates 
Pa·ofessional Award Winning Photography 
Full Service Photographic Studio & Beauty Salon! 
Studio Services 
Corporate Events, Commercial Work, Weddings, Award Banquets, 
Company Parties, Reunions, Special Occasions, Family Portraits, 
Photographic Restorations, Portraits 
Salon Services 
Complete Makeovers, Hair Styling, Bridal Packages, Nails/Pedicures, 
Complete Facials 
9607 Business Center Dr., Ste. E 
Rancho Cucamonga, CA 91730 
(909) 989-1165 Fax (909) 989-2391 
Nationwide: 1-888-477-7127 
Web site: www.rophotography.com 
Call for information--By appointment only! 
- ...... SHUTTLE 
Door To Door 
Shuttle 
E!IBelil if'IH.\'t'l 
SINCE 1981 
PSC4077 Ta>I077B 
TOLL FREE 
• l:!:l=MFl=! te1•I•1 iii 
• 909-626-6599 • 
TIME SERVICE 
Complaints ... Praise! Suggestions? E-Mail us @ 
iebj @busj o.urnal.com 
AUGUST 2001 
Jack Sons Silver Top & 
Bottom Co., 17922 
Eucalyptus St., Hesperia, 
CA 92345-5154, Robert 
Pyka 
Jac's Restaurant 
Cleaning Svc., 229 N. 
Vine Ave., Ontario, CA 
91762-3157, Concepcion 
Tapia 
Jamn Cleaning Co., 
40122 Ravenwood Dr., 
Murrieta, CA 92562-5913, 
Mark Morgan 
Jauregui Imports, 1 050 
W. Holt Blvd., Ontario, CA 
91762-3634, Trinidad 
Jauregui 
Jay's Gifts & 
Collectibles, P.O. Box 
7302, San Bernardino, CA 
92411-0302, Jeremy Wise 
Jay's Liquor, 360 E 4th 
St., Perris, CA 92570-
2229, Jae Gi Yu 
Jay's Mobile Detailing 
Svc., 13057 Fescue Ct., 
Corona, CA 92883-6310, 
Derrick Johnson 
Jaza A L , 1522 Del Norte 
Dr., Corona, CA 92879-
1107, Alvin Harris 
Jeg Development, 13378 
California St. , Yucaipa, CA 
92399-51 06, John Goude 
Jerco, 24084 Whistling 
Swan Rd., Murrieta, CA 
92562-4677, Eileen Rash 
Jesies Automation, 2650 
S. Cedar Ridge Pl., 
Ontario, CA 91761-7430, 
Luis Blanco 
Jessco Electric, 6140 
Homestead St., Riverside, 
CA 92509-4930, Jesse 
Gonzales 
Jesses CD Burning 
Accessories, 13189 
Gorham St., Moreno 
Valley, CA 92553-5606, 
Jose Bautista 
Jewel Transport, 11249 
5th Ave., Hesperia, CA 
92345-2311 , Theresa 
Ulrich 
Jimagine, 14230 Calle 
Contesa, Victorville, CA 
92392-5490, Raymond 
Marien 
Jims Mobile Tire Repair, 
34538 Hickory Ln., 
Wildomar, CA 92595-8992, 
Jimmy Stewart 
Joanns Small Family 
Home, 9889 Tradepost 
Rd. , Lucerne Valley, CA 
92356-8540, Joann 
Vanhooser 
Joe Care Mobile Repair, 
25075 Spring St., Perris, 
CA 92570-9337, Joe 
Lawrence 
Joe's Market, 15363 
Navajo Rd., #3, Apple 
Valley, CA 92307-3617, 
Robertj Heldt 
's Eurotec, 56636 29 
Palms Hwy., Yucca Valley, 
CA 92284-5220, John 
Ogie 
Johnston & Murphy 
#2011 , 2895 Lenwood Rd., 
Barstow, CA 92311-9585, 
Genesco Inc. 
Johnston Construction 
Co, 26111 Ynez Rd., Ste. 
B30, Temecula, CA 92591-
6032, Kari Johnston 
Jon Serve & Assoc., 
16550 Arrow Blvd., Apt. 
56, Fontana, CA 92335-
3496, Sherman Peters 
Jones Income Tax Svc., 
17320 Grand Ave. , Lake 
Elsinore, CA 92530-5841 , 
Davie Briggs 
Joseph's Cleaners, 
44421 Town Center Way, 
Palm Desert, CA 92260-
2705, Choon Yang 
Journey Travel Svc., 
16094 Spaulding Ct. , 
Chino Hills, CA 91709-
7904, Sergio Lemos 
Journeys #477, 2160 E 
Montclair Plaza Ln., 
Montclair, CA 91763-1535, 
Genesco Inc. 
Jover Enterprises, 27232 
Pacific St., Highland, CA 
92346-2536, John 
Kennelly 
Jovitas Income Tax & 
Notary, 22631 Strohm Dr., 
Perris, CA 92570-1649, 
Jovita Ferrer 
J 's Handy Svc., 29543 
Carmel Rd., Sun City, CA 
92586-3137, Jean 
Karrasch 
J's Heating Air 
Conditioning & 
Refrigeration, 9928 
Victoria Ave. , Riverside, 
CA 92503-6144, Galeb 
Miguel El Johary 
Jsold Realty, 1 0187 
Chaparral Way, Apt. B, 
Rancho Cucamonga, CA 
91730-3790, Josephine 
Stets 
Juango Transportation, 
10425 Bonneville St., 
Riverside, CA 92505-1 807, 
Juan Gomez 
Juarez Masonry & 
Concrete, 12657 Hickory 
Ave., Victorville, CA 
92392-9638, Angel Juarez 
Jurupa Valley Real 
Estate, 9188 56th St. , 
Riverside, CA 92509-3838, 
Daniel Shapiro 
Just The Beginning, 
9920 Michael Way, 
Morenc Valley, CA 92557-
3101 , Dawn Young 
Justin In Time Delivery 
Systems, 17631 Mackay 
Ave., Lake Elsinore, CA 
92530-5929, Timothy 
Freeland 
JW Tax Prep, 311 Alice 
Ln., Blythe, CA 92225-
2807, Joel White 
K & T Landscaping, 614 
W. Marshall Blvd., San 
Bernardino, CA 92405-
2733, Kristopher McCarthy 
K9 Munchies, 593 
Marlboro Way, Banning, 
CA 92220-3362, Imelda 
Brito 
K 99 C + Store, 6160 
Arlington Ave., Ste. C12, 
Rivers ide, CA 92504-1922, 
Kamaljit Sandhu 
KCA General Repairs & 
Remodeling, 24850 
Hancock Ave. , Murrieta, 
CA 92562-4129, Kenneth 
Stetson Jr. 
K C Water, 131 N. 
McKinley St. , Ste. 103, 
Corona, CA 92879-6565, 
Kim Jin 
KD Elite Auto Sales, 
1302 Monte Vista Ave. , 
Ste. 13, Upland, CA 
91786-8222, Keith 
Dudziak 
KL Professional 
Painting, 2863 Donner 
Way, Riverside, CA 92509-
1999, Ken Jones 
KO Express Delivery, 
10002 Almond Ave., 
Fontana, CA 92335-5262, 
Khaled Othman 
Kates Kutting Edge 
Scrapbook Supplies, 
13064 Cozzens Ave., 
Chino, CA 91710-3055, 
Kate Spear 
Kathy Ward Property 
Mgmnt., 1815 N. Viminal 
Rd. , Palm Springs, CA 
92262-3844, Kathy Ward 
Katzenjammer Press, 
33475 Vino Way, 
Temecula, CA 92591-5065, 
Stanley Stater 
Kawa Market, 5410 
Magnolia Ave., Riverside, 
CA 92506-181 7, Lalbhai 
Patel 
Kerby Transport, 1750 
Huntington St., Riverside, 
CA 92504-5419, Robert 
Kirby 
Kim's Hapkido, 13677 
Foothill Blvd., Ste. G, 
Fontana, CA 92335-0213, 
Frank Smith 
Kindred Hospital 
Ontario, 550 N. Monterey 
Ave., Ontario, CA 91764-
3318, Veneer Operating 
Inc. a Dell Corp. 
Kinetics Advanced 
Product Development, 
1021 Ash Ln., Big Bear 
City, CA 92314-9542, 
Ascionyx Inc. 
King Medical Billings, 
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P.O. Box 3863, San 
Bernardino, CA 92413-
3863, Leone King 
Kingdom Dominion 
Ministries, 17061 Main 
St. , Hesperia, CA 92345-
6067, King Harris 
Kings Beauty Supply & 
Salon, 24649 Al~ssandro 
Blvd., Moreno Valley, f-A 
92553-3928, Chau Ly 
Kings Pepper, 671 Walnut 
Dr., Lake Elsinore, CA 
92530-7019, Gall Jennings 
Kirk Enterprises, 1869 
Service Ct., Riverside, CA 
92507-2341 , Patrick Kirk 
K iss Me PS I Love You, 
1142 Galleria At Tyler, 
Riverside, CA 92503-4135, 
Chevina Jackson 
Kj Music Products 
Import & Ex, 13922 
Honey Ridge Ln., Chino 
Hills, Kin Wa Ng 
Know Low Printing Inc., 
700 E Redlands Blvd., 
#356, Redlands, CA 
92373-6109, Eddie Fauria 
Kool Screens,33312 
Barrington Dr. , Temecula, 
CA 92592-9168, Lawrence 
Okeefe 
Kopper Lantern Liquor, 
1463 W. 6th St. , Corona, 
CA 92882-3035, Maher 
Khas 
Krosetrade, 10 E Vine St., 
#221, Redlands, CA 
92373-4749, Kenneth 
Rose 
Krystals Lineman Svc., 
2986 Woodhaven St. , 
Riverside, CA 92503-5422, 
Thomas Holland 
Kuts R Fun, 12625 
Frederick St., Ste. E4, 
Moreno Valley, CA 92553-
5253, Alice Khoury 
Kwik Stop Dairy, 133 E 
40th St. , San Bernardino, 
CA 92404-1301 , CNP 
Corp. 
L & M Landscaping Svc., 
39150 Rising Hill Dr., 
Temecula, CA 92591-4507, 
Rogelio Mendoza 
L & R Machine, 11436 
Citrus Glen Ln., Fontana, 
CA 92337-1 039, Rene 
Zarate 
LA L Express, 277 
Coming Soon 
biNLAND EMPIRE I us1ness 1ourna 
•Is your company ~n OUR list? It SPACE RESERVATION 
should lk!! Ir you th1nk your comp•· 
ny qualir""' to be includ~d on .. Y or DEADLINE 
lh~ Sept~mber lists •ad you hn~ aot 
received a simple questionaa in rrom 
Inland Empire Busine•·s J ournal, 
plellS~ conl.llct: 
(909) 484-9765 
Aug. 20 
For information call : 
(909) 484-9765 ext. 26 
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Magdalena Cir., Apt. A, 
Corona, CA 92882-7192, 
Due Pham 
L A Salazar Printing 
Equipment Co., 9621 
Lucas Ranch Rd., Rancho 
Cucamonga, CA 91730-
5727, Luis Salazar Jr. 
L D T Consulting, 7890 
Magnolia Ave., Apt. 20, 
Riverside, CA 92504-3677, 
Michael Voeltz 
L J's Transportation, 
1121 0 Campbell Ave. , 
Riverside, CA 92505-2405, 
Yesenia Valenzuela 
L M Mortgage, 9581 
Business Center Dr., #12F, 
Rancho Cucamonga, CA 
91730-4556, Tory Trejo 
L M T Accounting Svc., 
9021 Azurite Ave., Rancho 
Cucamonga, CA 91730-
2021, Lilian Madina-
Taboada 
L V L Enterprises, 722 S. 
Aspen Ave., Bloomington, 
CA 92316-1355, Laura 
Lewis 
La Bella Bungalow, 7611 
Etiwanda Ave., Etiwanda, 
CA 91739-9715, Joan 
Ruch 
La Bella Vita Spa & 
Boutique, 220 S. Lyon 
Ave. , Ste. E, Hemet, CA 
92543-3851 , Barbara 
Broderick 
La Casita Restaurant 
Corp., P.O. Box 1273, 
Idyllwild, CA 92549-1 273, 
Manuel Garcia 
La Cosa Nostra, 17173 
Per a Ct .• Fontana, CA 
92336-3253, LUIS AlalliZ 
La Frontera Meat & 
Produce Market, 405 
Iowa Ave., Riverside, CA 
92507-1312, Mohammad 
Abugharir 
La Quinta Mortgage, 
44832 San Luis Rey Ln., 
Palm Desert, CA 92260-
3623, Gregory Ballard 
La Quinta Studio Gallery, 
51230 Eisenhower Dr., La 
Quinta, CA 92253-3071 , 
Joseph Rounaghi 
Lake Mathews Fisheries, 
1691 0 Morrow Meadow 
Ln., Perris, CA 92570-
7698, Wilbur Morales 
Lana's Comer, P.O. Box 
269, Fontana, CA 92334-
0269, Ruben Macamay 
Landlord Net Credit Data 
& Net Recovery, 14608 
Main St., #A, Hesperia, CA 
92345-3323, Maril Ula 
Cerna 
Larry Hale Concrete, 
8660 Ramona Ave., 
Rancho Cucamonga, CA 
91730-4621, Lawrence 
Hale 
Larrys Smoken BBQ, 
16135 Santa Ana Ave., 
Fontana, CA 92337-7443, 
Minnie Nichols 
Last Minute Sign Ups, 
40485 Murrieta Hot 
Springs Rd., #149, 
Murrieta, CA 92563-6406, 
Frankie Pennington 
Laurens Bookkeeping & 
Typing Svc., 20649 
Mockingbird Ave., Apple 
Valley, CA 92308-6875, 
Lauren Mullins 
Laurie Blanscet DO, 
41516 Kalmia St., 
Murrieta, CA 92562-9711 , 
Laurie Blanscet 
Laurles Desert Finds, 
6363 Imperial Dr., Yucca 
Valley, CA 92284-2252, 
Laurie Bloodworth 
Law Offices of 
Guadalupe T Garcia, 517 
N. Mountain Ave., #219, 
Upland, CA 91786-5016, 
Guadalupe Garcia 
Law Offices of Margery 
L. Melvin, 15770 Live Oak 
Rd., Chino Hills, CA 
91709-3838, Margery 
Melvin 
Lawn Master, 508 S. 
Smith Ave., Ste. A 1 04, 
Corona, CA 92882-1788, 
Roy Ibrahim 
Lease Management Co., 
21250 Box Springs Rd., 
Ste. 1 04, Moreno Valley, 
CA 92557-8707, Gale 
Taylor . 
Lee Jennings 
Motorsports, 3975 
Rivers1de Dr., Chino, CA 
9171 0-3070, Lee Jennings 
Legacy Group, 1540 
Barton Rd., #162, 
Redlands, CA 92373-5439, 
Leon Vargas 
Legal Process Svc., P.O. 
Box 30221 , San 
Bernardino,· CA 92413-
0221 , David Hernandez 
Lemus Meat Co., 8485 
Whirlaway St., Alta Lama, 
CA 91701 -1324, Ventura 
Lemus 
Leon's Cement, 1609 
Mariposa Dr., Corona, CA 
92879-1121, Leon 
Dearmond 
Letz Dewit Handyman 
Svc., 17602 Hibiscus Ct. , 
Fontana, CA 92335-5008, 
Frank Leyva 
Lewis Cleaners, 1831 E 
4th St., Ontario, CA 
91764-2601 , Candy Popel-
Dacus 
Lextech Systems, 27625 
Powell Dr., Highland, CA 
92346-4399, Gerald Logan 
Uberty, 28455 Old Town 
Front St., #300, Temecula, 
CA 92590-1817, Susan 
Phares 
Liberty Auto Center, 
28093 Jefferson Ave., 
Temecula, CA 92590-6610, 
Linda Beaudin 
Uberty Bell Restaurants, 
142 N. Mountain Ave., 
Ontario, CA 91762-2916, 
Miguel Padilla 
Uberty Wholesale & Ice 
Cream, 7414 Magnolia 
Ave., Apt. 1, Riverside, CA 
92504-3813, Borhan 
Abwsaif 
Lll Abbeys Attic, 6645 
Navel Ct. , Riverside, CA 
92506-2922, Traci Paynter 
Limousine Prestige, 
1 0524 Oakdale Dr., 
Rancho Cucamonga, CA 
91730-7320, Classy Vip 
Inc. 
Linda Villa Independent 
Care, P.O. Box 2564, 
Fontana, CA 92334-2564, 
Linda Diann Spinks Inc. 
Linguistic Art Studio, 
3682 Pleiku St., Apt. B, 
Fort Irwin, CA 92310-1734, 
Lino Arirama 
Usa Wassenaar Equine 
Consultant, 25441 Cole 
St., Lama linda, CA 
92354-3105, Lisa 
Wasenaar 
Little Sisters Truck Wash 
Barstow, 2960 Lenwood 
Rd., Barstow, CA 92311 -
9571 , Renald Anelle 
Little Sisters Truck Wash 
Thousand Palms, 72189 
Varner Rd., Thousand 
Palms, CA 92276-3364, 
Renald Anelle 
Local Boyz Auto 
Transport, 8853 Three 
Flags Ave. Ste. B, 
Hesperia, CA 92345-0498, 
Neo Industrial Inc. 
Loma Linda High Desert 
Hospice, 11910 Hesperia 
Rd., Hesperia, CA 92345-
1851 , Lorna Linda 
University Medical 
Center 
London Enterprise, 
22460 CaJalco Rd., Perris, 
CA 92570-8434, Diana 
London 
Lopez 
Psychoeducatlonal Svc., 
1 07 4 Gloria Dr., Hemet, 
CA 92545-1587, Ruben 
Lopez 
Lorenzo Wood Fired 
Ovens, 40635 California 
Oaks Rd., Ste. B, Murrieta, 
CA 92562-5758, Laurent 
lngardia 
Los Altos Furniture, 1481 
S. San Jacinto Ave., San 
Jacinto, CA 92583-5105, 
Urbano Iniguez 
Los Cochlnltos 
Rntaurant 12, 13373 
Perris Blvd., Moreno 
Valley, CA 92553-4206, 
Felipe Sanchez 
Los Compadres Stables, 
1849 S. El Cielo Rd., Palm 
Springs, CA 92264-3502, 
Reza Vazirian 
Los Martinez, P.O. Box 
2550, Indio, CA 92202-
3350, Salvador Martinez 
Lost In The I. E. Com, 
3485 University Ave., #46, 
Riverside, CA 92501 -3326, 
Brian Sweeney 
.Lott Enterprises, 12624 
Main St. , #1 09, Hesperia, 
CA 92345-4607, Huyen 
Lott 
Lovely Nails, 2458 S. 
Grove Ave. Ste. B, 
Ontario, CA 91761 -6200, 
Jason Nguyen 
Low Price Auto Glass 
#60, 24550 Sunnymead 
Blvd., Moreno Valley, CA 
92553-3771 , Nashwan 
Yousuf 
Loyala, 279 N. Larch Ave., 
Rialto, CA 92376-5508, 
Geovany Lopez 
Lucky Farms, 6753 
Carnelian St. , Alta Lama, 
CA 91701-4556, Central 
America Financial Group 
Lyric Ventures L P, 11681 
Sterling Ave., Ste. F, 
Riverside, CA 92503-4972, 
Terry Temescu 
M & A Trailer Repair, 
16746 Holly Dr., Fontana, 
CA 92335-5738, Martin 
Sandoval 
M & D Properties, 1296 
Magnolia Ave., Corona, 
CA 92879-2027, Michael 
Downs 
M & M, 1625 Church St., 
Redlands, CA 92374-2508, 
Manuel Herrera 
M & M Deli, 1960 Chicago 
Ave. Ste. D1 , Riverside, 
CA 92507-2349, Hye Hong 
M & M Enterprises, 870 E 
Research Dr., Palm 
Springs, CA 92262-5912, 
Yutaka Suziki 
M & R Svc., 25550 Black 
Walnut St., Moreno Valley, 
CA 92553-4863, 
Maximiliaan Langeveld 
M & X Radiator 
Wholesale Co., 2001 3rd 
St., Ste. B, Riverside, CA 
92507-3434, Hyuk Oh 
M F S Svc., 30487 
Mendocino Way, Murrieta, 
CA 92563-6816, Kevin 
Marbury 
M G R Grading, 5555 
Bluff St., Norco, CA 92860-
2421 , Martha Ramirez 
M J B Immaculate House 
Cleaning, 27542 Parkside 
Dr., Temecula, CA 92591-
7334, Martha Batchelor 
AUGUST2001 
M J Consulting, 21486 
Blossom Hill Ln., Moreno 
Valley, CA 92557-8628, 
Michael Haprov 
M J Salon, 32227 Date 
Palm Dr., Cathedral City, 
CA 92234-4310, Karen 
Ruiz 
M Kelly Auto Sales, 1265 
N. La Cadena Dr., Ste. 6, 
Colton, CA 92324-2455, 
Michael Kelly 
M LA Realty 
Management, 24144 
Clover Ave., #B, Moreno 
Valley, CA 92551 -361 2, 
Alberto Morales 
M L Paralegal Svc. & 
Assoc., 2250 Chestnut 
St., Spc. 69, San 
Bernardino, CA 9241 0-
2070, Macio lindsey 
M M I Anwar Investments 
LLC, 7303 Whitegate Ave., 
Riverside, CA 92506-5462, 
Makbul Patel 
M M Internet Systems, 
P.O. Box 98, Apple Valley, 
CA 92307-0002, Fred 
Marcus Ill 
M 0 Svc., 16186 Pine 
Ave., Fontana, CA 92335-
5535, lsmael Olivero 
M R C, 17272 Darwin 
Ave., Hesperia, CA 92345-
8319, Ralph Jones Ill 
M R K Co., 707 June Dr., 
Corona, CA 92879-1145, 
Mark Appel 
M Z Transport, 11650 
Cherry Ave., Apt. 27F, 
Fontana, CA 92337-0168, 
Martin Aguilar 
Mac's Truck Tire, 14258 
Valley Blvd., Fontana, CA 
92335-5293, Kay McDaniel 
Madisons Dream, 803 E 
High Ave., Redlands, CA 
92374-3644, Sonia 
Lucero-Hubbard 
Mag Auto Mart, 1820 W. 
Arrow Ate., Apt. 18, 
Upland, CA 91786-4229, 
Mohammad Gomrokchi 
Magic Beauty & Barber, 
9609 Foothill Blvd., 
Rancho Cucamonga, CA 
91730-3507, Tony Bui 
Magic Camp, 10170 
Indiana Ave., Riverside, 
CA 92503-5304, Salim EI-
Heloli 
Magic Coach 
Transportation, 7 432 
Lariat Pl. , Apt. C, Rancho 
Cucamonga, CA 91730-
7500, Roy Carroll 
Magic Pictures, 40870 
Winchester Rd., Temecula, 
CA 92591-5521 , Kamal 
Odeh 
Maid Service Mlllenium 
Edition, 3747 Jurupa Ave., 
Riverside, CA 92506-2513, 
Crystal Fowler 
AUGUST2001 
Mail Boxes Plus, 6331 
Haven Ave. , Ste. 13, Alta 
Lama, CA 91737-6942, 
Salah Bahouth 
Mail N More, 3848 N. 
McKinley St., Ste. 0 , 
Corona, CA 92879-8031 , 
William Vaughn 
Mailworks of 
Southwestern Riverside 
Coun., 42761 Santa 
Suzanne Pl. , Temecula, 
CA 92592-2142, James 
Goldstein 
Main Street Enterprises, 
1 0332 South ridge Dr., Alta 
Lorna, CA 91737-3055, 
Gary Cliser 
Main Street Pizza, 17465 
Main St., Hesperia, CA 
92345-6268, Charles 
Barreiro 
Majestic Courier, P.O. 
Box 1743, Colton, CA 
92324-0857, Frengkyanto 
Wirawan 
Mallard Systems, 25916 
Baylor Canyon Way, 
Hemet, CA 92544-4963, 
Howard Chalawsky 
Man Overbored Records, 
31973 Paseo Parallon, 
Temecula, CA 92592-1 005, 
Mike Werner 
Manton Racing Products, 
558 Birch St. , Bldg. 4, 
Lake Els1nore, CA 92530-
2715, Terry Manton 
Maria House Cleaning, 
21832 Alessandro Blvd., 
Moreno Valley, CA 92553-
8203, Maria Alvarado 
Maries Billing Svc., 4090 
Pine St. , Riverside, CA 
92501-3452, Vanessa 
Madry 
Mariscos Espinoza 
Restaurant, 9810 Sierra 
Ave. Ste. E, Fontana, CA 
92335-6779, Victor 
Espinoza 
Mark's Mountain 
Painting, P.O. Box 86, 
Lake Arrowhead, CA 
92352-0086, Mark Hetz 
Mark's Tractor Svc., 
35181 Eureka Ave. , 
Yucaipa, CA 92399-4731 , 
Cecilia Skinner 
Marshalls Appraisal Svc., 
27196 Wedgewood Dr., 
Hemet, CA 92544-8475, 
Klaus Marshall 
Martis Draperies, 1958 E 
Devonshire Ave., #E, 
Hemet, CA 92544-3131 , 
Martha Mosser 
Marxart Screenprinting, 
7349 Springmill Pl., 
Rancho Cucamonga, CA 
91730-6325, Mark Smith 
Mary Beth Stewart 
Grading, 15570 Ramona 
Rd., Apple Valley, CA 
92307-3236, Mary Stewart 
Maverick Enterprises, 
1454 Brooks St., Ste. 2, 
Ontario, CA 91762-3623, 
Hat Creek Co Inc. 
Mcdonalds, 14526 
Palmdale Rd., Victorville, 
CA 92392-2745, Joseph 
Camera 
MD Auto Exchange, 869 
E. Foothill Blvd., Upland, 
CA 91786-4011 , Manuel 
Dominiguez 
Medinas Transmissions, 
24178 State Highway 74, 
Perris, CA 92570-8175, 
Maria Medina 
Menusala Carte, 41664 
Margarita Rd., Apt. 161 , 
Temecula, CA 92591-2920, 
Kristan Lloyd 
Merct Diesel Truck 
Repair, 632 W. Miramont 
St. , Rialto, CA 92376-
7477, Rosa Tafoya 
Merry Maids, 711 W. 
Esplanade Ave., Ste. H, 
San Jacinto, CA 92582-
4541 , Lamar Lamont 
Michael's Tractor Svc., 
53062 29 Palms Hwy., 
Morongo Valley, CA 
92256-9697, MCCTS. 
Corp. 
Michele Jenon Coffee 
Co., 28288 Halcyon Ct., 
Menifee, CA 92584-8038, 
Michael Anderson 
Mick's Custom Builders, 
P.O. Box 2464, Crestline, 
CA 92325-2464, Michael 
Foster 
Mlcrotech, 14944 Culley 
Ct., #1A, Victorville, CA 
92392-3947, Jose Manuel 
Navarro Gomez 
Mikles Gifts, 33683 
Plowshare Rd., Wildomar, 
CA 92595-8882, Michael 
Kmetzelaar 
Millenium Investment 
Club, 25564 18th St. , San 
Bernardino, CA 92404-
5605, linda Groves 
Millenium Pearl 
Transportation, 14601 
Santa Fe Trl., Victorville, 
CA 92392-6132, Natasha 
Ellis 
Millennium Motorsports, 
12118 Severn Way, 
Riverside, CA 92503-4804, 
Justin Jaszewski 
Millie's Beauty Salon, 
13685 Calimesa Blvd., 
Yucaipa, CA 92399-2305, 
Josephine Walters 
Miracle Massage, 40990 
Reid Ct. , Temecula, CA 
92591 -4997, Phyllis Curry 
Mirage Liquor, 5959 
Arlington Ave., Ste. A, 
Riverside, CA 92504-1954, 
Mostafa Azim 
Mireyas Jewelry & 
Flowers, 9844 Sierra Ave. 
Ste., A 1, Fontana, CA 
92335-6782, Mireya Parra 
Mission Auto Repair, 
5997 Mission Blvd., 
Rivers1de, CA 92509-4216, 
Richardo Ramirez 
Mission Framing, 7145 
Magnolia Ave., #1 00, 
Riverside, CA 92504-3805, 
Dale Griffin 
Mission Personal Income 
Tax Preparation, 941 W. 
Mission Blvd., Ste. K, 
Ontario, CA 91762-6890, 
Conrad Kiernan 
Mobilization, 10801 
Lemon Ave., Apt. 2413, 
Alta Lorna, CA 91737-
3843, Dr. Vlasia Hantakas 
oc 
Monday Afternoon, 
16931 Monte Vista St., 
Victorville, CA 92392-371 9, 
Laura Schultz 
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Moonlight Press, 13555 
Ramona Ave., #S142, 
Chino, CA 9171 0-5044, 
Michael Minardo 
More Hours In My Day, 
2150 Whitestone Dr., 
Riverside, CA 92506-4628, 
Sheri Torelli 
Moreno & Sons Custom 
Cabinets, 2378 Cabrera 
Ave., San Bernardino, CA 
92411-1223, Efrain 
Moreno 
Morgans Lawn Care, 
45519 Calle Los Mochis, 
Temecula, CA 92592-1267, 
Paul Morgan 
Morningstar 
Development, 30141 
Antelope Rd., Ste. D, 
Menifee, CA 92584-8066, 
William Larkin Jr. 
Morpheus International 
Group, 1042 N. Mountain 
Ave., Upland, CA 91786-
3695, Paul Napoli 
Morris & Associates Tax 
Preparation, 9650 Business 
Center Dr., #114, Rancho 
Cucamonga, CA 917304536, 
Theodore Morris 
Motor Sport Gallery, 
5438 Holt Blvd., #F6, 
Montclair, CA 91763-4523, 
Luis Palacios 
Mountain View Ridge 
Inc., 799 De Passe Way, 
Hemet, CA 92544-2303, 
Carlida Miguei-Bocatna 
Movement In Mind 
Multimedia, P.O. Box 
1258, Idyllwild, CA 92549-
1258, Jacquelin Siff 
Mow & Edge, 1806 
Washington St., Riverside, 
CA 92506-5430, Andrew 
Blazer 
Maya L.ani Potynesia'l, P.O. 
Box 5441 , San Bernardino, 
CA 92412-5441 , Maya Vander 
Woude 
Moyer Enterprises, P.O. 
Box 426, Ontario, CA 
91762-8426, Jerry Moyer 
Ms. Debbie Beauty 
Salon, 14757 Bear Valley 
Rd., #2, Hesperia, CA 
92345-1608, Deborah 
Prescott 
Mt Etc., 79700 Avenue 42, 
#U, Indio, CA92201-1402, 
Michael Ford Murrieta 
Valley Community 
Church, 3337 W. Florida 
Ave. , Hemet, CA 92545-
3513, Jason Robertson 
Must Go Platinum 
Records, 1671 0 Via 
Alegria, Moreno Valley, CA 
92551-2164, Ashley Miller 
Mutts & Cutts Mobile 
Grooming, 38461 Green 
Meadow Rd., Temecula, 
CA 92592-8444, Deborah 
Stoughton 
Mystik Carpet Cleaning, 
31721 Wolfskill Ave. , 
Nuevo, CA 92567-9040, 
Herminia Rodriguez 
Mytextdoc, 4362 2nd St., 
Riverside, CA 92501-2316, 
Sara Rosengren 
N A Enterprises, 178 
Carousel Mall, San 
Bernardino, CA 92401-
1504, Neshan 
Derghazarian 
N B S Sports Pub & Grill 
Capone Night Club, 60 N. 
Mountain Ave. , Upland, CA 
91786-5713, N B S 
Trade,lnternational Inc. 
N K Fiore Trucking, 2105 
Caldwell Pl. , Ontario, CA 
91761-5520, Norman Fiore 
N 0 K, 13267 Pipeline 
Ave., Chino, CA 9171 0-
3171 , Ratchanok Kotama 
Natalys, 2502 S. Euclid 
Ave., #C, Ontario, CA 
91762-6619, Mark Flores 
National Books Sale, P.O. 
Box 1810, Upland, CA91785-
1810, Javid Khan 
National Sign & 
Marketing, 4881 Murietta 
St., Chino, CA 9171 0-
5112, John Kane Inc. 
Nationwide 
Transportation, 6246 
Longhill St., Riverside, CA 
92504-1513, Albert Derro 
Natural Stone & T11e, 
12421 Hesperia Rd. , Ste. 
8, Victorville, CA 92392-
5870, Edward Arreola Sr. 
Complaints ... Praise! Suggestions? E-Mail us @ 
iebj@busjournal.com 
Thank you! 
Inland Empire Business Journal 
The source for the business world of the Inland Empire 
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BANKRUPTCIES 
David Dwayne Allen Sr., 
Paula Elaine Allen, fdba Allen 
Development Co., 6216 Rustic 
Lane, Riverside; debts: 
S217,147, assets: 
S153,581 ; Chapter 7. 
Arturo Arroyo, Michelle Troy 
Arroyo, aka Michelle Troy 
Etu, aka Michelle Troy 
Hunter, dba Michelle's 
Cleaning, 14001 Live Oak St., 
Hespena; debts: S122,941, 
assets: S91,225; Chapter 7. 
Randall Scott Arvizu, Jutta 
Katharina Arvizu, aka Jutta 
Katharina Williams, fdba 
Mira Lorna Coin, II 054 Sky 
Country Drive, Mira Lorna; 
debts: S725,247, assets: 
$197,790; Chapter 7. 
Larry BalickJ, Rita M. 
Balicki, dba Collector's Den, 
12365 Kellogg Ave., Chino; 
debts: S293,392, assets: 
$233,411; Chapter 7. 
Kenneth H. Brady, dba K & 
B Storage, 22356 Sequoia 
Circle, Wildomar; debts: 
S427,670, assets: S314,313; 
Chapter 7. 
David Braga, faw Golden 
Coast Saw Dust, Product Inc., 
faw DB Equipment Inc., 7643 
Hall, Corona; debts: S31 0,958, 
assets: S1,225; Chapter 7. 
Jeffrey D. Brooker, fdba 
Courtmaster Tennis Court 
Specialties, 895 Arqu1lla Road, 
Palm Springs; debts: S365,575, 
assets: Sl4,399; Chapter 7. 
Marla T. Buffington, dba 
Land Max Development, 
27817 Spring Meadow Court, 
Sun City; debts: S249,186, 
assets: S242,641; Chapter 7. 
Castle Hardware Co, Inc., 
2078 N. Euclid. Ave., Upland; 
debts, assets schedule not avail-
able; Chapter 7. 
Richard James Clarke, 
Catherine Joanne Clarke, 
dba R & D Window Fashions, 
1419 White Holly Drive, 
Corona; debts: S304,~59, 
assets: S250,325; Chapter 7. 
Cornerstone Executive 
Management, LLC, dba 
ASAP Medical Billing 
Services, dba Payroll One, 
dba Cornerstone Resource 
Management, 222 N. 
Mountain Ave., Suite 104, 
Upland; debts : S406,847, 
assets: SO; Cbapter 7. 
Kenneth A. Foster, Sherry A. 
Foster, rdba Calir. Cleaning 
aad Restoration, rdba Steam 
Carpet Cleaning, 23862 Rowe 
Drive, Moreno Valley; debts, 
assets schedule not avai lable; 
Chapter 7. 
Barry Mark Gates, aka 
Barry M. Gates, fdba Rip 
Tide Pool and Spa Supply, 
fdba Rip Tide Pool Service, 
dba Rip Tide Pools, 750 
Colorado Drive, Hemet; debts: 
$294,136, assets: $164,157; 
Cbapter 7. 
Robert W. Graf, aka Bob 
Graf, dba Certified Building 
Inspection Consultant, 2142 
S . Madrona Drive, Palm 
Springs; debts: S489,562, 
assets: Sl1,075; Chapter 7. 
Max D. Gucilatar, aka Max 
Mindro D. Gucilatar, 
Desiree De Luzuriaga, dba 
Desiree's Guest Home, 1772 
Gould St., Lorna Linda; debts: 
$233,768, assets: $170, 180; 
Chapter 13. 
Primitivo Gutierrez, America 
R. Gutierrez, aka America 
Rosaldina Gutierrez, fdba 
Angel's Professional 
Cleaning, 2582 W. Cardamon 
St., San Bernardino; debts: 
S20 1,560, assets: $110,235, 
Chapter 7. 
Raymond Errol Herndon, 
dba At East Livft dba 
Phoenix Flight Paralegal 
Services, 128 W. Valencia St., 
Rialto; debts: Sl26,953, assets: 
$144,515; Chapter 13. 
Bill lsa, Suzie E. lsa, fdba All 
Thne and raw lsa Thne and 
Lube Inc., 41770 Margarita 
Road, Apt I 020, Temecula; 
debts: S523,486, assets: 
S33,350; Chapter 7. 
R.M. Janny Enterprises Inc., 
dba Montessori Children's 
House, I 0493 Magnolia Ave., 
Riverside; debts: S16,000, 
assets: SO; Chapter 7. I 
Brian Keith, Stacie A. Keith, 
dba Keith Family Day Care, 
20270 Otoe Road, #1, Apple 
Valley; debts: Sl 08,513, assets: 
S84,407; Chapter 7. 
Valgene Kreutzer, Marla 
Victoria Kreutzer, dba 
Valgene Kreutzer General 
Contractor, 32663 Tucker 
Road, Menifee; debts: 
S258,226, assets: S228,060; 
Chapter 7. 
Archie Lee Lampley, aka 
Archie L. Lampley, Helen 
Francis Lampley, aka Helen 
F. Lampley, dba '{'rue 
Transportation, 11570 
Ponderosa Drive, Fontana; 
debts, a~ets schedule not avail-
able; Chapter 13. 
Charles L. Lapack, Cheryl V. 
Lapack, aw CV Hutton Inc., 
18135 Shaddy Side Lane, 
Riverside; debts: $554,543, 
assets: $345,718; Chapter 7. 
Marla De Lourdes Almuina, 
Brian Le, aka Doug Anh Le, 
Maria Le, aka Lucy's Beauty 
Salon, 1177 Bayfield Drive, 
Corona; debts: $178,164, 
assets: $152,761; Chapter 7. 
Dorothy I. Leach, aka 
Dorothy Ivy Leach, fdba 
Respiratory Service 
Company, 2686 W. Mill St., 
#70, San Bernardino; debts: 
$85,619, assets: $17,672; 
Chapter 7. 
Christine McNair, faw 
Rubio's Cocina Mexicana 
Inc., 4723 El Molino Ave., 
Riverside; debts: $188,109, 
assets: $123,975; Chapter 7. 
James Thomas Metzler, aka 
Jim Metzler, aka James T. 
Metzler, dba JM Design, 7271 
Santa Barbara Court, Fontana; 
debts: S48,049, assets: $9,060; 
Chapter 7. 
Hidekazu Morooka, aka Roy 
Sasaki, Miwa Sasaki, faw 
Stella Technology Inc., fdba 
Denise Coachworks, 24545 
Via Primera, Murrieta; debts: 
S713,949, a~~ets : $248,000; 
Chapter 7. 
Natalie L. Pierce, dba Body 
and Sole, 6450 Riverside Ave., 
Riverside; debts: S130,243, 
assets: $160,800; Chapter 13. 
David Popal, dba Mountain 
View Plumbing, 109 
Tonemolinos, Rancho Mirage; 
debts: S50,197, assetsl S19, 189; 
Chapter 7. 
Robert Allen Rose, Carol Sue 
Rose, fdba BR Convention 
Services, aka BRCS, 16081 
Tude Road, Apple Valley; 
debts: $164, 114, assets: 
S178,891; Chapter 7. 
Donald Webster Sharon, aka 
Donald Webster Sharon Jr., 
Maria Elizabeth Sharon, 
fdba Gallery of Antiques, 
Books and Collectibles, 1944 
Willow Drive, Running 
Springs; debts: $594,847, 
assets: $12, 700; Chapte~ 7. 
David Shepard Jr., Madeline 
Shepard, dba Your Assistant 
Paralegal Support Service, 
10292 V1a AJX>Iina, Mort:no 
Valley; debts: $55,90 I, assets: 
S24,57X; Chapter 7. 
Melvin F. Sorrell, aka M,. 
Franklin Sorrell, Marilynne 
A. Campbell, fdba P.M. 
Solutions, 41469 Magnolia St., 
Murrieta; debts: $249,826, 
assets: $206,291; Chapter 7. 
David Blane Stone, Shawn 
Patrice Stone, dba Reliable 
Floor Covering, 2057 
Yucateca St., Perris; debts: 
$189,358, assets : $152, 712; 
Chapter 7. 
Linda Lee Thompson, dba 
Timeless Originals, 8505 
Arlington Ave., #I , Riverside; 
debts: $58,365 I, assets: 
$20,605; Chapter 7. 
Josephine F. Valdez, dba MJ 
Transport Group, 167 N. 
Vineyard Ave., #100, Rancho 
Cucamonga; debts, assets sched-
ule not available; Chapter 7. 
Sheila Walder, Clarence 
Walder, dba C. Heritage Auto 
Sales, 6784 Beechcraft Ave., 
Fontana; debts: $820, 192, 
assets: $418,439, Chapter 7. 
Manuel Aguirree, Elida 
Aguirree, dba Manuel's 
Rustic Fence, 1220 Opal, 
Mentone; debts: $150,956.14, 
assets: S123,000; Chapter 7. 
F lorence M. Baker, dba 
Chatter Box Antiques, I 086 
Maple Ave., Beaumont; debts: 
$240,238.04, assets: $184,220; 
Chapter 7. 
Austin Robert Belshay, 
w .. ·~ ~ a-fins Nbonal 
s«urity company with il 
strong local comnutnwnt to 
protect you through we of: 
• Co&t~ective S«Urity 
technolog 
• A full ranp of system 
Cllp;l bill.bell 
(800) 238-4636 
ADT-INFO 
AUGUST2001 
Teresa Ann Belshay, fdba 
Aerial Specialist, 51 
Greenbriar Crt. Redlands debts, 
assets schedule not available; 
Chapter 7. 
John W. Cook, aka John 
Wallace Cook, Susan F. Cook, 
aka Susan Faye Cook, fdba 
The Ritz Salon, 3624 N. 
Arrowhead Ave., San 
Bernardino; debts: $182,391, 
assets: $143,640; Chapter 7. 
Kenneth E. Hartman, aka 
Kenneth Hartman, aka K. H., 
dba KH Networking 
Communications, 11475 
Central Ave. #19, Chino; debts: 
S51 ,175.82, assets: $36,549.59; 
Chapter 7. 
Allen M. Johnson, aka 
Allen Marion Johnson, 
Cyrilene A. Johnson, aka 
Cyrilene Adorothy 
Johnson, aka Cyrilene 
Dorothy J ohnson, faw 
Electra Craft Queens 
Corp., 1764 Buckeye St. , 
Highland; debts: $276, 102, 
assets: $176,50 I; Chapter 7. 
Edward D. Lenarth, dba 
California Toys, 32840 Bryant 
St., Wi ldomar; debts, assets 
schedule not available; Chapter 
13. 
Kimberly J . Pfetsch, fdba 
Mountain View Feed and 
Ranch Market, 44624 
Demmiel, Newberry Springs; 
debts: $59,200, assets: S30, 125; 
Chapter 7. 
• Sk~ •nsGIIat;un ~ 
.wrvice 
• Our own UL-Iish!d central 
st.hons 
C.aU us today for a FRF.E 
professioN I appr11isal of 
your ~WCUrrty nt.-..'<b. 
AUGUST2001 
You ARE WHAT You KNow 
SUBSCRIBE NOW! 
Subscribe for two years 
to the 
Inland Empire 
Business Journal 
and receive 
complimentarily our: 
2001 Book of Lists Resource Publication 
(value: ~30) 
Yes, I want to subscribe to the Inland Empire Business Journal 
DOne year $24 annual subscription 
0Two years $48 subscription, plus complimentary 
D 2000 Book of Lists resource publication 
2000 Book of Lists only $30 + $2.50 shipping & handling 
Please send information about advertising in the 2000 Book of 
Lists 
Or, charge to my credit card: D Master Card OVisa 
Credit Card Number Exp. Date ______ _ 
Company ______________________________________ __ 
Name Addre-ss---------------------------------------------
City/State Zip _________ _ 
Phone# ___________________________________________ _ 
MAKE CHECKS PAYABLE TO: 
INLAND EMPIRE BUSINESS JOURNAL, (909) 484-9765 
8560 Vineyard Ave., Ste. 306, 
Rancho Cucamonga, CA 91730-4352, 
Fax (909) 391 -3160 
B Inland Empire } usiness J ourna 
~ For Insight on Inland Empire Business ... , 
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WE'LL BRING YOUR 
INTERIORS TO UFE 
5 (.(lCt"nor p !dfll 
sp~C!d[ISI.S /Of 
o ... e,. ;en ~t-.J') 
w~ Cd/1 achtet..f! cJ /u.sn 
illmosph~re (or you. us111g 
10p qwllty green and cor 
orfully bloommg plilnf.S 
w~ hAve a fully Slocl(ed 
gre~ (acil•cy w•th .s 
lArge <llventOlJI of plants 
We are (ulfy Va<11ed to 
suggest And des<gn pl.snt 
mAll!n.al ch.ot wdl enhAnce 
your (Acdicy. Our /ugl1lll 
fuined (<C/VIICII!fl.S rtg 
ulllrly ~· aU your pLartt 
nf!eds. 
Oftlces • Banks • Hotels 
Restaurants • Model Homes 
SHORT TERM 
• Spwai Evenf.S 
• Pll/Ues 
• ConventiOns 
• Banquets 
• St.ageSer.s 
• Themf! Evenf.S 
LONG TERM 
• lXs•gn 
• $4/es 
. L.,...., 
• ihslAIIa~on 
• MA<Iltf!n.snce 
• (iUNAf1l«d ~bq, 
OUR QUAUTY IS EXCELLENT 
OUR SERVICE IS SPECTACULAR 
OUR PRICES ARE COMPETITIVE 
l(;t{)j I ~f[jgt;j: 1f;ts: I (;\lj 
SeMng the count~s of Orange Los Angele.s.. San &ern.rd1no ~I"SK1c • nd San Dsego 
PHONE 171 4! 696 26:J()'(619J 941-4610 FN< (71 4) 694 7936 
• SUBSCRIBE TODAY! 
Breaking news about our business community, from openings to expansions. 
With our new tax licenses, incorporations and calendar of events, you have 
the news to manage your business. Our special reports keep readers 
up-to-date about changes in their industries. Don't miss an issue, subscribe 
today! Includes the 2000 Book of Lists. 
• TOP LIST SOF'fWARE 
Top List software allows you to write letters, print labels, print follow-up 
reports and sort data. It puts you in touch with information you need to know. 
Easy to order. For fastest service, www.toplist.com or call (909) 484-9765. 
• GOT A TIP? 
If you hear of something happening in the Inland Empire business commu-
nity, give us a call at (909) 484-9765. 
• ADVERTISING 
Advertise in the publication that reaches the Inland Empire's top executives. 
For class1fied advertising call Mitch- Huffman at (909) 484-9765 ext. 26. 
• BACK ISSUES AND REPRINTS 
For add1t1onal copies, past Top 25 lists, or articles, g1ve us a call. Has your 
busmess been featured 1n the Bus1ness Journal? Reprints make a great mar-
keting tool. Call the Inland Empire Bus1ness Journal at (909) 4X4-9765 ext. 
20 or ext. 27. 
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Boo of Lists 
(j)/iJ 
IJJ!/rfJo. 
TopList Allows You To: 0 
0 Print mailing labels and 
follow-up reports. 
0 Create exportable text files. 
0 Load and use over 30 additional "Book of Lists." 
0 Plus more! 
TopList Is: 
0 Self-installing and menu prompted. 
0 Available for IBM/PC or computers 
0 Also available in ACf!-ready formats. 
It's Easy To Order. For fastest service, 
www.toplist.com 
or call (909) 484-9765 ext. 27 
TopLost @ S t 25 00 •• I add 7 5% sales ta>c/Shopptng and handlong $3 50/next busoness day ($8 50) 
A new Web site, launched by the U. S. Small Business Adnunistrarion (SBA) 
will increa~e procuremelll and networking opportunities to women-owned busi-
nesses b) plae~ng all comracrmg assistance information at a s1ngle on/me site. 
WomenBrz.gov will prov1de women-owned businesses with direct access to the fed-
eral acquiwion tools and g01·ernme111 neMorks to rap into the $200 billion feder-
al marketplace. The site •.v~/1 rerve as the official gateway to more than 100 pro-
curement and acqunition riles hosted by variour federal agencies. 
BUSINESS TO BUSINESS 
coUIUER sERVIa 
~ • ~ ~~-TWO WEEKS ON£ WEEK ? SAME DAY 
Ycu lnra-Cot.ny txSless mail wl be ,ned l4> by OOliier 
TWICE a day~ harK:J deivered at w next rrue. 
S.WC..ANII ... ....,_. 
• Same Day Delivery • Special Messenger 
• Couriers • Bag Exchanges 
• Tailored Delivery Systems • OYemight l..slter SeMce 
• Parcet DeiNery 
~LP. 
----
For Service in the Inland Empire caJI: 
1 • 800 • GO • 4 • ICBM 
Serving all of Southern California 
A GUST 2001 
BUSINESS INFORMATION RESOURCES 
WEB SITES 
Aviastar Communications, Inc . ............ www.aviastar.net 
Agricultural Export Program (AEP), Calif. Dept. of Food and Agriculture 
................................................................ www.atinet.org/aep 
Best Bets of Things to do.com 
................................................... ............. searlstatler.com 
Business Bank of California 
....... ......................................... ................ www.busine sbank.com 
California State Government Home Page 
.. ...................................................... .. www.ca.gov 
Center for lnternational'Irade Development 
............................ .................................... www.resources4u.com/citd/ 
City Business Guide CITIVU Rancho Cucamonga 
................................................................ www.citivu.com 
Columbia Chino Valley Medical Center 
.................. .... .... ... ......... .... ...... .. .. .. . .. . . .. . .. hwww.cvmc.com 
First Federal Savings of San Gabriel Valley 
.................................... ............................ www.firstfederalsgv.com 
PFF Bank & 'Irust ................................ www.pftbank.com 
I.E. Small Business Dev. Ctr ................ www.iesbdc.org 
Marriage & Family Therapist... ........... www.claremontcounseling.com 
Small Business Developm. Center ........ www.iesbdc.org 
U.S. President ........... ............................. www.whitehouse.gov 
E-MAIL ADDRESSES 
Bill Leonard ..................... .......... ... ........ senator.leonard@sen.ca.gov 
California Center for Health Improvement 
................. ........ ....................................... cchimail~aol .com 
Inland Empire International Business Association 
...................................................... .......... ieibatrade@aol.com 
U.S. Government Printing Office, GPO Access 
................................................................ gpoaccess@gpo.gov 
U.S. President .................................... .... president@whitehouse.gov 
BULLETIN BOARD SERVICES (BBS) 
Information 1~ ~UbJCCtto change without noucc and some operators may charge fe~. 
Alice 's Wonderland: Amateur rad1o. P~1on and Renegade support , CD-ROM. No Rat10~. On-hne 
game~. dcllve me~'Wige ba~es. (909) 597--1469 
Applt Elite II: etworked m~g1ng. on-hne games. tran~fers for Apple II and Mac. 144 baud, (909) 
359-5338. 
1be Blutprinl Plaa BBS: CAD-plotting ~erv1ce; drop "DWG" Auto-CAD Ii i~. Zipped and text file m 
CAD library, 14.4 baud, (3 1 0) 595-5088. 
Mine and Yours BBS: WWI V Networks. L1rge File, MSG Ba...e, Games, Internet e-ma1l and Local 
Echos. Fees free, (760) 244-0826 
Ebix - Business: Busmess management, labor laws, CPA 1ssues, human resourc~. employee bene-
fits, 14.4 baud, 24 hcurs, (714) 239-6864 
lnvestorLink: Stock. commodity pncc~. real estate, daily news, personal finance, mutual fun~. 28.8 
baud; 1818) 331-4611 
Mommadillo's BBS & Breakfast: Ww1vNe1, E-mail, Trade War~. Lord Scrabble On-hne, 14.4 baud, 
(310) 412-2421 
PC-Windowmaker BBS- A.U.G.I.E.: Computer u~r group club BBS. wpport1 ng IBM. Alan and 
Mac download\, on-hne gam~. RIP menu~. 28.8 baud (909) 637-1274 
r.--------------------------------~ LIST YOUR BULLETIN BOARD 
Name of board- ---------------------
Phonenumber--------------------------
0 General 1nterest 0 Product support Modem speed-------
0 Specialty·-----------------------
E-mail serv~ces ------------------------
Features-------------------------
Fees --------- Hours ______________ _ 
Vo1ce phone ________________________ _ 
The Inland Emp~re Buamoss Journal •• comp11mg a hat of the local bullet•n boards If you 
would like to have your board mcluded f1ll out thiS coupon and ma•l If to Inland Emptro 
Buameaa Journal Ann Bulletin Boards. 8560 Vmeyard Ave Ste 306 Rancho Cucamonga 
CA 91730-4352 
8 -12 Director and Choreographer Denise Dales Jacobs 
will direct West Side Story at 
San Bernardino Valley College 
at 8:00 p.m . in the auditorium. 
Ticket prices are $7 general 
admission and $5 for seniors 
and students. Valley College is 
located at 701 S. Mount 
Vernon Avenue in San 
Bernardino. For further infor-
mation, contact Denise Jacobs 
at (909) 888-65 11, extension 
1519 
9 The Community Foundation , serving Rivers ide and San 
Bernardino counties, in con-
junction with The Resource 
Center for Nonprofit 
Management is presenting a 
workshop with The California 
Endowment. Topics to be dis-
cussed are the California 
Endowment - the largest pri-
vate foundation in California, 
the funding guidelines of the 
Endowment, how to apply the 
Endowment and the 
Endowment ' s emphasis on 
health-related outcomes. The 
workshop is from 10:00 a.m. to 
12 noon at the Corona Main 
Public Library, 650 S. Main 
Street, in the east community 
room. There is no fee. For fur-
ther information or to make 
reservations, call (909) 686-
2890. Register early; seats are 
limited. 
Resource 
for 16~:~ter Nonprofit 
Manageme nt will present a 
workshop on how to start a 
nonprofit organization from 
6:30 p.m. to 8:30 p.m. The 
workshop will cover the 
advantages and disadvantages 
of becoming a nonprofit corpo-
ration, defining the community 
need and fundraising potential 
for the organization, necessary 
steps for incorporation and tax 
exemption process, and who 
you can be referred to to ass ist 
you furth er. The workshop will 
be loca ted at 4505 Allstate 
Drive in Rivers ide. Program 
fee is $25 .00. Seats are limited; 
register early by call ing 
Courtney Pepper at (909) 686-
2890 . 
Resource 
for 17~:~ter Nonprofit 
Management will conduct an 
orientation on the Foundation 
Center 's FC Search CD-Rom 
from 9:00 a.m. to 10:00 a.m. at 
4505 All tate Drive, Suite 223, 
in Riverside. The cost of the 
orientation is $10.00 for non-
members and free to members 
of the Resource Center. For 
reservations, call (909) 686-
2890. 
18 Springboard, a non-profit organizatio_n consumer credrt 
management organization, is 
hosting a seminar entitled 
" Road Map to Financia l 
Freedom" from 9:30 a.m. to 
10:30 a.m. Move beyond debt 
and achieve financial security 
by learning how to manage 
expenses and balance your 
checkbook. The seminar is 
free, arrive early, seats are lim-
ited. The seminar location is 
Springboard, 6370 Magnolia 
Avenue, Second Floor, 
Rivers ide. For more informa-
tion, contac t Diane Wilkman at 
(909) 781 -0114, ext. 749. 
2 3 Obtain the power to move beyond personal debt by 
learning how to budget your 
paycheck before you spend it. 
Springboard, a non-profit con-
sumer credit management 
organization, will host a semi-
nar "Power of Paycheck 
Planning" from 7 p.m. to 8 
p.m. There is no fee, however, 
arrive early as seats are limit-
ed. The eminar will be con-
ducted in Montclair at 4959 
Palo Verde, #102C. For more 
information, call (909) 781-
0114, ext. 749. 
Ongoing Central City 
Lutheran Mission (CCLM) is 
sponsoring a community poet-
01 
ry contest running all summer 
long. Contestants of all ages 
can submit poetry during the 
week at CCLM, located at 
1354 N. G Street in San 
Bernardino. Winners are 
announced every Friday after-
noon . For more information, 
contact Tom Dolan at (909) 
381-6921. 
~REGUURLf ~CHEDULED EVENTf 
I Monday 
I Bus1ness Builders of Rancho 
Cucamonga, weekly, 7 a.m. at Socorro's 
I Mexican Restauranl, I 0276 Foothill Blvd., 
I 
I 
I 
Rancho Cucamonga. Membership: $25 . 
Contact: Dawn Grey, (909) 41\4-5244; Shirley 
Patnck, (909) 625-2386. 
Personal Break Through! Networkmg, 
I weekly, 7 a.m. al 7385 Carnelian S1., Rancho 
I Cucamonga. The club meets to discuss maxi-
miLing business and personal leverage, 
Contact: Warren Hawkins, (909) 626-2681 or 
(909) 517-0220 (pager). 
Thesday 
Business Network International, Inland 
Valley Chapter, weekly, 7 to 8:30 a.m. at 
Mimi 's Cafe, 10909 Foothill Blvd., Rancho 
Cucamonga. Contact: Michael Bailey, (909) 
948-7650. 
Ali Lassen's Leads Club, Claremont 
Chapter, weekly, 7: 15 a.m. at the Claremont 
Inn, 555 W. Footh ill Blvd., Claremonl. 
Contact: (909) 981- 1720. Regional office: 
(800) 767-7337. 
All Lassen 's Leads Club, Di amond 
Ranch Chapter, breakfa.st meeting weekly, $8 
for VIS itors, 7:15 -8:30a.m. at the D1amond 
Bar Country Club, 2275 1 E. Golden Springs 
Dr., Diamond Bar. Contact: K1m Gully (909) 
606-4423 or Leads Club Regional Office: 
(800) 767-7337. 
Wednesday 
Business Network International, Victor 
Valley Chapter, weekly, 7 a.m. at Marie 
Callenders, 12 180 Manposa Rd., Victorville. 
Vis1tors welcome. Contact: Jo Wollard (760) 
241 -1633 
Busmess Network International, Chmo 
Valley Chapter, weel..ty, 7 a.m. at M1m1's Cafe, 
Spectrum Marketplace, 3 90 Grand Ave., 
Chino. Contact: (909) 59 1-0992. 
Busmc.<;:, Network International, Rancho 
Cucamonga Chapter. weekly, 7 a.m. at Plum 
Tree Restaurant, 1170 W. Foothill Blvd., 
Rancho Cucamonga. Contact: M1chael 
Cuncrty, (909) 467-9612. 
Toastmasters Club 6836, the Inland 
Valley Earlybmls of Upland, weekly 6:45a.m. 
at Denny 's, northwest corner of Seventh Street 
and Mountain Avenue in Upland. Info: Nancy 
Couch, (909) 621-414 7. 
The Ins titute of Management Accoun-
tants Inland Emp1re Chapter, the fourth 
Wednesday of the monlh, 6:30 a.m. at the 
Mission Inn, 3649 Seventh SL, Riverside. 
Contact: Ester Jamora (818) 305-7200 Ext. 
106. 
The Rancho Cucamonga Women's 
Chapter of Ali Lassen's Leads Club, weekly, 
7:15 a.m. at Mimi 's Cafe, 370 N. Mounlain 
Avenue. Info: Patricia Brookings, (909) 981-
4159 or (909) 594-5 159. 
Thursday 
Business Network International, Victor 
Valley Chapter, meets every Thursday at 7 
a.m. at the Ramada Inn, Interstate 15 and 
Palmdale Road in Victorville. Visi10rs are wel-
come. For more informatiOn, call Rodney 
Sanders at (760) 953-7297. 
BOM A/lnland Empire Monthly 
Meeting Thursday, March 9, 2000 12:00 
noon, Double Tree Hotel. Guesl Speaker: 
BOMA California Lobbyist, Lcs Spahnn, 
Legislative issues in property ownership and 
managemenl. Cost: $30. Reservations: (909) 
882-7868. 
Busmess Network lntemauonal, 
Corona Hills Chapter meets every Thursday 
7 a.m. to 8:30a.m. at the Mimi 's Cafe locat-
ed at 2230 Griffin Way, Corona (#91 Fwy at 
McKinley). Visitors are always welcome. 
Informat ion: Laurie (909) 780-3 176 or 
Wayne (909) 279-2870. 
Sunday 
Claremont Master Motivators 
Toa.stma.sters Club, weekly, 6 to 7:30 p.m. 111 
the Jagels Building at Claremont Graduate 
School. 165 E. lOth S1., Claremonl. Comact· 
Chuck or Dolores Week, (909) 982-3430. 
Also, the Corona Chapter or All Lassen's 
Leads Club meets weekly at 7:15a.m. at 
CaiTOw's on Main St. and Rincon in 
Corona. Contact Kathleen Moon at (909) 
279-1133 or the National Headquarters 
at: (800) 783-3761. 
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1n 
agribusiness. 
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Shouldn 't your 
bank be, too? 
listening. understanding. creating solutions. 
it's part of what has helped united california 
bank grow to become the third-largest bank 
headquartered in california. 
(909) 627-8665 
www.unitedcalbank.com 
- Being good to you is good fo r us. Member FDIC 
